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Nations Economy: 
Up 
Business AANpExX — Physical volume 
of business in week ended Aug. 8 
advanced to 110.7 from 110.6 the 
preceding week, according to Bar- 
ron’s Index. 

Stee, Output — Operating rate 
last week was 96.3 percent of 
capacity, against 95.2 percent the 
preceding week. 

CANADIAN VEHICLE SHIPMENTS — 
Totaled 50,590 units in May, or 18.5 
percent more than a year ago. 
Shipments in the first five months 
totaled 233,798, or 22 percent over 
last year. 

Automotive OutTputT—Estimated 
last week at 156,009 vehicles, ac- 
cording to Automotive News, 
against 154,071 the previous week, 
an increase of 1,938 units. 

Fre Losses—Amounted in July 
to $74,938,000, according to National 
Board of Fire Underwriters. This 
is an increase of 21.5 percent over 
July, 1952, and 10.8 percent over 
June of this year. 

- * * 


Down 


Crupe Ow Imports — Last week 
averaged 880,200 barrels daily, 5.4 
percent less than the preceding 
week and down 9.3 percent from a 
year earlier. 

WHOLESALE Prices— Declined 0.1 
percent in week ended Aug. 11, ac- 
cording to Bureau of Labor Statis- 
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Output Is Steady 
Despite Setback 


On Transmissions 


But Drop Is Likely 
Due to Rescheduling 
At GM, Chrysler 


ESPITE transmission troubles 
caused by the General Motors 
fire and parts tieups affecting the 
Dodge and Chrysler divisions, U. S. 
vehicle production rose slightly last 
week to an estimated 156,009 units 
—130,770 cars and 25,239 trucks. 
Output in the preceding week 
amounted to 128,957 cars and 25,- 
114 trucks, a total of 154,071 vehi- 
cles, Z 
The output -hike, which had been 
thought unlikelyf‘was caused by 
three factors: 
Chrysler Corp. completed its in- 
ventory-taking. 
Hudson hiked its production after 
beginning output of 1954 models. 
Enough Hydra - Matic units were 
on hand last week to cause only 
limited curtailment of production. 
* a * 


VEN so, Cadillac was forced to 
close after turning out 227 cars 
last week and will not reopen until 
Sept. 8, and Oldsmobile and Pontiac 
both assembled on a four-day week. 
Though the Chrysler division 
(Continued on Page 37, Col. 1) 
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Olds, Cadillatc—Dynaflow; Pontiac—Powerglide ... 


GM to Keep Kolling 


ENERAL MOTORS moved 
swiftly on three fronts last 
week to meet the grave crisis aris- 
ing from loss of Hydra-Matic pro- 
duction. 

1. It decided to keep production 
of its three affected divisions roll- 
ing by adapting Dynaflow to Olds- 
mobile and Cadillac, Powerglide to 
Pontiac. 

2. Emergency production of 
Hydra-Matics was rushed by a 
gigantic system of subcontract- 
ing, enlisting suppliers through- 
out the nation. Negotiations were 
completed Thursday with Kaiser 
for the use of 1,500,000 square 


feet of Willow Run. Hours later 
machines and materials were 
moving into the plant “to reestab- 
lish volume production of Hydra- 
matics.” 


8. Crews of hundreds of men, 
meantime, were pulling machines 
from the fire-gutted Detroit Trans- 
mission Plant, preparatory to re- 
conditioning and rebuilding for 
Hydra-Matic on a permanent basis. 

+ * * 
ORD is that the 1954 models of 
Pontiac, Oldsmobile and Cadil- 
lac will be out as scheduled with 
Hydra-Matic. 
Temporary adaptation of GM’s 


Cool to ‘Straight Sticks’ 


SURVEY of dealers affected by 

the GM Hydra-Matic fire 
pointed up the fact that the auto- 
matic transmission is now con- 
sidered the standard transmission 
of today. 

Hydra-Matic has gained such a 
strong hold that dealers in nearly 
all the cities checked were 
dubious of their ability to sell the 
so-called “straight sticks” in 
volume. 

Other points 
survey: 
1. A high degree of dealer con- 


indicated by the 
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fidence in GM to meet the situation. 
+. + + 
CADILLAC dealers expected to 
© be hit hardest (prior to GM 
announcing substitute automatic 
transmissions). 


A West Coast Cadillac dealer 
(Continued on Page 30, Col. 1) 
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ERAL MOTORS HYDRA-MATIC PLANT 


torque - converter type transmis- 
sions came as a surprise to many 
in the industry. Some speculated 
that it was pushed at the behest 
of the hundreds of Genera] Mo- 


More on GM Plans 


See FOB Factory column on 
page 12 and story on page 2 for 
more details of GM plans to meet 
crisis, 


tors dealers who have been pour- 
ing into Detroit from all parts of 
the country to learn the score. 

Out at the GM Proving Grounds, 
engineers are “wringing out” the 
strange combinations. They’ll get 
extensive tests before they are re- 
leased to the public. 

* e - 
E engineer remarked: “You 
never can tell, For instance, the 
wedding of the Cadillac 210 horse- 
power engine and the Buick Dyna- 
flow may produce the greatest thing 
yet.” 

That’s just an outside chance, 
however. Pontiac, Oldsmobile and 
Cadillac are designed to take Hy- 
dra-Matic and will probably con- 
tinue. 

On the salvage front, for per- 
manent restoration of Hydra- 
Matic production, it is understood 


that machines will be sent back 
(Continued on Page 34, Col. 1) 
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Crews of hundreds of men are working night and day pulling machines from the wreckage for reconditioning and rebuilding 
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Not ‘Can We Do It?’ but ‘How Fast?’ ... 


GM Teamwork Solves Dilemma 


By Bernie Thomas 
Associate Editor 

IG families, like small families, 

are apt to run into trouble, but 

the bigger the family the quicker 
its troubles can be pared down to 
solvable size. 
That axiom seems to sum up 
General Motors’ amazing re- 
sourcefulness in getting Cadillac, 
Oldsmobile and Pontiac back into 
production of automatic-trans- 
mission-equipped cars, following 
the fire which destroyed those 
three makes’ only source of 
Hydra-Matics at Livonia, Mich. 
The efficiency of an industrial 
family like GM is difficult to com- 
prehend in that it must be viewed 
from a distance for any interpre- 
tation at all because it fades away 
into unbelievable simplicity if ap- 
proached too closely. 
* * * 

ir THE final analysis, it winds 

up as nothing more than “a 
big family working together.” How- 
ever, it is just as certain that GM’s 
decision to install Buick Dyna- 


flows on Cadillac and Oldsmobiles 
and Chevrolet Powerglides on Pon- 
tiacs is merely getting a start on 
those three makers’ automatic 
transmission problems. 

That edict merely answered 
the question of supply. Still re- 
maining are questions to be an- 
swered involving the adaptation 
of Dynaflow to Cadillac and 


Where There’s a Will 


There’s a Way 


TACOMA.—A Tacoma resident 
recently answered a classified ad- 
vertisement offering a 1958 Cad- 
illac convertible. 

He found that the car, which 
retailed new in Tacoma for ap- 
proximately $4,700, had but few 
miles and was for sale by a 
widow. She explained that under 
the terms of her husband’s will, 
she had to sell the car and give 
the proceeds to his secretary. 

That’s why he got the Cadillac 
for $50. 














Precious, No Matter How You Look at lft— 





SG pe 


Because electrical sparks must jump 200 times a second through the contact point 
of a voltage regulator, this tiny part is platinum-tipped. The platinum, at $1,334 a 
pound, makes the part comparatively one of the most expensive in a car. Here, 
Florence Naum, of Ford Motor Co.'s Ypsilanti plant, studies selected samples to make 


sure each is capable of long wear. 





Salesmen Must Dispel Talk 


Of Recession, 


DETROIT. — A major job con- 
fronting salesmen is to dispel talk 
that business is starting to slide to- 
ward recession, 
Frank Frost, field 
sales manager of 
Packard, told 
zone and district 
managers at De- 
troit last week. 

General business 
conditions are 
high and the auto 
industry has 
simply returned 
to normal com- 
petitive selling, 





Frank Frost 


he said. 

Frost said that despite the his- 
toric pattern of an economic slump 
in the wake of war, there was very 
little change in business conditions 


Dodge Increases 


Brennan’s Duties 


DETROIT.—Dodge last week an- 
nounced the appointment of John 
E. Brennan to the executive staff 
of W. S. Newberg, 
president, and F. 
J. Lamborn, 
general manager. 

Brennan’s new 
assignment will 
be in addition to 
his present duties 
as general man- 
ager of the 
Chrysler jet- 
engine plant at 
Utica, Mich. 

In making the 
announcement, Newberg said that 
Brennan will undertake several ex- 
ecutive assignments, and that his 
administrative responsibility for 
defense activities at the San Lean- 
dro (Calif.) plant will be extended 
to include civilian activities as well. 








fae 
J. E. Brennan 


Frost Says 


following the Korean armistice. 
One reason, he said, was that 
business had long anticipated the 
armistice and that the production 
of war materials had not required 
the nation’s entire industrial out- 
put. 

Commodity prices stayed firm 

and there was little change 
noted on the stock market.— 
indicative, he said, that a period 
of industrial readjustment is un- 
necessary. 
On the other hand, Frost empha- 
sized that while retail prices have 
gone up 11 percent, personal in- 
come has risen over 28 percent, 
providing more dollars for buying 
consumer goods. Steel, new con- 
struction, expenditures for plants 
and equipment and employment 
are all above the pre-Korean level, 
he said. 

“We are at the highest peak this 
country has ever experienced,” he 
told the field representatives. 

What has happened in the auto- 
mobile business has been “filling 
the pipelines for normal com- 
petitive business,” he added. 

As a part of the two-day meet- 
ing, zone and district managers 
whose sales during July surpassed 
the average for April, May and 
June were given special awards. 
Top award went to L. W. Stevens, 
Cincinnati zone manager. 


Canadian Defense Orders 


Go to GM and Chrysler 


OTTAW A.—Contracts totaling 
$8,903,919 have been awarded Gen- 
eral Motors of Canada, Ltd., Osh- 
awa, and Chrysler Corp. of Canada, 
Windsor, by the Defense Produc- 
tion Department. 

The GM contract for chassis and 
cabs totals $5,681,944, and the 
Chrysler contract of $3,221,975 is 
for trucks. 


Oldsmobile cars and Powerglide 
to Pontiac cars, and providing 
service in the field. 

As of last week, there seemed 
little reason to doubt that GM’s 
“big family” efficiency would re- 
solve those problems as quickly as 
the problem of supply was pushed 
aside. 

+ * * 

ROM the start, GM’s edict to 
adapt Cadillac, Oldsmobile and 
Pontiac cars to different trans- 
missions was one which was neces- 
sarily more concerned with the end 
result than the means by which 
such adaptations could be achieved. 

A top corporation source re- 
ports that Harlow H. Curtice, GM 
president, fathered the idea, and 
soon had Cadillac, Oldsmobile and 
Pontiac engineers scurrying with 
these few words: “Let’s see how 
fast we can do it.” 

That was immediately after the 
fire. Cadillacs and Oldsmobiles are 
expected to start rolling off as- 
sembly lines with Dynaflow trans- 
missions early in September and 
production of Powerglide- equipped 
Pontiacs is expected soon after 
Labor Day. 

Without waiting for orders, Buick 
had already started to increase its 
production of syncro-mesh trans- 
missions, anticipating that Oldsmo- 
bile and Pontiac would want to 
hike their production of cars 
equipped with that kind of trans- 
mission unit. 

+ * * 
As REGARDS the problem of 


adapting their cars to use of 
(Continued on Page 34, Col. 4) 


International Body 


a|lo Discontinue 


Controls on Nickel 


WASHINGTON. — Nickel allo- 
cations are to be discontinued by 
the International Materials Con- 
ference at the end of September, 
IMC disclosed last week. 

Requirements of some nations 
have dropped and supply and de- 
mand may be in balance shortly, it 
was said. 

The manganese - nickel - cobalt 
committee was one of the first com- 
modity groups to be established by 
IMC. It met first March 12, 1951. 
It is the last remaining committee 
of the _ international materials 
group. 

Cobalt and manganese allocations 
were discontinued at the end of 
1952. 

The committee membership origi- 
nally included Belgium, Brazil, Can- 
ada, Cuba, France, Western Ger- 
many, India, Norway, South Africa, 
the United Kingdom and the United 
States. Sweden, Japan and Italy 
joined during 1952. 

The National Production Author- 
ity is, just now debating whether 
to remove restrictions on the civil- 
ian supply of nickel. American in- 
dustry has asked for removal, but 
favorable action was still in doubt 
last week. 





Fisher Body Fetes Scholarship Winners— 


Months of painstaking work in transforming ideas into gleaming model cars 
brought $10,000 in college scholarships to these four junior-division winners in the 
Fisher Craftsmans Guild model-car competition. Examining the cars are (from left) 
James E. Goodman, general manager of Fisher Body; Arnold L. Joslin, Raleigh, N. C., 
Warren Bakken, Grand Forks, N. D., Harlow H. Curtice, General Motors president; 
Thomas McDonnell, Stockton, Calif., Robert H. Leger, Sulphur, la., and Robert M. 


Critchfield, general manager of Pontiac. 
* 


* 


GM Executives Applaud 
Young Car Designers 


By Bob Lienert 
Staff Writer 

DETROIT. — Eight top awards, 
worth a total of $20,000, were an- 
nounced last week in the 1953 
Fisher Body Craftsmans Guild 
model-car competition. 

First prize, a $4,000 university 
scholarship, went to Raymond P. 
Wykes, Medford, Mass., in the 
senior division, and te Warren 
Bakken, Grand Forks, N.D., in 
the junior division. 

Senior winner of the second-prize 
$3,000 scholarship was Frank E. 
Bloemke, St. Louis. Second-prize 
junior winner was Arnold L. Joslin, 
Raleigh, N. C. 

The $2,000 scholarships for third 
prize were won in the senior di- 
vision by Wilfred Keagy, New En- 
terprise, Pa., and in the junior di- 
vision by Thomas A. McDonnell, 
Stockton, Calif. 

Fourth-place winners, who re- 
ceived $1,000 scholarships, were 
Henry F. Rom, St. Paul, in the 
senior division, and Robert H. 
Leger, Sulphur, La., in the junior 
division. 

Before a group of distinguished 
scientists, educators and in- 
dustrialists, the boys were saluted 
over a nationwide television and 
radio network by Harlow H. Cur- 
tice, president of General Motors; 


Atom Commission 


Releases Patents 


WASHINGTON.—The release for 
public use of 28 of its patents has 
been announced by the Atomic En- 
ergy Commission. 

Description of the 28 patents, 
owned by the Government and held 
by the AEC, have been transmitted 
to the Patent Office for listing in 
the official register of patents. 

AEC said it will grant nonex- 


clusive, royalty-free licenses on the 
patents as part of its program to 
make nonsecret technological in- 
formation available for use by in- 
dustry. AEC-held patents and pat- 
ent applications released for licens- 
ing now total 593. 





Anderson Leaves Buick for DeSoto— 


Signing his new DeSoto-Plymouth franchise for Seattle is M. O. Anderson (center), 
while Paul Herpolsheimer jr. (left), western sales manager, and J. B. Wagstaff, sales 
vice-president, look on. Anderson, who was a Buick distributor for 20 years, split 
with Buick last month when the division set up northwest zone offices and canceled 
its distributorships in the area. Anderson refused the retail dealership that was 
offered him, and it was taken by Commercial Automotive Sales, which formerly 
handled DeSoto-Piymouth. Anderson, who has been a Seattle dealer since 1936, was 
NADA president in 1947. The franchise signing took place in Detroit. 


Cc. F. Kettering, famed inventor 
and GM research specialist; 
Frederick L, Hovde, president of 
Purdue University, and others. 

The final eight winners were se- 
lected from 40 regional champions, 
who built the best of more than 
300,000 miniature cars judged in 
the course of the contest. 

Since the Guild was founded in 
1930, scholarships valued at $400,500 
have been awarded to 123 model 
builders. 


Willys Price Cuts 
Confined to Cars 
Sold in Canada 


TOLEDO. — Following reduction 
of Willys car prices in Canada last 
week, it was understood here that 
the company at present was con- 
templating no similar action for the 
United States market. 

Willys spokesmen indicated that 
the price-cutting action would be 
confined to cars marketed by Willys 
Motors of Canada, Ltd., Toronto, 
whose president, Hickman Price jr., 
announced reductions ranging from 
$37 to $103. 

Price explained that his company 
was able to pass along to the con- 
sumer the production savings made 
possible by the Kaiser-Willys con- 
solidation and by increased pur- 
chases of Willys cars. 

The new prices apply to low and 
medium - priced models. One of 
them, the four-cylinder, two-door 
Aero Lark, now will carry a sug- 
gested retail price of $1,995, includ- 
ing Canadian sales and excise tax. 

This marks a new milestone in 
Willys history, Price said, in that 
Willys, for the first time since re- 
entering the passenger-car field, is 
offering Canadians a model that 
sells for less than $2,000. 


Ford Training 59 
To Become Field 
Contact Men 


DEARBORN. — Fifty-nine em- 
ployes of the Ford division’s sales 
department from various parts of 
the country are taking an intensi- 
fied course in sales training at the 
Ford Merchandising School here to 
fit themselves for positions as field 
contact men. 

“We are expanding our field sales 
force to keep abreast of current 
conditions, and this group of Ford 
sales people has been chosen be- 
cause they have shown special apti- 
tude for this type of work,” said 
L. W. Smead, general manager of 
the division. 

“At this special session of the 
school, we are attempting to train 
men in how to develop the highest 
volume of sales of both cars and 
trucks for Ford, how to help Ford 
dealers make the highest return 
on their investment and how to 
help dealers provide the best serv- 
ice for Ford owners.” 

Under the direction of John F. 
Heflin, manager of the school, ex- 
ecutives of the Ford division’s 
general sales office are acting as 
instructors. Included in the courses 
are latest techniques in merchan- 
dising for both new, used cars and 
trucks. 
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I WISH IT were possible to talk 
to all individuals who anticipate 
becoming retail automobile dealers. 
There is, of course, a constant turn 
over of merchants in this, as well 
as other fields, 

We frequently receive letters 
from such individuals who ask 
such questions as how to get a 
franchise and the steps necessary 
to organize a dealership. To such 
inquiries we suggest they go di- 
rectly to the factory in whose line 
they are interested. Factories 
give such inquiries instant at- 
tention. 

They reveal where territory is 
available, if any, as well as in- 
vestigate the individual’s quali- 
fications for becoming a dealer. If 
the factory approves a candidate 
he is given information in respect 
to the necessary finances, building 
requirements and territorial quota. 
When factories appoint a dealer he 
is given a program of operation, 
a plan for standardized accounting 
and a campaign for the develop- 
ment of the territory. 

Many prospective dealers do not 
require such information because 
they are recruited from the general 
manager, sales manager or service 
manager of a present dealership. 
Many eligible recruits also come 
from the factory’s own sales organ- 
ization or contact men for finance 
companies. 

* * + 


Functional Buildings 


oa from dealerships 
often have a long, successful 
experience in the field while a re- 
cruit from the latter two sources 
has contacted dealers for many 
years and has observed from day 
to day why some dealers are 
successful and others fall by the 
wayside. 

Great emphasis has _ recently 
been placed on functional dealer- 
ship. Establishments are either 
built new or rebuilt to take care 
of the growing service needs of 
the industry. 

We have long since forgotten the 
idea that an automobile dealer’s 
place of business should be a com- 
bination of a Warwick Castle and 
the facade of a Federal Reserve 


Dealers Conduct 
Wage-Hour Study 


HARRISBURG, Pa.—(UTPS)— 
Pennsylvania’s new-car dealers 
have been urged by Claude S. 
Klugh, general manager of the 
Pennsylvania Automotive Assn., to 
cooperate in the eighth annual sur- 
vey on wages, hours and working 
conditions now being conducted by 
PAA. 

Declaring that the information is 
of vital importance to all dealers, 
Klugh said: 

“One of the most important 
things to know about employer-em- 
Ploye relations is just how your em- 
ployes compare in wages, hours and 
working conditions with the em- 
ployes of your fellow dealers and 
those engaged in other lines of 
endeavor.” 
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Dealers tell me 


By John O. Munn 








Bank with overtones of a night 
club. Now, the new buildings are 
purely functional, with less room 
for display of new cars but more 
room for used-car lots or service 
departments. 


It seems to me that good 
judgment insists that capital in- 
vestment or rental for buildings 
should be at the very minimum. I 
have seen too many dealers build 
@ monument to take care of 
business they hope to attract in- 
stead of starting out with modest 
facilities and expanding when the 
business justified it. 


* * * 


Expansion When Needed 


I KEEP calling to mind the dealer 
who passed on before the war 
and left more than a_ million 
dollars, all of which he made in 
automobile retailing. When I was 
asked to investigate the property I 
found evidence of 17 different ex- 
pansions. He started out with a 
one-car salesroom with a shop in 
the back. He finally expanded to 
where the institution occupied one- 
half a square block. He purchased 
additional property and_ erected 
new facilities only when _ his 
business demanded it. 


That’s a far cry from many 
dealerships that have been set up 
since the war with a lot of 
facilities waiting for business to 
grow into it. The facts are, so 
much of the capital is frozen in 
fixed assets that sufficient capital 
does not remain for the long pull. 
It is evident that in many cases 

sufficient thought is not given to 
the name of the firm, either old or 
new. Plenty of dealers are success- 
ful with a name that does not 
identify their business with auto- 
mobile retailing. They are success- 
ful in spite of their name, instead 
of because of it. The best name for 
any business institution is a name 
that indicates to the public im- 
mediately just what kind of a 
business it is. Dealerships who in- 
herited a name from the early days 
are reluctant, of course, to change 
it because of the goodwill value. 
- * + 


Personal Name Best 


A GREAT many dealers believe a 
change in name would add 
greatly to the future assets of the 
business. Dave Castles, past NADA 
president and a Buick dealer in St. 
Louis for 25 years, operated under 
the name of the West Side Buick 
Co. Ten years ago he changed the 
name to Castles-Wilson Buick Co. 
He has never regretted the change. 


Why a dealer would select a 
name that indicated he was only 
one of a number of dealers of a 
certain line of cars has never been 
quite clear to me. 


Lincoln-Mercury firms, a recent 
line of dealers to be set up, 
probably have more impersonal 
names than the older line dealers. 
I can’t account for it. Some of 
them are named after city streets 
or after the city itself. People 
who buy automobiles, a large in- 
vestment, unconsciously put con- 
fidence in the dealership. They 
like to feel they are dealing with 
an individual. 

In some of the smaller towns, of 
course, automobiles of some of the 
principle lines of cars are handled 
by dealerships under the name of 
an implement company. In a 
number of towns the automobile 
dealer is a hardware store and so 
identified. In other cities automo- 
bile retailing is a sideline of auto 
supply stores, oil companies and 
tire shops. 


* * * 


Ancient Vintage 


As AN indication of the heritage 
in this field a Chevrolet dealer 
in Pensacola, Fla., is the Pensacola 
Buggy Works. In Freeport, Me., the 
Ford dealer goes under the name of 
Car Barn. A Chrysler dealer in 
Baltimore is the Automobile Clinic. 
(Continued on Page 38, Col, 1) 


Top Cars 


New-car registrations for six 
months, plus 16 states for July: 
1953 Pos. Make 1952 Pos. 

1—694,508 Chev. 459,410— 1 
2—494,294 Ford 364,434 —2 
38—313,209 Plym. 244,411 —3 
4—245,689 Buick 166,823 —4 
5—211,238 Pontiac 139,494 —5 
6—175,617 Olds. 117,474 —7 
7—165,822 Dodge 136,622 —6 
8—124,012 Mercury 92,811 —8 
9— 89,396 Nash 75,267—10 
10— 86,717 Stude. 92,237 —9 
11— 84,890 Chrysler 63,964—11 
12— 64,994 DeSoto 49,322—12 
13— 58,572 Cadillac 43,752—13 
14— 46,020 Packard 36,941—15 
15— 40,2385 Hudson 42,252—14 
16— 28,081 Willys 18,756—17 
17— 22,502 Lincoln 13,090—19 
18— 15,821 Kaiser 20,602—16 
19— 7,262 Henry J 17,977—18 
20— 4,098 MG 8,358—20 
21— 1,976 Austin 2,588 —21 
22— 443 Allstate 7160—22 
Total All Makes 
2,986,714 2,212,623 

For further details see page 

37, today’s issue. 





By Leon M. Leffingwell 
Staff Correspondent 

PITTSBURGH. — Sanford Motors 
(Dodge-Plymouth) is creatinga 
feminine sales staff for new cars. 

“We are getting together a 
feminine sales staff,” said Presi- 
dent J. C. Sanford, “mainly be- 
cause we think women are willing 
to get out and go into peoples’ 
homes and talk up Dodge-Plym- 
outh to women prospects before 


Pa. Dealers Use 
‘Beat-the-Tax’ 


Sales Promotion 


HARRISBURG, Pa.—(UTPS)—In- 
ternational News Service reported 
in a statewide survey last week that 
auto dealers were the retailers 
“working hardest” to develop sales 
on a “beat-the-tax” theme in view 
of Pennsylvania’s 1 percent sales 
tax which becomes effective Sept. 1. 


“For purchasers of high - priced 
items such as automobiles, 1 per- 
cent can mean $20 or $30,” the INS 
story said, adding: 

“And it is the automobile dealers 
who are working hardest to use the 
August ‘bargain weeks’ to develop 
new sales. Many new and used-car 
dealers have begun newspaper ad- 
vertising promotion on a beat-the- 
tax theme. 

“Edward Ronan, chairman of the 
Philadelphia Auto Trade Assn. and 
a leading dealer,” the INS dispatch 
continued, says his salesmen are 
impressing it on potential custom- 
ers on the sales floor. 

“The idea of saving $25 by buying 
this month instead of next seems to 
result in completing a greater than 
usual percentage of sales, he 
claimed. 

“Beat-the-tax ads bring in people 
who otherwise might not think of 
buying,” he said. 

The INS dispatch failed to men- 
tion the fact that on other than 
clean deals, the sales tax would 
reach $30 only rarely. 

Under an amendment to the law, 
only the cash difference between 
the full price of the vehicle being 
purchased and the tradein allow- 
ance on the old car would be sub- 
ject to the tax. 


Bedford Dealers 
Get in the Whirl 


BEDFORD, O. — New-car dealers 
in this Cleveland suburb have 
joined in an unusual promotion of 
used-car sales. 

All 10 dealers in the community 
are located along a one-mile 
stretch of Broadway. They have 
erected a whirling sign in front of 
each lot to highlight their activities. 

The dealers involved have a com- 
bined investment of more than $4 
million, according to J. O. Stone, 
president of the Bedford Auto 
Dealers Assn. 





Sales Eye on the Kitchen 


Dealer Trains Feminine Crew; Says Women 
Are Willing to Get Out and Work 


Buyers Shy in Many Areas... 


New-Car Sales Take 





Downward Curve 


By Sam Sampson 
Staff Writer 
 . sales are cooling off in 
many parts of the nation, ac- 
cording to reports reaching AvTo- 
MOTIVE News last week. 

Current sales reports from 
Cleveland and Detroit showed 
that volume was down, and, 
across the country, most areas 
reported sales off sharply in July 
as compared with June. 

For the most part, dealers say 
that the lull was expected. Many 
customers apparently are waiting 
for ’54 models, while others are 
frankly unable to buy a new car 
and are shopping for used cars. In- 
dustrial layoffs and drouths in farm 
areas have had a direct effect on 
sales. . & & 


ULY sales were reported higher 
than June’s in only two areas, 


these prospects even start shop- 
ping for a car.” 

Toward that end, Sanford will 
train its saleswomen in delivering 
a sales talk, appraising the tradein, 
handling finance charges and com- 
pleting the sales contract. 

The women will receive salary 
and commission, paid vacations, 
hospitalization insurance and other 
employe benefits. Sanford said some 
auto salesmen make $15,000 a year 
and he sees no reason why women 
can’t do as well. 

Sanford has had previous ex- 
perience in hiring and training 
women to sell in automotive lines. 
When he was associated with 
Firestone in 1941, he trained 
women to sell truck tires and act 
as store managers. 

“We feel in instituting this pro- 
gram,” said Sanford, “that we can 
teach women to sell automobiles. 
We cannot, however, teach a 
woman without certain abilities to 
be a saleswoman. All we can do is 
help women, who have ability, to 
become accomplished in auto tech- 
niques and in selling techniques.” 


Miami Dealers 
Decide to Skip 
°*54 Auto Show 


MIAMI.—Miami new-car dealers, 
at a recent meeting decided not to 
hold a 1954 automobile show. 

At the same meeting, Walter C. 
Mallory, general manager of the 
Florida Automobile Dealers Assn., 
outlined the program for the state 
convention to be held at Daytona 
Beach in October. 

Beginning this year, the state or- 
ganization will bear virtually all 
the expense of the convention, in- 
cluding entertainment, thereby eas- 
ing a financial burden which has 
been imposed on host dealers in the 
past. Last year, the Miami Beach 
convention cost the Miami Automo- 
bile Dealers Assn. some $6,000 for 
entertainment alone. 

Mallory pledged cooperation of 
the state group in helping Miami 
play host to the NADA convention 
at Miami Beach next January. 






with a third reporting sales volume 
about level for the two months. At 
Toledo, July sales were the highest 
for any month since September, 
1950, with 2,197 cars. June’s total 
was 1,738. 

Columbus, O., also reported 
higher sales for July, with 2,030 
units — 29 cars above the June 
total. 

Combined new-truck and new- 
car sales were down in Tacoma, 
Wash., but cars held steady with 
June at about 525 units. New-truck 
sales were accountable for the 
month’s loss of about 5 percent. 

+ + * 

pp in Pittsburgh said that 

new-car sales had slowed down 
considerably, and that the market 
was erratic. However, the Univers- 
ity of Pittsburgh Bureau of Busi- 
ness Research reported that new-car 
registrations had showed further 
gains in the area. 

July new-car sales in Wayne 
County were off 1,671 from June, 
according to the Detroit Auto 
Dealers Assn. July sales were 
shown at 16,799 cars, as against 
18,470 for June, 

At Houston, July sales were down 
352 cars from the June total—to 
3,501 from 3,853. Commercial-unit 
sales also were down. 

* ~ ” 


- THE principally rural area of 
Vincennes, Ind., the market was 
reported to be holding up fairly 
well, but new-car demand was 
slackening. Only the more experi- 
enced dealers were confident in 
their outlook. 

Farmers are well off, it is be- 
lieved, since drouth did not hit in 
the area. There have been layoffs 
however, of workers in farm 
equipment plants, and industrial 
workers have the “jitters” about 
the future. 

July new-car sales in Minnesota 
totaled 10,863, according to the Min- 
nesota Automobile Dealers Assn. 
Factory zone offices were not 
agreed on the market picture. Most 
of them said sales were slow, but 
one office said that the Minneapolis- 
St. Paul market was the best it had 
ever been. 

Zone offices agreed that the 
market in Minnesota’s rural areas 
was good. Soybean and corn crops 
in the state are big, and it is ex- 
pected that new-car sales will im- 
prove in these areas. Grain crops in 
some areas are peer, howeren. 

* * 


geo FIGHT to empty out used- 
car lots and get operating 
capital functioning is continuing, 


most reports said. In many areas, 
(See SALES, Page 38, Col. 2) 


Keystone Dealers 


Convene Oct. 8 


HARRISBURG, Pa.—(UTPS)— 
The 33rd annual convention of the 
Pennsylvania Automotive Assn. has 
been set for Oct. 8-10 at the William 
Penn Hotel in Pittsburgh, it was 
announced last week by Claude S. 
Klugh, PAA general manager. 

Klugh, who predicted a record- 
breaking attendance, said the meet- 
ing would get under way Thursday 
evening, Oct. 8, with a family gath- 
ering. He urged dealers to make 
their reservations immediately. 








Ohio Dealers Further Driver Training— 





Eighteen Montgomery County dealers recently received plaques from the Ohio 
Automobile Dealers Assn. and the American Automobile Assn. for furnishing driver- 
training cars for 21 schools. The presentation was made by Paul Ackerman (extreme 
right), secretary of the Dayton Automobile Club. Among those honored were (seated, 


from left) T. D. Peffley, A. D. Shellabarger 


and C. C. Vaniman. Standing are William 


H. Green jr., Dwight Hilgeford, Harold Hara and B. J. Borchers jr. 
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Capsule Comment 


No telling how long the disastrous fire at the General 
Motors Detroit Transmission plant will shut off volume pro- 
duction of Hydra-Matics. 


But the comment of newspaper men covering the auto 
field was a high tribute to the GM men. Went something 
like this: 

“Looks hopeless, but don’t ever discount the GM organ- 
ization. If a miracle is needed, it will find some way of 
pulling one off.” 


Of course, machine tools aren’t built by miracles. It will 
take time to get back to efficient, volume output. But the 
betting is that GM will have some kind of production rolling 
in a matter of weeks. 

* * . 

Always a lot of confusion about the term “cooperation” 
in relation to unions and management. Some are saying 
Kaiser cooperated itself to death with the union. 


To others, cooperation with unions means seeing their 
side, but also seeing management’s side . . . insisting on an 
honest day’s work . . . and never compromising on prin- 
ciples. 

* * * 

Individual sales promotions by dealers show that fabulous 
_ records are not yet a thing of the past—for any make 
of car. 

These sales promotions have their place, but the fate of 
the industry hangs on steady, day-in-day-out hard and 
intelligent selling practices. 

* * 7 

Amid the sorry notes some auto men are sounding, others 
point out that cars are here to stay. 

In this respect, Cadillac Dealer J. J. Jacobs, of Sacra- 
mento, Calif., told the story of the time he stopped in at a 
small shoe repair shop to get an emergency repair on the 
heel of his wife’s shoe during a trip. The shop was a mess, 
a window was broken, the tools needed replacement. 

“Why don’t you get this shop fixed up?” Jacobs asked, 
adding: “Looks like that window has been out for years.”’ 

“Costs too much money,” the shoemaker replied. 

But outside, said Jacobs, was the Shoemaker’s brand new 
car, with all the latest gadgets. 

It’s not so much who can afford to buy a car, but who 
can afford to get along without one. 


Auto 
Forum 


Even a man obviously not a 
prospect may bring you 
business.—CuHarLes E. Becker, 
president of Franklin Insur- 
ance Co. 


+ * + 

Who’s Puzzled Now? 

On one hand we hear the 
prophets of gloom predicting a 
recession, On the other hand we 
read reports about rising profits 
and sales, gains in employment 
and production... If we do 
have a dip, it is going to be the 
most prosperous depression this 
country has ever known.—Print- 


ers’ Ink. 


* * 


+ 
Ha 

The French refuse to class 
their general strike as a calam- 
ity. A calamity in France is 
defined as any inconvenience 
that can be blamed on America. 
—Detroit Free Press. 

*” + * 

Teamwork Pays 


Business leaders are coming 
to realize not only that you 
can make more money with 
the employe than out of him, 
but that profit sharing is 
sound business practice in- 
stead of a benevolent gesture. 
—Thomas P. Pike, president of 
Pike Drilling Co. 

+ * 


* 


Rendezvous 


Thomas F. Coffey, of Long 
Beach, Calif., and Ben Pott, of 
Los Angeles, collided in a traf- 
fic accident. But police 
brought no charges against 
either. The reason? 

No GROUNDS!—AAA Air- 
letter. 

* * cd 
‘Learning is Doing’ 

Learning by doing is the ap- 
proved approach to sales train- 
ing, says Advertising Age. 
There’s no substitute for the 
thrill of closing the first order, 
it says. 


” + a 
Not Yet 

Until I am more certain of the 
future purpose of Red China, I 
would not feel that there was 
any occasion for suddenly smil- 
ing on her and clasping her to 
the international bosom of free 
people.—Adlai Stevenson. 

* * * 

Lethargy is expensive and 
mathematically unsound. It 
permits the parts to appear 
greater than the whole.—Acnri- 
CULTURE Secretary Ezra Tart 
BENSON. 

* * 7 


Always Gentlemen 


During the rush-hour peak 
in Birmingham’s main center 
road, a frightened little dog 
crept under a stationary car. 
After the driver and a police- 
man failed to get at him, 12 
strong men lifted away the car. 


—Lonpon SuNpbaAy PIcroriat. 
* * * 


First Things First? 


From my own experience as 
an economist, I have noted that 
many families will dispense with 
almost any service, other than 
food and shelter, rather than 
eliminate the family car.—Myron 
E. Schoen, 


10 Years Ago... 


OGGIE LOOKS a 


OUGHTA 
BE FUN 


SOME HORSESHOE PITCHIN — 
THATS 4,000,020 RINGERS 


by 
O ce. 


THE LONG ARM OF 
FIRE DESTRUCTION 


‘Where Are They Now? . - 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich. 





Immortal Dealer 


I’d like to pay tribute to one of 
the real immortals among dealers— 
my former boss, Frank H,. Gibbes 
sr. 

Prior to his retirement two years 
ago, he was president of the Gibbes 
Machinery Co., Columbia, S. C., 
Packard distributor for the state 
and one of the oldest Packard dis- 
tributors in the country. 

It is my belief that Mr. Gibbes 
played a larger part in giving 
Packard the prestige it enjoyed in 
the Old South. He made Packard 
“Milady’s car” of that day. The 
name Gibbes, Packard and 
Southern aristocracy went together 
like Sterling and silver. 

Mr. Gibbes built this prestige on 
honor. No employe ever left him. 
There are some things above 
money, and working for Mr. Gibbes 
was one of them. More than half 
his employes had been with him 40 
years, and more than three-fourths 
for more than 30 years. 

Everything Mr. Gibbes said to his 


* The Big Story 


Increasing its war production total by more than 80 percent in the 
past 12 months, the automotive industry has now reached an annual 
output rate of $9.3 billion, it was revealed by the Automotive Council 


for War Production . . 


. Total Federal automotive taxes for the fiscal 


year ended June 30, 1943, were substantially as high as those for the 
previous year, according to NADA... The National Opinion Research 
Center of the University of Denver found in a survey that a major- 
ity of the American public anticipates continued control by the Gov- 
ernment over wages and prices during the period immediately follow- 


ing the war. 


. . State Highway Engineer DeWitt C. Greer of Texas 


has announced that plans for $26 million worth of postwar highway 
projects in Texas are ready ... A total of 4,522 trucks were released 
July 16-31, it was announced by the War Production Board... 
All-State Freight, Inc., of Akron, has applied to the Civil Aeronautics 
Board for permission to operate an air service from Boston and New 
York to other east coast and midwest cities. 


—From the Files of Automotive News, 





men was remembered — and every 
word was a kind word, a word of 
encouragement regardless of the 
situation. 

Selling was often difficult in the 
prewar years, but no one working 
for Mr. Gibbes considered it any- 
thing but satisfying. 

Where are there men like him 
today?—-Rory M. Brooxs, Atlanta. 

. * 


* 
Help for Theft Victims 


The “stolen car” article from Mc- 
Master Motors, Longview, Tex., 
which appeared in the Aug. 10 
issue was most interesting and in- 
formative. It appeared that this 
company had made every effort to 
recover the unit involved, but up 
until the time of this article there 
was no record of a stolen car notice 
on file with the Motor Vehicle divi- 
sion of the Texas Highway Depart- 
ment, Austin, Tex. 

Notifying enforcement agencies is 
most important but not sufficient. 
A “stop” in a certificate of title file 
can be most effective. In one in- 
stance a “step” of this nature led 
to the recovery of an automobile 
when a tourist court owner re- 
quested a record check. One of the 
main reasons for the existence of 
a certificate of title law in any 
state is to lessen and prevent theft 
of motor vehicles. This free service 
should not be overlooked if “it 
should happen to you.”—Rosert W. 
TOWNSLEY JrR., Chief Supervisor, 
Texas Highway Department, Aus- 
tin, Tex. 

+ * ” 


Likes Munn Letters 


I have been reading John Munn’s 
“Letter to Salesmen” in the Autec- 
MOTIVE News. I have now began to 
realize their importance and full 
meaning. 

Since I have not kept all copies, 
I am writing to see if you can 
supply these letters in booklet form. 
If not, I think they are worth while 
and should be made available.—- 
Harvey LaGrange, Appleton, Minn. 
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lt is no langer nacessary to lift the foot and exest leg ‘ye 


power pressure to bring your car to a siop. With the 
Bendix Low Pedal Power Brake on about the same level 
as the accelerator, an easy ankde movement, much like 
working the accelerator, is all the physical effort re- 


to “stop” controls are 
made in far less time. 


keesubt! won DRIVING COMFORT, LESS 


FATIGUE AND GREATER SAFETY. 
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Describes Goal at Printers’ Parley... 





Reuther Plugs Annual Wage 


By Bob Lienert 
Staff Writer 


year, then what’s good for the 
goose is good for the gander—in 


HE UAW-CIO plans to seek a] this case the auto workers.” 


guaranteed annual wage in the 
auto industry in the near future, 
Walter P. Reuther, CIO and UAW 
president, said last week. 

Although he set no target date 
for the campaign, Reuther said 
he is determined to win such a 
contract provision when present 
five-year agreements in the in- 
dustry expire in 1955. 

Reuther, in his first public ap- 
pearance since his recent return 
from Europe, spoke before the 
national convention of the Inter- 
national Ty pographical Union 
(AFL) in Detroit. 

“The hope of America hinges on 
gearing its productive capacity to 
the needs of the workers,” he said. 

- * + 


— idea of working by the 
hour or piece is antiquated. 
“If it is good for corporation 
executives to get paid by the 
year because their kids eat by the 


GM Fire Forces 
A.O. Smith Layoff 


MILWAUKEE. — A. O. Smith 
Corp., manufacturer of auto frames, 
has laid off 1,000 employes, after 
a previous layoff of 350, because of 
a sharp reduction in orders from 
General Motors. 

The second layoff was attributed 
to the fire which destroyed GM’s 
Livonia (Mich.) plant. About 25 
percent of all workers in the A. O. 
Smith frame department are af- 
fected. 






Experimental Car To Be 
Features Even 


DEARBORN. — Ford Motor Co.’s 
X-100, a completely American-de- 
signed experimental car, is going 
abroad for public showings in 
France and England. 


The 300- horsepower car will be 
presented at the Champs-Elysees 
Salon of Ford of France in Paris 
for four days in late September. It 
then will be exhibited in the Paris 
auto show Oct. 1-11 and at the Lon- 
don auto show in Earl’s Court Oct. 
21-31. 

The X-100 is a laboratory on 
wheels for testing new engineer- 
ing features. It is a two-door con- 
vertible, seats five passengers, has 
a 128-inch wheelbase and weighs 
5,900 pounds. 

Its overall length is 220.9 inches, 
its height 56.9 inches and its maxi- 
mum width 81.25 inches. The car 
contains more than 50 innovations, 
Ford engineers say. It first was 
exhibited as a styling model called 
the 195X. 

Its black steel and aluminum 
body has a sliding roof panel of 
transparent, nonglare heatproof 
plastic over the driver’s compart- 
ment. The panel can be retracted 
under the stationary roof section 
either by an instrument panel 
switch or by added pressure on a 
pushbutton which opens the car 
door. 

If the sliding roof is open when 
the car is unattended, the first drop 
of rain actuates a “rain cell,” or 
moisture-sensitive electrical switch, 
on the roof, and panel and windows 
close automatically. 

The high-compression, overhead- 
valve engine has a new intake 
manifold - carburetor system — the 
equivalent of 12 single-venturi car- 
buretors. 

At low speeds the engine oper- 
ates on two venturis of a cen- 
trally located four-venturi 
carburetor. At medium speeds two 
additional venturis are brought 
inte operation. For high - speed 
operation all of the carburetors 
are brought into use. 

The transmission has an electric- 
ally operated gear selector. Inde- 
pendent front and rear suspension 
are said to assure exceptional road- 

ability. The car is equipped with 
power steering and power braking, 
including an electric power-assisted 
hand brake. Front-wheel brakes are 
¢ooled by thermostatically con- 


Ford X-100 Going Abroad 


He said a citizens’ committee 
which has been studying the 
annual wage at the request of the 
UAW will convene again in Sep- 
tember. 

Reuther said it is his belief that 
“when a company has to pay a 
guaranteed annual wage it will do 
something about stopping layoffs.” 
“This,” he said, “will give the 
worker the chance to have a job 
the year around.” 

+ * * 
HE ESTIMATED that by 1955 the 
U. S. will be producing at an 
annual rate of $400 billion in goods 
and services. But he warned that 
free unions must lead the fight for 
peacetime prosperity. 

“If we can’t avoid a depression, 
Europe will have no faith in the 
road we are traveling,” he said. 
“The Communists will take over 
the rest of the world by default.” 

Reuther also said the UAW will 
not be satisfied until it wins from 
the auto industry a minimum 
pension of $200 a month. At present, 
the maximum is $137.50. 

He endorsed the proposed CIO- 
AFL no-raiding agreement as the 
“first step toward the achievement 
of labor unity.” He told the union 
printers that the first important 
step toward such unity was the 
working out of a no-raid pact and 
its approval by. all affiliates of the 
two unions. 

In a _ sidelight to his speech, 
Reuther announced that the UAW 
had become the world’s largest 
union. In June, he said, 1,620,000 


Shown at Paris, London; 
a Seat Warmer 


trolled blowers when their tempera- 
ture exceeds 150 degrees. 

Front seats are adjustable six 
ways and are equipped with safety 
belts. Electric seat warmers coun- 
teract the “cold feel” of the leather 
upholstery in winter. 


The power-operated hood and 
rear deck lids are opened, closed, 
locked and unlocked by switches on 
the instrument panel, Each wheel 
has a built-in electrically operated 
jack. Pushbuttons have replaced 
door handles. 


Other accessories include a dicta- 
phone, radio-telephone, electric 
shaver and 10-tube signal-seeking 
radio. There is a soft horn for city 
traffic and a louder one for country 
driving. 

Four windshield wiper blades 
are arranged for over - lapping 
action, The massive front bump- 
er grille combination also serves 
as headlight housing. Similar 
rear bumpers provide ports for 
the engine’s dual exhaust system. 

The 12-volt ignition system pow- 
ers 24 electrical motors, 44 elec- 
tronic tubes, 50 light bulbs, 92 con- 
trol switches, 29 solenoids, 53 relays, 
23 circuit breakers and 10 fuses. 


The X-100 also has a built-in bat- 
tery charger, which maintains bat- 
tery charge when the electric de- 
vices are being demonstrated while 
the engine is not running. 


To hold down weight in body 
structure, more than 300 pieces of 
aluminum and other light metals 
were substituted for heavier tradi- 
tional counterparts. The substitu- 
tions have reduced “lazy weight” in 
the car body by 250 pounds. 

* * ” 


X-100 Swishes Around a Curve— 


persons paid dues to the inter- 
national UAW. 
* * * 

r. A HIGHLY significant labor 

development last week, Dave 
Beck, fiery president of the Teams- 
ters, was elected a vice-president of 
the AFL despite the objections of 
AFL President George Meany and 
several other AF'L leaders. 

Beck’s election indicates that 
the power struggle within and 
among unions is continuing. Ob- 
jections to Beck were based 

(Continued on Page 37, Col. 3) 


Massey-Harris 
And Ferguson 


Unite Facilities 


DETROIT.—An amalgamation of 
their worldwide organizations was 
announced jointly last week by 
Massey-Harris Co., Ltd., and Harry 
Ferguson Co. 

James S. Duncan, president of 
Massey-Harris, and Harry Fergu- 
son said the firms would operate 
under the name of Massey-Harris- 
Ferguson, Ltd. 

“The uniting of the Ferguson in- 
terests . . . and the 105-year-old 
Massey-Harris Co... . is probably 
the most important news in the 
farm equipment industry in the 
present century,” the joint state- 
ment said. 

Organizations which will be 
pooled by the amalgamation in- 
clude five manufacturing plants in 
the United States, four in Canada, 
and plants in England, Scotland, 
South Africa, France and Ger- 
many. 

The statement said Massey-Har- 
ris made the offer to join forces 
with Ferguson after a full investi- 
gation of new patents and applica- 
tions held by Ferguson on many 
machines and inventions. 

The Ferguson name will continue 
on tractors and implements of Fer- 
guson design, the statement said. 
Administration and policy making 
will be the responsibility of Dun- 
can. Ferguson will become chair- 
man of the board and will be re- 
sponsible for the engineering and 
application of the Ferguson System 
to the new company’s products. 

The amalgamation will be car- 
ried out, Duncan and Ferguson 
said, by the transfer to Massey- 
Harris of all shares of Ferguson in 
exchange for the issue of 1,805,055 
Massey-Harris common shares. 

The transaction will be submit- 
ted to Massey-Harris shareholders 
at a special meeting in September. 


Detroit Institute Offers 


8-Hour Sales Course 


DETROIT. — The first of two 
special eight-hour sales training 
courses opened last week at the 
Executives Selection & Training 
Institute. 

The courses are split into four- 
hour sections on consecutive Satur- 
day mornings. The second course is 
scheduled for Sept. 12 and 19. The 
institute’s regular 54-hour fall 
course will open Sept. 21 and con- 
tinue on Monday and Wednesday 
evenings through Nov. 19. 


Canadian Carloads Rise 


OTTAWA. — Through July 31 of 
this year, Canadian railroads 


hauled 56,779 carloads of automo- 
biles, trucks and parts, compared 
with 49,000 carloads in the like 1952 
period. 
o——- 





Ford engineers take their new experimental car, X-100, around a high-speed curve 


at the test track in Dearborn for a fina 
exhibition. 


| check before it is shipped to Europe for 














Used-Car Bulletin from Detroit . . . 
Latest Auction Prices 


(Aptco Auto Auction. Sales every Wednesday. ) 


Aug. 19 


(Sale very fast. Sold 86 cars out of 
126 entered.) 


BUICK—’52 Riviera coupe, $2,035*. '50 
RM 4-dr., $1,060*, $925*; Special 
2-dr., $710. °49 RM 4-dr., $750*; 


Special 2-dr., $815. 


CHEVROLET — '52 2-dr., $1,265*, $1,- 
205. '50 4-dr., $785, $780*; 2-dr., 
$785*; Bel Aire, $950. ‘48 business 
coupe, $410. 47 2-dr., $300. 


DeSOTO — '52 Sportsman, $1,340*. ‘51 
club coupe, $1,050. 49 4-dr., $715. '46 
club coupe, $210. 


DODGE—'53 4-dr., 
$1,855. '50 4-dr., 
$640, $600. 

FORD—'53 (8) club coupe, $2,125. ‘51 
(8) 2-dr., 2 at $1,090*, $1,030, $960. 
’50 (8) 2-dr., $820, $635; (6) 2-dr., 
$730, $655, $600, $590; (8) station 
wagon, $800. '49 (8) 2-dr., $630, $555, 
$430; (6) 2-dr., $440; (8) club coupe, 
$560. °48 (6) 4-dr., sed., $375. 

HENRY J—’51 (6) 2-dr., $560. 

HUDSON—’'48 (6) 2-dr., $365. 

KAISER—’51 4-dr., $610. 

LINCOLN — '49 4-dr., $625; 2-dr., 


$1,775*; Diplomat, 
$750, $590*; 2-dr., 


$650". 
MERCURY —’52 4-dr., $1,665. '51 4-dr., 
$1,200*; 2-dr., $1,200*, $950. ‘50 


2-dr., $875, $855. °49 2-dr., $755. °47 
club coupe, $335, 

NASH — '52 hardtop, $1,085; station 
wagon, $965. ‘51 conv., $760. ‘50 
4-dr., $495. °47 4-dr., $255. 

OLDSMOBILE — '53 Holiday, $3,270*. 
'52 (88) 4-dr., $1,830*. '51 (98) 4-dr., 
$1,400*. °50 (98) 4-dr., $1,085*. '48 
(78) 2-dr., $500*. (78) 2-dr., 
$465*, $260°*. 

PLYMOUTH — ’51 2-dr., $850; Belve- 
dere, $1,140; station wagon, $1,240. 
49 4-dr., $600; conv., $520. 46 4-dr., 
$275. 

PONTIAC—’49 (8) 2-dr., $780, $645. 
’47 (8) 2-dr., $440; (8) conv., $380. 

STUDEBAKER — '53 Champion 4-dr., 
$1,725*. ’'51 Commander 4-dr., $760; 
Champion 4-dr., $760; Commander 
4-dr., $855*, $715. ‘50 Champion 
4-dr., $565. °47 Champion club coupe, 
$260, 

WILLYS—’50 sedan delivery, $665. 


‘47 


Aug. 12 
(Plenty of buyers present, but sale 
was off perceptibly. Sold 83 cars out 
of 144 offerings.) 

BUICK—’52 Super 2-dr., $2,110*. ‘51 
Special conv., 2 at $1,350*; 4-dr., $1,- 
375*. °50 Super 4-dr., $780, $910°, 
$700, $820; RM conv., $1,100°. '49 
Special 2-dr., $550. 

CADILLAC—’52 (62) 4-dr., $3,095°. 

CHEVROLET—’51 SL Deluxe 2-dr., $1,- 
005. 50 SL Deluxe 2-dr., $730, $785*, 
$800, $855; 4-dr., $910*, $795; Bel 
Air, $930. '49 SL Deluxe 2-dr., $515. 
'48 FM 4-dr., $190. '47 FL aerosedan, 
$430. ‘46 FL aerosedan, $200. 

CHRYSLER — ’51 Windsor 4-dr., $1,- 
300*, '50 Windsor club coupe, $410. 

DeSOTO—’49 Custom 4-dr., $565. °48 
Deluxe 4-dr., $370. 

DODGE—’51 Meadowbrook 4-dr., $825*; 
Coronet 4-dr., $955*, $1,000, '50 Cor- 
onet club coupe, $750. ‘49 Coronet 4- 
dr., $700. 

FORD—’52 Custom (6) 4-dr., $1,050; 
Custom (8) 4-dr., $1,325*. °51 Cus- 
tom (6) 2-dr., $800; Custom (8) 4- 
dr., $1,075; 2-dr., $1,010; conv., $895. 
50 Custom (6) 2-dr., $560, $675, 
$700. '49 Custom (8) 2-dr., $700. Cus- 
tom (6) 2-dr., $440, $425. °47 SD (8) 
4-dr., $495. 

HUDSON—’51 PM 2-dr., $625. '49 PM 
4-dr., $375. °48 Super (6) 4-dr., $385. 

KAISER—’51 Henry J 2-dr., $495. ‘51 
Frazer 4-dr., $760°*. 

LINCOLN—'49 club coupe, $435. 

MERCURY—’50 2-dr., $725. '49 4-dr., 
$460. 

OLDSMOBILE—’51 (88) conv., $1,525*. 
"50 (88) club coupe, $825. °49 (88) 
4-dr., $645. 

PACKARD—’50 (200) 4-dr., $660. 
(300) 4-dr., $505. 

PLYMOUTH—’51 Cranbrook 4-dr., $905; 
Concord 2-dr., $660. °50 Deluxe club 
coupe, $725; P-19 2-dr., $565. 

PONTIAC—’52 Catalina, $1,875*; conv., 
$1,725*. ’51 Chieftain (8) 2-dr., $1,- 
080*; club coupe, $1,265*. '48 conv., 
$415. '47 conv., $300; (8) 2-dr., $350. 

STUDEBAKER — '51 Champion 4-dr., 
$775. 


49 


*Indieates automatic transmission or overdrive, and (ps), power stéering. 
Other Auction reports are on Pages 24-27. 





Post Flat-Rate Charges, 
Ohio Dealer Group Urges 


COLUMBUS, O.—Ohio dealers 
have been advised to adhere strictly 
to factory - recommended flat - rate 
service charges. 

The factory-dealer relations com- 
mittee of the Ohio Automobile Deal- 
ers Assn. believes dealers should 
post signs in their service depart- 
ments to show customers the flat- 
rate hourly charge. The committee 


Ford, Dodge Take 
Top Awards in 


Minnesota Roadeo 


ST. PAUL.—Ford took two first 
places and Dodge took one in the 
Minnesota Roadeo held at the State 
Fairgrounds here. The event was 
sponsored by the Minnesota State 
Truck Roadeo Assn. under the 
auspices of the American Trucking 
Assns. 

In the single-axle division, Ford 
had three units and Dodge one. 
Ford placed first and third, and 
Dodge second. 

In the tandem-axle trailer di- 
vision, Ford had three trucks and 
Dodge one. Ford placed first and 
third, and Dodge second. 

In the straight truck classifi- 
cation, Reo had two units, Dodge 
one, and International one. Dodge 
placed first, International second, 
and Reo third. 

Individual winners were Walter 
Voight in the single-axle division 
with a score of 343, Fred Forhren- 
hamm in the tandem axle division 
with a score of 308, and Carl Moyer 
in the straight truck division with 
a score of 364. 

The National Truck Roadeo will 
be held at the State Fairgrounds 
here Sept. 22-26. More than 10,000 
persons are expected to attend the 
event, in which 125 drivers from all 
over the country will compete. 


N. C. Dealer Sells 100 Cars 


To State Highway Patrol 

RALEIGH, N. C.—Nash-Steel Mo- 
tor Co. is supplying the State High- 
way Patrol with 100 new Plymouth 
sedans. With heavy-duty equipment 
and extras, the cars will cost the 
patrol $1,303 each. 


also said factory rate books should 
be placed in evidence so service 
charges may be clarified for cus- 
tomers. 

The committe said some dealers 
have taken it upon themselves to 
alter the time allowances as speci- 
fied in the factory rate manuals 
under pressure of either mechanics 
or union representatives, or because 
they felt the market could stand the 
tarriff. 

“Any alterations of the standard 
time allowance will introduce a sec- 
ond variable factor into wages and 
prices and eventually will lead to 
dissatisfaction on the part of the 
car owner as well as unrest and 
dissension among the employes of 
the dealership,” the committee said. 

It was pointed out that during 
World War II, when manpower was 
scarce, mechanics and their union 
representatives talked dealers into 
hiking the flat rate some 33 per- 
cent. Independent repair shops 
promptly told car owners that they 
were not getting a “square deal” 
from the new-car dealers’ service 
——, and the plan back- 

red, 


Pop Is Gone 
Ford Quiets Exhaust Noise 


Of Heavy Trucks 

DEARBORN.—An exclusive “de- 
popping” device, which eliminates 
loud exhaust noises from heavy- 
duty Ford trucks slowing down or 
going down grades, has been placed 
in production by Ford Division. 

W. E. Kimbrough, truck sales 
manager, said the device has been 
built into the carburetor of F-750, 
F-800 and F-900 models. It can be 
installed in 1952 models by re- 
placing the carburetors, Kimbrough 
said. 

He said “popping” is character- 
istic of all heavy trucks when the 
engine is being pushed or motorec 
against a closed throttle. With th: 
throttle in idle position, the “pop 
ping” is eliminated by upsetting th 
fuel mixture to a point where it is 
not capable of supporting com- 
bustion. This, he says, is accom- 
— by controlling the air in- 
take, 
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CUSTOM REAR CONVERSION 






tomorrow’s 





in tune with today’s trend... 






European influence on American automotive styling is becoming more evident every day. 







CHOICE 


It’s a definite trend for which H-W Continentals have been setting the pace since 1950. Always Buick oe wile 












working with an eye toward tomorrow, but pointing their efforts at today’s market, 

H-W engineers keep in tune with this trend while designing impressive Custom Rear Conversions 
for practically all makes of cars. And the H-W Continental is not just a decorative item, but truly 
a functional accessory which becomes an integral part of the body... blending beautifully with 

any car’s lines... adding a new rear perspective of classical distinction ... increasing trunk space... 
giving rear deck and fenders strong reinforcement against parking impact and traffic damage. 


Nationally advertised and viewed with great buying interest the country over (as evidenced 













by inquiries), the H-W Continental offers you a big source of extra sales and profits... today 


and tomorrow. Investigate! Ask your parts jobber or write, wire or ‘phone... 


522 North Hickory St., Champaign, Illinois 
950 Van Ness Ave., San Francisco 9, Calif. 


LDL = 7 
HUOELSON-WHITEBONE CO. 9\_ 


yn CHRYSLER | 
STURDY UNDERSTRUCTURE . . . engi- Ie cae 


= neered for moximum strength and Caw wl 


stability . . . supports rear extension, gh) 
spare wheel and bumper; gives addi- = 7 > 
tional protection to rear fenders OLOSMOBILE /) : 
and trunk. — 





MERCURY 


i 
Above—number three in an interesting series of H-W Continental 
“cars of tomorrow” by Richard Arbib, one of our prominent 
associate designers. Beautiful prints, suitable for framing, 
are available to established dealers without cost. Limited 
quantity. Write for yours now. 


*Pat. No. 2553686 
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22 lowa Dealers Again Get Ford's Four-Letter Citation— 
For the fifth consecutive time, 22 lowa dealers of the Des Moines sales district received plaques as winners of the Ford 
four-letter award from C. H. Arnold, district sales manager. Recipients include (seated, from left) John Pritchard, Britt; Ralph 
Hunter, Earlham; Karl Jorde, Osage; Bert Samson, Clarion; Burton Burnett, Dallas Center; Robert E. Hunter, Earlham, and 
Grant Gassman, Akron. 
Standing: H. H. White, Lamoni; H. H. Wood, Hampton; A. E. Shimon, Pocahontas; E. 


and Arnold. 


‘ . Liberal, Kans., has been sold to| now Spaniol Motors, Inc., has been 
Spaniol Buys Har ding | Palmer D. Spaniol, used-car dealer incorporated with a capitalization 
Harding Motors, Inc. (Ford),|of Odessa, Tex. The Liberal firm, | of $100,000. 


When it 
comes to 
cooling. 











E. Wheeler, Waterloo; John Engel, 
Cxcrokee; F. L. Stewart, Keokuk; Fred Hunter, Earlham; Joe D. Doze, Humeston; J. C. Pulis, Grinnell; L. K. Doze, Humeston; 
c. F. Lenthe, lowa City; Lovis Tokman, Belmond; Roy Newel, Hartley; Edwin Kingsland, Lake Mills; P. K. Mathison, Nevada, 








Letter to Salesmen 
By John O. Munn 


Dear Son: 


THE AUTOMOBILE 
dealer has many things to 
sell—new cars, used cars, 

new trucks, used 

“— - trucks, PROFIT- 

series ABLE DEALS, 

service, accessor- 
ies, FINANCING and a 
bang-up reputation. The 
new - car salesman has an 
opportunity to sell more 
of these things, directly or 
indirectly, than any other 
employe. When he stops 
with merely selling cars he 
is, to some extent, a failure. 


The subject of this letter is 
FINANCING. When the new 
car salesman allows a time- 
sale contract to go elsewhere 
than to the dealer’s finance 
company the dealer’s reserve 


In arriving at the solution to problems 


of automotive cooling, there is no sub- 


come to 
Harrisons 


> 


stitute for experience. And Harrison has 
been designing and manufacturing auto- 


motive radiators for forty-two years. 


With the experience gained through the 


production of more than fifty-three mil- 


lion radiators, Harrison is eminently 


qualified to handle your cooling prob- 


lems. Our engineering staff and our mod- 


ern testing facilities are at your service. 


When it comes to cooling, come to Harrison! 


HARRISON 
RADIATOR 
Divistoon 


GENERAL MOTORS CORPORATION 


LOCKPORT, NEW YORK 








is lost with it. Also the profit 
from insurance repairs, which 
can be quite an item. And 
there have been years when 
such incidental profits have 
been all that some dealers 
could earn. 

Many a salesman who 
hasn’t worked to secure the 
finance contract has lost a 
commission because, when 
the buyer went shopping 
for money, he was influ- 
enced to go elsewhere for 
his car. So the salesman 
who does not work all-out 
to close every time buyer 
on the dealer’s finance plan 
short - changes his boss— 
and himself. 

He is not doing the 
customer a favor by mak- 
ing no effort to close the 
finance deal. For, when you 
add up the customer’s 
costs, he saves nothing by 
getting the loan and the 
insurance on the outside. 

* * * 

THE SALESMAN can 
truthfully say, “When you 
get a lower finance charge 
you forfeit some essential 
service. When you go out- 
side for money and _ in- 
surance and then come here 
to take delivery of your car 
you have used time that 
has a money value, depend- 
ing on what you think your 


time is worth. 

You may or may not get the 
insurance that you need and, 
if an accident occurs, you are 
on your own in getting an ad- 
justment and may or may not 
get fair play. When you pay 
your instalments on the loan 
and the insurance you proba- 
bly pay in two places. 


“When you sign our fi- 
nance contract you save 
the time of shopping for a 
loan and for insurance. You 
get the insurance you need. 
You have our backing and 
that of the finance company 
to assure fair adjustments. 
Insurance repairs are made 
in our shop with factory 
parts. Each payment in- 
cludes the insurance in- 
stalment and all payments 
are made to one source. 


“OUR INTEREST and 
that of the finance company 
follow you right through 
the transaction. We both 
protect your interests as 
may be required. The 
FINAL cost of this com- 
plete service will be no 
more and probably less 
than that of an outside fi- 
nance deal. And, right from 
the start, it will be simpler, 
safer and pleasanter for 


ou.” 

Selling the finance plan re- 
quires no master salesman- 
ship. The logic is all on your 
side, But sell the car COM- 
PLETELY first. When you 
have the buyer wanting that 
car like nothing else in life 
he won’t give you much of a 
battle about the finance con- 
tract. 

Never be content with 
selling only what you LIKE 
to sell. It’s your job to sell 
whatever you CAN sell 
that has a profit in it. Some 
of that profit will show up 
_ your pay check by and 

y. 


Cordially yours, 


Dad 
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nation-wide tests prove 
moves used cars faster at higher prices 
Porcelainize went out into the field across the nation and tested the sales appeal of Porcelainized used cars 
against used cars merely polished. This side-by-side test established nation-wide proof that Porcelainized used cars move faster 
(average 4.48 days) and sell for higher prices (average $40.56 more). Here are some test samples:* 

Dealer: Dallas, Texas. Dealer: Detroit, Mich. Dealer: Pittsfield, Mass. 

Buick used car; raised price $135; DeSoto used car; raised price $15; Mercury used car; raised price $100; 

sold in 6 days. sold in 2 days. sold in 10 days. 
- Dealer: Meridan, Miss. Dealer: Brooklyn, N.Y. Dealer: Gretna, La. 

Chevrolet used car; raised price $15; Dodge used car; raised price $20; Plymouth used car; raised price $20; 

sold in 2 days sold in 10 days. sold in 3 days. 

Dealer: Burlington, Vt. Dealer: Petaluma, Calif. Dealer: Rock Island, Ill. 

Chrysler used car; raised price $185; Ford used car; raised price $22.50; Pontiac used car; raised price $50; 

sold in 2 days. sold in 4 days. sold in 1 day. 


*Names of Dealers furnished on request. 


Test...compare...be convinced. And be confident that Porcelainize New Car Dealers alone have the exclusive rights 
to use the superior merits and benefits of Porcelainize to move stocks of used cars. 


p 0 RC | Al N / F a Whe Url Mendard fer Fine Mealémde Appearance 
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FREEMAN & FREEMAN, INC., Denver 3, Colorado 
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Houdaille-Hershe 





Bernie Thomas 


Associate Editor 


¥TEN the destinies of men and 

nations and their industrial 
progress are woven in strange 
patterns. 


For example, an important bat- 
tle of history was won largely 
through development of a hy- 
draulic mechanism which later 
was to form the foundation for 
a corporation doing millions of 
dollars worth of automotive busi- 
ness annually. 

Back in World War I, artillery- 
men were having difficulty getting 
maximum firing power from the 
famous French 75-millimeter guns. 
The problem was solved when a 
young French engineer, Maurice 
Houdaille, came up with a new 
hydraulic mechanism which cush- 
ioned the jarring recoil of the 
weapons. 


By 


* & * 


OUDAILLE’S development was 
applied to the 75s while battle- 


lines were forming for the all- 










CAMPBELL CHAIN (Comsauy 





yonesvittl 


Traces History to 1918 Battle .. . 


How Guns Led to Firm ’s Birth 


important second Battle of the 
Marne in July, 1918. A German 
advance was stopped and a counter- 
attack by the Allies, which began 
on July 18, turned back the Ger- 
mans and eventually ended the war. 

Few people know about the part 
played by the young French in- 
ventor in one of the world’s most 
critical moments, but his name 
lives on today as part of the 
corporation name of one of the 





Driver Belts Promote 


Safety, Coroners Told 


COLUMBUS.—Members of the 
National Coroners Assn., at a 
recent meeting here, discussed 
the installation of seat straps in 
automobiles to lessen injuries in 
accidents, 


One speaker said that there is | 


no question that the use of straps 
has added greatly to the safety 
of drivers. 
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largest independent parts manu- 
facturers in the U. S. — Houdaille- 
Hershey Corp. 

Following World War I, Hou- 
daille immediately directed his 
mechanical inventiveness to the 
fast-growing automotive industry, 
applying the same hydraulic prin- 
ciples used in the gun mechanism 
to shock absorbers for automo- 
biles. 

In those days, American roads 
were built for horse and buggy! Banik, £. J. Carroll and Hugh Smith. 
|travel and it was inevitable that - — nn 
shock absorbers would rapidly rise 
from the status of an accessory on) ‘ 
high-priced cars to an absolute | Of Chicago. 
necessity on all cars. Today, Houdaille-Hershey is 

Since its founding in 1929, Hou-| comprised of eight strategically 
daille-Hershey has made a sub-| located modern factories, and 
stantial portion of the millions of| through these plants the company 
shock absorbers required by the| supplies the auto industry with 
auto industry over the years. many other products in addition 

* * * to shock absorbers. 


EN small parts companies! Present products include bumpers 

merged in 1929 to form the new! and bumper guards, torsional vibra- 
enterprise, with the second half of|tion dampers, hand brake levers, 
the corporate name coming from! fender shields, air cleaners, tire 
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time you sell a car make an additional profit with 


CAMPBELL Lug-Reinforced TIRE CHAINS. They are an important, 
needed item that should always be in the trunk of every car. 


You get the first chance to sell chains. Don’t wait until your cus- 


becomes a hot prospect in a cold blizzard, and buys 
chains anywhere he can get them. Sell him 
CAMPBELL CHAINS with the car. 


CAMPBELL’S modern, colorful, space-saving 
package makes attractive displays, keeps 
chains neat in car trunks. 


CAMPBELL pre-sells your customers with regular 
advertisements in THE SATURDAY EVENING POST 
and COLLIER’S. 


CALL YOUR CAMPBELL JOBBER— 
get full details on the Campbell 
Merchandising Program. 


EASY TO USE CHAIN APPLIER 
INCLUDED WITH EVERY PAIR 


a 


ae 


CAMPBELL 


West Burlington, lowa; Portland, Oregon; Sacramento, Calif. 





Chain for every need... INDUSTRIAL... FARM...MARINE... AUTOMOTIVE 





Winning Division in Hudson Teacup Test— 


With a score of 130.35 percent of its campaign quota, Hudson's north central 
division emerged as winner of the sales drive. Surrounded by his team is Walter A. 
Ernst (seated), division manager. Standing (from left) are R. J. Flick, J. H. Andrews, 
Charles Huggins, E. P. J. Rigdon, J. S. Beach, G. A. Schacht, R. A. Sheasley, C. 


one of the 10—Hershey Mfg. Co.| covers, 





door locks and _ ignition 


locks. 
+ * * 

oe ITS research and engineering 

activities, Houdaille-Hershey em- 
ploys more than 100 scientists and 
technicians in the development of 
new products, the use of new 
materials and search for more ef- 
ficient manufacturing methods. 

One of the most recent auto- 
motive developments in which 
the company is participating is 
a@ car driver’s seat that moves in 
four directions—backward, for- 
ward, higher and lower. 

Known as the four-way power 
seat, it is now an optional item on 
1953 Lincolns and Mercurys. The 
actuator which moves the seat is 
made by Houdaille-Hershey. 

To keep pace with the growing 
automotive market, the company 
immediately after World War II 
launched an extensive expansion 
and modernization program. To 
date, expenditures for this purpose 
total more than $20 million. 





Dealers Exceeding 
Own Sales Goals, 


Packard Says 


DETROIT. — Dealers’ ability to 
forecast local business potentials is 
being measured in a test now being 
completed by Packard, Fred J. 
Walters, marketing vice-president, 
said the survey also will be used 
to determine dealership sales 
growth in preparation for future 
competitive conditions. Results are 
now being tabulated. 

The survey was scheduled to coin- 
cide with completion of the com- 
pany’s first year under its new 
management, and is being com- 
pared with a similar one made last 
year. 

In the forecasting test, dealers 


| were asked to predict their unit 





sales during the period June 9 to 
July 9, based on performance dur- 
ing the same period a year earlier 
and on the state of their own sales 
management and sales _ training 
programs. Awards will be made to 
dealerships which showed the most 
improvement and which exceeded 
their own sales goals. 

Walters said first reports in- 
dicate that over 25 percent of the 
dealers participating (85 percent of 
all Packard dealers) had exceeded 
their sales goals, and that the pat- 
tern from all parts of the country 
shows public acceptance of the 
new Packard program has _ re- 
mained constant in the first half of 
the year. Sales of Packards and 
Packard Clippers were in a 1 to 2 
ratio, he said, although in some 
areas the ratio was as high as 2 to 
3. 

Walters said the reports show 
that dealers have been able to re- 
duce overhead charges an average 
of 7 percent using new methods 
inaugurated by the factory. At the 
same time, revised  dealership- 
Management techniques have 
raised overall dealership personnel 
efficiency, he said. 

More than 90 percent of the 
dealers said they have continuing 
sales training clinics for new men. 


A. QO. Smith Transfers 
Output of Welders 


MILWAUKEE.—Manufacture of 
its newly designed line of AC and 
DC welders has been transferred 
by the A. O. Smith Corp. from Mil- 
waukee to expanded quarters at 
Elkhorn, Wis. 

New construction is under way 
to add another 16,000 square feet 
to the Elkhorn plant. 
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PERFECT Chotecllon 


PAST, PRESENT AND FUTURE! 


From the “crank-it-yourself” car of yesteryear to the sleek “jet job” of tomor- 
row, the progress of America’s leading designers and manufacturers has 
been unending... their standards of perfection ever more demanding.... 


For over twenty-five years Blue Coral has enjoyed a unique place in 
this parade of progress! 


Today, fine car manufacturers unanimously endorse periodic Blue Coral 
Treatments as the best method known for preserving, enhancing and 


1,” 


restoring the original “showroom” finish of their cars. You see, the world 
famous Blue Coral Treatment is a combination of priceless ingredients, 
scientifically formulated to gently and safely remove dirt from the finish... 
then burnish to a harder, brighter brilliance and protect every inch of the 


sleek, sparkling surface for many months to come. 


You can, with complete assurance, recommend Blue Coral to your customers! 
For its unexcelled performance in the past... its prestige today . .. and 
for its guarantee of customer good will and repeat business for you in 
the future! 


H. D. T. COMPANY FACTORS, INC. 


Creators of the Blue Coral Treatment 
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cially for them. 


Actually, of course, AUTOMOTIVE 
NEWS is waiting for them on top 
of their desks. But it doesn’t “wait” 
long — for its 40,000 regular sub- 
scribers make it must reading at the 


MANUFACTURERS 


_ AUTOMOTIVE NEWS, AUGUST 24, 1953 


AD. 24 
Z ne, r) 
he r 









() 


\ 


U = 3D 


‘nn 





=~ 





coverage for both manufacturers and 
car dealers. That’s why the men who 
count recognize AUTOMOTIVE 
NEWS as the undisputed No. 1 
newspaper of the automotive 
industry. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 
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Hydra-Matic Output | 
Expected in Month | 


HILE it would be unwise to minimize the seriousness of 
the loss of General Motors’ transmission plant, it is 
equally shortsighted to assume that GM’s auto production 
will be knocked into a cocked hat for the next several 
months. The effects undoubtedly will be felt for at least two 


months. However, sources 
| close to GM now believe that 
| by subcontracting parts and 
| utilizing all available capacity 
| throughout the corporation, sizable 
| transmission production may be 
| reached within three or four weeks. 

Rebuilding and refitting of the 
burned-out plant may take from 
four to six months, Detroiters be- 
lieve, depending on the severity 
of the damage to critical machine 
tools. 

No official word as to the severity 
of the damage to precision tools 
has been made by GM officials. As 
this is written, machines are being 
| hauled out of the plant for inspec- 
tion by a crew of 200 to 300 men. 

As soon as the extent of the dam- 
age has been determined, steps 
will be taken either to rebuild or 
recondition the machines. In some 
cases, this work may require sev- 
eral months. A number of machines, 
it is expected, will be ready for 
service in a much shorter period. 

If possible, the machines will be 
sent back to the original builder for 
reconditioning. Shops of the various 
GM divisions also will play a part 
in the program. 

* 





* * 


Rapid Recoveries 
Alisnouss the GM fire may be 
an exception, experience shows 
that vitally needed industrial plants 
usually are put back in service in 
a much shorter time than was an- 
ticipated. 
During World War II, heavily 








Coil Stock Racks— 








accurate, the assembly facilities at 
the old Riopelle plant may be 
nearly intact, minimizing the 
amount of assembly line work that 
will have to be done. This would 
permit GM to concentrate on re- 
placing the machines required for 


its Hydra-Matic transmission. 
+ * * 


Standard Machines 


ppetRorr machine tool suppliers 
believe the number of machine 
tools lost in the fire that cannot 
be duplicated is relatively small. To 
be sure, GM uses many special tools 
for its transmission. Many of these 
machines, however, are special in 
the sense that they are highly 
efficient production machines. The 
same operations can be done in 
most instances on standard ma- 
chines although at a heavy cost 
penalty. 

Under present circumstances, 
GM will undoubtedly make any 
financial sacrifice necessary since 
the biggest loss will be the profits 
lost during the period of curtailed 
production. 

A machine tool that may be 
highly critical is the special equip- 
ment used to machine the valve 
body for the Hydra-Matic. If this 
machine has been damaged, a De- 
troit source believes that resump- 
tion of production may be seriously 
delayed. 


x + * 


Tool Builders Busy 


T IS ALSO fortunate that the 
fire occurred at a time when de- 


Fluid Power Meeting 


CHICAGO.—The first fall meeting 
of the recently organized National 
Fluid Power Assn. will be held at 
the Sheraton Hotel here Oct. 6-7, 
preceding the ninth annual National 
Conference on Industrial Hydrau- 
lics Oct. 8-9. Information may be 
obtained from Barrett Rogers, 
NFPA executive secretary, 1618 
Orrington Ave., Evanston, Il. 

x = a 


Filter Bulletin Issued 


MERIDEN, Conn.—A bulletin de- 
scribing its line of Micro- Klean 
filters, for liquid applications, has 
been published by Cuno Engineer- 
ing Corp. The 12-page bulletin, No. 
MK-0553, is available from the cor- 
poration, 4612 S. Vine St., Meriden, 


Conn. 
. * * 


PENOBSCOT BUILDING ° 


REPRESENTATIVES 
New York— Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-6871 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
Los Angeles -—R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 


DETROIT 26, MICHIGAN 


Although made in single units, these | Plating Solution Offered 
heavy-duty coil stock racks may be} MOUNT VERNON, N. Y.-—- The 
stacked to ceiling heights. Extra high| industrial chrome division of Ward } 
tiering is made possible through welded| Leonard Electric Co. has developed * 
reinforced tubular construction, according | a chrome plating concentrated solu- 

tion, Chromasol No. 2. It is intended 
for use with industrial chrome 
plating units. 


to the maker, Rack Engineering Co., Con- 
nelisville, Pa. Safety crane eyes and cross 
bars are optional. 
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They WANT it all right 





.-- but SELLING it is something else 


They want it, or they wouldn’t even be in your 
showroom. But when they get around to the price 
and the financial obligation, that’s something else 
again. That’s when you’ve got to have the answers 
if you’re going to close the deal. 

You’ve got the answers in Associates’ Insured 
Payment Plan—the proved sales tool that elimin- 
ates the customer’s fear of those monthly pay- 
ments, of losing his investment if something goes 


wrong. He finds that this modern plan makes his 


The Old Sage says... 


“One thing has to be made up 
before any sale is completed 
—the buyer's mind.” 


payments for him in case of disability or sickness, 
and pays in full for his wife if he dies. He finds he 
can get non-cancellable life insurance without an 
examination, immediate coverage without red tape, 
protection of his down payment in emergencies— 
financial peace of mind in automobile buying. 
Help your customers over that big hurdle of 
financial fear and you help yourself to sales and 
profits. Get the full story of Associates’ Insured Pay- 
ment Plan. We’ll respond promptly to your inquiry. 





Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 
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Prices and Prosperity 


Cutting Costs of Production and Distribution 
Can Avert Slump, Bank Says 


NEW YORK.—Reduction of|consumers so far have given more 
prices through cutting costs of pro-|support .. .” 
duction and distribution can avert The bank says that “lower auto- 
the effects of recession factors, says| mobile production” later in the 
the National City Bank of New! year will cut buying power of 
York in its Economic Letter. persons engaged in the industry 
The bank expresses confidence | and those selling to it, but is not 

that factors indicating a recession likely to lead to widespread un- 
are not sufficiently weighty to | employment. 

bring on a plunge into depression. It quotes a General 

In commenting on the possibility | spokesman as saying that overtime 
of a recession, the bank says: |represents 15 percent of hours 

“There are indications that some- | worked during the present period 
thing may be subtracted from cur-/|of record production, The first im- 
rent activity before the year is out.| pact of a slowing down, it says, 

“Farmers will give less support|may be reduction of overtime 
than last year to general business | rather than large-scale layoffs. 
activity. On the other hand, urban “A reduction in the output of 








Motors| 


automobiles and appliances in the 
| fourth quarter would not of itself 
have a decisive effect on steel oper- 
ations,” the bank says. “Automobile 
manufacturers took 16 percent of 
steel output in 1952 and appliance 
manufacturers only 2% percent. 
Curtailment in these lines would re- 
duce requirements for steel by only | ° 
|a few percentage points.” 

The continuing demand for 
| steel, it adds, has strengthened 
the opinion that any drop to- 
ward the end of the year will be 
moderate. 

The bank then turns to cutbacks 
in defense spending, which it says 
|have long been a favorite talking 
| point of economic pessimists. 
| With the trend toward a gradual | 
buildup, and a decline of about $3) 
billion a year, the bank says, there 
seems to be little indication of | ing factors in the nation’s economy. 
heavy inventories, forced selling “Primarily,” it says, “the sup- 
and price cutting. Some slackening! ports are the immense demands 
may be expected, the bank says,! of the American people and the 








Bear's Tire-Truer— 


After tire is revolved on machine to} 
a high spot, a gauge indicates how much | 
it is out-of-round. Then, the high spot) 
in marked with a chalk mark at its be- | 
ginning on the surface, and again where | 
the tire resumes its true arc. 











but there are still many support- | 





ability of the productive organi- 
zation to satisfy them efficiently, 
reinforced by the enterprise of 
management in spending to im- 
prove productive facilities, to re- 
duce costs and to bring in new 
products, 
“There are always needs to be 


met, 


” 


the bank concludes. 


“The 


problem is to produce goods to meet 
them at costs and prices which will 


keep goods moving.” 


'Autocessories Takes Over 
|Wire-Wheel Distribution 


CHICAGO.—A, E. Ulmann & As- 
sociates has relinquished the distri- 


; bution of Rudge-Whitworth wire 


| wheels to Autocessories, 


Ltd., a 


|division of Arnolt Corp., Warsaw, 


| Ind. 


Autocessories will handle the dis- 


tribution of the wheels, made by 
S.P.A., Milan, Italy, 
in the United States, Canada and 
Mexico. 


Carlo Borrani, 


New Passenger Car Registrations, 6 Months Total, 1953-1952 


Car registrations by states are 


Miscellaneous 
Miscellaneous 
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YOU GIVE YOUR DEALERS a competi- 

tive edge that helps them sell more 

of your cars when you add the power 

of Chicago Tribune newsprint color 
== to your promotion, 

Color commands attention and 
sharpens buying appeal. Tribune 
newsprint color pages can give your 
promotion market-wide impact and 


penetration. They can put extra 


sock into your story. They can give 
your car a dramatic setting that 
will enhance prestige. 

As one of the industry's primary 
markets, Chicago offers sales oppor- 
tunities big enough to reward in- 
tensive promotion. Tribune readers 
buy the bulk of the new cars sold 
here. 

Your dealers know the dynamic 


selling power of Tribune newsprint 


color. They have seen it get action 
for others. They would like to have 
it help them sell more of your cars. 

For more sales now and for a 
stronger market position when sell- 
ing gets tough, power your Chicago 
sales drive with pages in Chicago 
Tribune newsprint color. 

For full details get in touch with 
W. E. Bates, Penobscot Building, 
WOodward 2-8422. Call today. 


a a gg 


Auto dealers and the public placed more 
automotive want ads in the Tribune 

in 1952 than in all other Chicago 
newspapers combined. 











AUTOMOTIVE WASHINGTON 


Battle on Tax Reduction 
To Be Loud and Long 


By William Ullman 
Washington Correspondent 
ae opinion is general in Washington that President 
4 Eisenhower and Congress have made a good beginning 


toward getting the country on a sound financial basis. To- 
gether they shaved $13 billion off the 1954 budget which 


President Truman submitted to Con 
fore he left office. That is a® 


lot of money the taxpayers 
will not be compelled to 


cough up in the future, But there | 


remains the task of revising and 
cutting taxes, something the people 
generally expect of the Eisenhower 
Administration. 

The battle in Congress over those 
problems will be hard and long. 
Most everyone—even as you and I 
—will seek relief. 

The House Ways and Means 
Committee is now studying the 
testimony on tax revision presented 








William Ullman 
of fiscal 1954 and during fiscal 1955, 





gress last January be-| 


during recent 
hearings. It prob- 
ably will make 
important recom- 
mendations be- 
fore next Janu- 
ary. Before then, 
the Government 
should have a 
pretty good idea 
what it will need 
to carry on dur- 
ing the remainder 









which begins July 1 next year. 

Harry L. Smith jr., staff manager 
of product sales for the Aluminum 
Co. of America, is the new director 
of the NPA aluminum division. He 
succeeds T. A. Lynch, who returns 
to his former association with Ray- 
nolds Metal Co., New York. 

H. J. Wallace, of U. S. Steel, 
takes over direction of NPA’s 
iron and steel division, while 
Samuel Crabtree, on leave from 
Republic Steel, assumes charge 
of the metals and minerals 
bureau. 

These appointments mark the 
beginning of the “rotation system” 
to prevail in the industrial divisions 
of the Department of Commerce 
under the new Business Services 
Administration, 

* * * 


Revenue Staff Reduced 


a you interested in getting a 
quick, important ruling from 
the Internal Revenue Bureau? 

In the past, because of the 
thousands of inquiries, at least 
30 days was the best time in 
which an answer could be ex- 
pected, and that was only in 
special cases. 

Now it is going to be a little 
tougher. IRB Commissioner T. Cole- 
man Andrews has disclosed that 





| employes. 


recent 4,000 to about 2,500. 
* * ad 


Democracies’ Symbol 
= hand-clasp, signifying com- 
radeship and cooperation, has 


been adopted by the Foreign Oper- 
ations Administration as the sym- 





gether. 


FOA, headed by Harold Stassen, | 


DAGINAW LEADS RECORD-BREAKING 


OWING 10 POWER STEERING 


Almost Everywhere You Look—Tradepapers, 
Newspapers, National Magazines—Power 
Steering is Making Headlines! 


Reprinted from The Detroit News 


Yes— Power Steering is the dig- 
gest news in the automotive indus- 
try today—and the biggest news 
in Power Steering is Saginaw! 
Saginaw Power Steering—with 
the built-in ‘‘feel of the road’’ that 
eliminates any tendency to over- 
steer—is now available on all 


Saginaw 


SAGINAW STEERING GEAR DIVISION, 


Reprinted from The Detroit Free Press 


General Motors cars and three 
other well known makes. Nearly 
600,000 drivers are already enjoy- 
ing it, and more Saginaw units are 


being built than 
combined. 


The demand for Saginaw Power 
Steering is growing so rapidly 










that a new 
ing plant in 





11 acre Power Steer- 
Saginaw is now being 


rushed to completion. There is 
such widespread interest in 
Power Steering that we believe 


every automobile man will want 


all other makes interesting 


to be well-informed about it. To 
help give you abetter understand- 
ing of this important new devel- 
opment, we have prepared an 


little booklet, ““THE 


FACTS ABOUT POWER 





STEERING”, that’s yours for the 
asking. Shall we send you a copy? 


POWER STEERING 


GENERAL MOTORS CORPORATION, S§S 


AGINAW, MICHIGAN 





Waelen Gets 30-Year Service Plaque— 


Commemorating 30 years of service, a plaque was awarded Waelen Bros. Co. 
(Studebaker), Duluth. Present at the ceremonies were (from left) Alex R. Waelen, sales 
| manager; M. M. Scovill, Studebaker regional manager; R. D. Neuman, district man- 
ager; Albert E. and Ernest L. Waelen, partners, and Rod Vallie, used-car manager. 


| about 1,000 dismissal notices have ,is composed of the Mutual Secur- 
been served on headquarters staff | ity Administration, Institute of 


|Inter-American Affairs and Tech- 


| bol of the free world working to-| 


answering Congressional 





This reduction, added to cuts| nical Cooperation Administration, 


made a few weeks ago, will reduce | better known as Point IV. 
| the Washington office force from a} 


* * * 


Kaiser Coordinator 
WALTON CLOKE, former 
® newspaper correspondent and 
columnist, has been appointed co- 
ordinator of public relations for 
the Kaiser companies in Washing- 
ton. 

During the past three years Cloke 
has been public relations director 
here for Kaiser Motors Corp. His 
new duties will include Kaiser Steel 
Corp., Kaiser Aluminum and Chem- 
ical Corp., Kaiser Engineers, Per- 
manente Cement Co. and Kaiser 
Metal Products Co. 


* * * 


| Defense Savings Sought 
, > ORDER giving a new assist- 


ant defense secretary broad 
powers over military procurement, 
production, distribution and _ stor- 
age activities has been approved by 


|'Secretary of Defense Charles Wil- 


son. 
The directive initiated a series 


| of such orders in line with Presi- 


dent Eisenhower’s defense reor- 
ganization plan. 

The action, it was said at the 
Pentagon, goes a long way toward 
charges 
that the military wastes billions of 
dollars in the supply field. 

* * * 


Sales Levy Defended 


A= EQUITABLE sales tax, levied 
either at the manufacturers’ or 
retailers’ level on articles of wide 
use but not of first necessity, would 
have several advantages, according 
to the U. S. Chamber of Commerce. 
Among them, the chamber said, 
are: 

It would enable the Government 
to collect the taxes from those who 
have the income; it would stabilize 
Government revenues, because con- 
sumer expenditures are more stable 
than taxable incomes, and it would 
impress upon the greatest number 
of taxpayers the necessity of tem- 
pering their demands for Govern- 
ment services. 


Texans Warned 


On Insurance 


AUSTIN, Tex.—Texas motorists 
have been warned that $50 and $100 
deductible liability insurance will 
not satisfy the requirements of the 
state’s financial responsibility law. 

Such policies are not acceptable 
under any circumstances—not even 
if the driver is able to deposit the 
cash to cover the gap, stated J. B. 
Alderdice, chief of the Department 
of Public Safety driver responsibil- 
ity division. The law defines an 
acceptable policy as one covering 
“all” the liability claim against a 
driver. A deductible policy can’t 
qualify under that definition, Ald- 
erdice added. 

This warning did not apply to 
deductible collision insurance, it 
was stated. 





Ford Output Spirals 
At Louisville Plant 


LOUISVILLE.—The Ford divi- 
sion built 8,326 cars and trucks in 
its assembly plant here in July, an 
increase of 78 percent over July of 
last year, according to Ralph W. 
Settles, plant manager. 

He also reported a 59 percent in- 
crease for the first seven months 
over the same period last year. 


Wilmot for Capitol Hill 

Ted Wilmot has been appointed 
sales manager by Capitol Hill Nash, 
Inc., Oklahoma City, Okla. 
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TO NATIONAL ADVERTISERS WHO SEEK SUCCESS 


IN SELLING THE NEW YORK MARKET 





The N.Y. NEWS leads 


all New York newspapers 
in Retail Advertising Linage 


RETAIL LINAGE 
in all New York newspapers 
FIRST 6 MONTHS 1953 


1 NEWS... . 13,765,361 
/2 Times... . 10,152,619 
3 Her. Tribune. . . 5,513,599 
a MiNOr.. ... .. 5,066,125 
5 Pest. se. ss 4,242,168 


6 Wor-Tel & Sun . 3,799,638 
7 Jour. Amer. . . . 3,632,373 
S Bagless ie. ss 2,044,405 


source: Media Records } 


The national advertiser’s best guarantee of success in selling 


the New York market is to sell through the medium which retail merchants 


have found produces the most business for them. 


Retailers have a daily check on the results of their advertising. 


For years running they have bought more lines, and spent more money 


in the News than in any other New York newspaper. 


And in the first six months of 1953. the New York NEws was 


FIRST in RETAIL among all of the newspapers in America. 


The N.Y. NEWS leads 


all newspapers in New York 
in Total Display Linage, and is 





TOTAL DISPLAY LINAGE 


in all New York newspapers 
FIRST 6 MONTHS 1953 






1 NEWS... . 17,091,756 
2 hee Se 16,434,386 
3 Her. Tribune. . . 9,650,955 
4 Mine. 6,827,833 
5 Jour. Amer. . . . 6,030,742 
6 Wor-Tel & Sun . 5,914,075 
Ci POR: iwicereieras 5,412,651 
S Eagle’). ins 3,097,162 


SouRCcE: Media Records 


Advertising offices also in: 


CHICAGO, Tribune Tower, 11 * SAN FRANCISCO, 155 Montgomery Street, 4 © LOS ANGELES, 1127 Wilshire Boulevard, 17 


MORE THAN TWICE THE CIRCULATION, DAILY OR 
SUNDAY, OF ANY OTHER NEWSPAPER IN AMERICA 


FIRST in Clothing Stores 

FIRST in Drug Stores 

FIRST in Elec. Appl. & Supplies 
FIRST in Furniture & Household 
FIRST in Heating & Plumbing 


FIRST in Jewelers 

FIRST in Sporting Goods 
FIRST in Alcoholic Beverages 
FIRST in General Groceries 
FIRST in Toilet Requisites 


FIRST 6 MONTHS 1953 source: Media Records 


THE & NEWS 


NEW YORK’S PICTURE NEWSPAPER 
NEWS BUILDING, 220 East 42nd Street, New York 17, N. Y. 
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BRAKE FLUID DISPENSER—Comes in a 


plastic container that has no working 
parts and assures clean, uncontaminated 
brake fluid service, according to the 
maker. The dispenser holds a quart of 
fluid and has a 30-inch flexible plastic 
hose attached to a leakproof top. United 
Motors Service Division, General Motors 
Bidg., Detroit 2, Mich. 
+ + * 


Packard Electric Offers 


Spark Plug Protector 


A new Packard Electric spark 
plug protector, designed to prevent 
loss of voltage due to moisture and 
for quick installation on either 
straight or right-angle terminals, 
is being merchandised by United 
Motors Service. 

The protector is said to be made 
of fireproof neoprene compound in 
a ribbed construction which allows 
bending to fit over angle terminals, 
while still making a tight seal at 
both the cable and spark plug ends 
of the protector. Spark plugs are 
shielded against moisture, dust, oil 


and grease. 
+ + 
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PUROLATOR FALL KiT—This 1953 fall 
Promotion oil filter package is now being 
sent out to jobbers and oil firms. The 
kit features a counter or window display, 


two streamers and a booklet, ‘Facts 
About Filters."" Purolator Products, Inc.. 
Rahway, N. J. 


* * * 
Trailer Connector Adapters 


Offered by Cole-Hersee 


Four trailer connector adapters 
have been introduced ‘by Cole-Her- 
see Co., 20 Old Colony Ave., Boston, 
27, Mass. 

The firm states that the adapters 
make the following pole plug to 
pole socket conversions: No. 11011 
to 11017, and No. 11012 to 11014, 
thus rendering trailers and tractors 
interchangeable on a broader scale. 
They are usable on all trucks and 
trailers wired to standard coding, 
it is said. 
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NEW PRODUCTS 


Primer-Surfacer Reduces 
‘Pinholing,’ duPont Says 


The latest duPont development in 
the refinishing field is a primer- 
surfacer which the firm says, takes 
16 times longer to settle after thin- 
ning than did previous materials. 


This, duPont says, reduces the 
cause of “pinholing” and virtually 
eliminates the need for constant 
agitation in the spray cup. DuPont 
says the new primer-surfacer was 
tested by 2,000 refinishers who were 
told to handle it roughly, disregard 
instructions and apply it as they 
wished. Not a single “pinholing” 
problem was reported, duPont says. 





VALVE LIFTER REMOVAL—Quick Lift 
is said to reduce the removal of hy- 
draulic valve lifters to a matter of 
minutes. New tools and adapter tips, 
which will permit use of the tool on 
most late-model cars, are now being de- 
veloped. |. R. Athearn Mfg. Co., 11929 
S. Western Ave., Los Angeles, Calif. 


* * * 


Compound Claimed to Reduce 


Formation of Lead Sludge 


Reduction of lead sludge in gas 
engines up to 90 percent, less oil 
consumption and silencing of noisy 
hydraulic valve lifters are claimed 
for R-49, a compound produced by 
Cee-Bee Chemical Co., Downey, 
Calif. 


Cee-Bee says the compound sim- 
plifies car and truck maintenance 
and increases the vacuum in the 
intake manifold by an average of 
.085 percent. 





OIL CONTROL RING—Unitized CSR-200 
is chrome-plated and bonded together 
with an adhesive agent that dissolves in 
the heated engine oil during run-in, ac- 
cording to the maker, and thus is easier 
to install. It is also stated that the ring 
is unbreakable and will not plug with 


carbon. Waldie & Briggs, Inc., 221 N. La- 
Salle St., Chicago 1, Ill. 


EMULSION UNDERCOATER—Described as outstanding for its protection from fire and 
explosion. It is odorless and has excellent adhesion properties, according to Philip 


Carey Mfg. Co., Cincinnati 15, O. 
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RUBBER PRODUCTS CHART—Gives data 
on fan belt, hose and car mat specifica- 
tions for cars and light trucks, as well as 
instructions on fan belt installation. Ray- 
bestos Division, Raybestos-Manhattan, Inc., 
P.O. Box 1021, Bridgeport, Conn. 

wi oe 


Weaver Detergent 


A detergent called 
Gloss” has been introduced by 
Weaver Mfg. Co., 2171 S. Ninth St., 
Springfield, Ill. Developed especially 
for use with the Weaver automatic 
car washer, the detergent is said 
to be chemically pure, nonabrasive 
and noncorrosive, and to contain an 
exclusive ingredient which cleans 
and brightens surfaces. It is fur- 
ther described in the company’s 
Bulletin 710-DT. 


BIN STORAGE—Developed to provide 
flexibility in storing parts and small equip- 
ment. Shelf adjustment can be made 
quickly. Bins are 36/2 inches wide, 12'/2 
inches deep and 84 inches high. Berger 
Mfg. Division, Republic Steel Corp., Canton 
s, ©. 

a 


Phosphating Pamphlet 
A pamphlet, A-108, which de- 
scribes the complete line of Tur- 
coating materials for phosphating 
and also includes a phosphating 
reference chart has been issued by 
Turco Products, Inc., 6135 S. Central 


Ave., Los Angeles 1, Calif. 
| . * +. 








RADIATOR SERVICER—Cleans radiator 
air passages and can be used to fill over- 
heated radiators from a safe distance, 
the maker says. All parts are copper, brass 
or galvanized, according to New Products 
Co.,2507 N. Tamiami Trail, Sarasota, Fila. 


“Weaver- | 


Brake Fluid Packaging 
Revised by Thermoid 


Thermoid Co., Trenton, N. J., now 
is marketing a 12-ounce can of 
moderate-duty hydraulic brake fluid 
which is designed to offer repair- 
men the right amount of fluid to 
service’ most cars without wasteful 
leftovers. 

The entire line of hydraulic fluid | 
|containers has been redesigned to 
establish quicker recognition. Each| SCREWDRIVER SET—May be used as a 
type of fluid—moderate duty and | gift for customers. It consists of two re- 
heavy duty—has its own color versible blades, a handle, a plastic bag 


scheme, although the designs are with three pockets, and a gift box with 
identical. | plastic cover and mailing container. Vaco 


| Products Co., 317 E. Ontario St., Chicago 
11 OOM 





* * * 


Cherry Rivet Catalog 

A 12-page catalog describing its 
line of Cherry Blind rivets has been 
published by Townsend Co., New 
Brighton, Pa. The booklet includes 
information on mechanical speci- 
fications, types, data on rivet guns 
for application, and a list of stock 
blind rivets available. 


* * * 





TIRE REPAIR UNIT—Voit Flexmaster is 
said to assure a lasting bond and maxi- 
|}mum_ strength. Cross-direction flexibility 
provides for easier installation, according | 
to the maker, and absorption of road} 
shock and vibration. Engineered to an 
82-degree angle, the unit also has a 
stronger top ply, says W. J. Voit Rubber | 
Corp., 1600 E. Twenty-fifth St., Los Angeles 
11, Calif. 








WAGON TOP—Engineered to fit all 
| stake trucks and constructed of heavy 
steel cadmium-plated tubing and heavy- 
duty canvas top which is claimed to be 
water and mildew-proof. Rear curtain can 
be rolled up for loading. D & M Truck 
Top Co., 12186 Petoskey Ave., Detroit 4, 
Mich. 


RT — | 





FOUNTAIN BRUSH — Speed-Master is 
designed to flush, wash and rinse simul- 
taneously. While the bristles loosen dirt, 
a continuous stream of water comes out 
of 14 holes, leaving a bright, streak-free 
surface, the maker says. A grooved rubber 
hand grip insulates against hot and cold 
water and incorporates an on-off valve for 
| water flow control. DM Associates, 43 Pearl 
St., Buffalo 2, N. Y. 














| RADIATOR HOSE—Its “resistant lining” 
| is said to remain unaffected by untifreeze 
| solutions or radiator chemicals. A wire 

spiral construction permits coolants to flow 
| freely, regardless of the hose position 
4! or shape, according to H. B. Egan Mfg. 
| Co., Muskogee, Okla. 


* * * 





ROAD SANDER—Skid Grip is powered | 
by a two-speed electric motor and con- | 
trolled by a dashboard switch. A motor-| A 24-page booklet illustrating and 
ized feed spreads grit full-tire width,|describing applications of Plunjet 
assuring instant traction, the maker states.| gaging cartridges has been pub- 
| A six-quart steel tank is mounted in the | lished by Sheffield Corp., Spring- 
trunk compartment. Two aluminum tubes | field and Thomas Sts., Dayton 1, O. 
with rubber spouts lead to a position; The Plunjet may be used in con- 
above the tires. At a touch of the switch,| junction with the column and dial- 
the motor vibrates the tank and tubes and|type precisionaire gages and other 
forces grit flow to both tires. Hecker) makes of air gages, the company 
Products Corp., 50 State St., Albany, N. Y.| said. 


* * x * * * 


Plunjet Data Available 





PAINT SPRAY PROTECTION—See-Safe plastic covers are made of polyethylene 
which, according to the maker, withstands heat and freezing temperatures without 
deteriorating and does not affect chrome or paint on the car. One cover can be 
| used for 20 to 30 paint jobs, says Mehl Mfa. Co., 2057 Reading Rd., Cincinnati 2, O. 
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Dealer 


E. J. Pillinger Motor Co., Chicago, 
an Oldsmobile dealership since 
1920, has switched to a Packard 
franchise. Harris Unden, president 
of the firm, is a son-in-law of the 
tounder. 





+ * * 


Getso Tabbed Champ 
Gene Getso, parts and accessories 
manager of Franklin Weber Mo- 
tors, Chicago, has received the 


Pontiac “Belt of Champions” award | 
for his sales record in 1952. As part | 
of his award, Getso will visit the | 


Pontiac factory and the General 


Motors proving ground. 
*s ¢ ®# 


Garfield Opens New Lot 


Clyde Garfield, Inc. (Ford), Man- 
chester, N. H., has announced the 
opening of its used-car department 
at a new location on the Daniel 
Webster Highway, next to Cham- 
pagne’s Super-Market. 

* * ~*~ 
California Paper Designates 


Longpre as ‘Dealer of Week’ 

Thr Bob Longpre Pontiac deal- 
ership, Monrovia, Calif., has been 
named the Monrovia News-Post’s 
“Dealer of the Week.” The firm 
recently held a grand opening at 
its new location at 335 Hunting- | 
ton Drive. 


* * * 


Deal for Ex-Buick Aide | 


Kelly-Buick, Inc., has taken over | 
the Covington (Ky.) Buick dealer- 
ship at 620 Scott St. Head of the 
company is Robert Kelly, former | 
Buick zone manager. 

s 7 + 


Imperial Appoints 2 
Appointment of two dealership | 
executives has been announced 
by I. Smiley, owner of Imperial 
Motors (Chrysler- Plymouth) in 
San Francisco. Harry R. Hoyt 
was chosen general manager, and 
M. C. Herfield, used-car manager. 
* - +” 


Albright Buys McClure 


B. L. McClure, Inc., of Norwalk, 
O., has been sold to R. W. Albright, 
Inc., of Willard, O. The dealership 
is moving to a new building west 
of Norwalk. 

* * . 


City Chevrolet Expands 

City Chevrolet has opened a used- 
car mart at 2507 N. Howard S&t., 
Baltimore, according to Louis W. 
Kiefer, president. J. Carl Porter is 
sales manager of the dealership and 
Adam Jablonski is used-car sales 
manager. 

x x 


Hiett Back at Hamilton 


Sterling P. Hiett has returned to 
Cc. S. Hamilton Motor Co. (Chrys- 
ler- Plymouth), Dallas, as general 
sales manager. He had left the firm 
a few months previously to enter 
the automobile finance business. 

* + * 


Myers Promoted 


Dale E. Myers has been appointed 
general manager of Florida Trading 
Post, Kaiser distributor in Tampa. 
Myers joined the organization as a 
salesman in 1949. Expansion plans 
for the Tampa dealership include 
an enlarged sales staff, more serv- 
ice facilities, and remodeling of the 
showrooms. 

* ae ok 


Cheatham Makes Debut 
A formal opening was held by 
Thad Cheatham Motors, Inc. (Lin- 
coln - Mercury), Knoxville, Tenn. 
General manager is Thad 
Cheatham, | 


* ok * 


Mercury Deal Opens 


Nolan Mercury, Inc., has opened 
in Euclid, O., under the presidency 
of Michael J. Nolan, former gen- 
= sales manager of Euclid Ford 

0. 


* x * 


Brooks Chooses Dewey 


Charles T. Dewey has been ap- 
pointed director of Plymouth sales | 
of Brooks Motors, Inc. (Chrysler- | 
Plymouth), Jacksonville, Fla. 

* es Oo” 


Bonnett Dealership 


Purchased by Smith 
E. W. Smith jr. heads a corpora- | 
tion which has purchased Bonnett 
Oldsmobile Co., St. Petersburg, Fla. 
The firm will be renamed Bert | 
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Doings 


Bonnett, former owner, said he is 
curtailing his business activities. 
* * x 


Hall Hires Thomas 


The appointment of Ed Thomas 
as assistant sales manager for Phil 
Hall Buick, Hollywood, Calif., has 
been announced by Phil Hall 
Thomas comes to Hollywood from 
Van Nuys, Calif. 

+ 





* * 


Fort Sumter Expands 

Fort Sumter Chevrolet Co., Inc., 
Charleston, S. C., has formally 
opened its new used-vehicle de- 
partment, with Horace D. Guerry 
as manager. New and used-truck 
| sales will be under the supervision 
of E. P. Dukes, 
+ 


* * 


Royal Opens Lot 


outh), Jacksonville, Fla., has opened 
a new used-car lot. 
+ ca * 


Orr Boosts Mendes 


Fernando J. Mendes has been 
placed in charge of used-car sales 


JF No. 77 


SELF-ADHERING GASKET 
ACTS AS TEMPLATE FOR 
HOLE ALIGNMENT 





Smith Oldsmobile, Inc. Charles R. | 


Royal Motors (Chrysler-Plym-| new dealership. 





at Sterling A. Orr, Inc. (Cadillac- 


Excluiues Y 


—pPMIRRORS 4, sche 





McAlister Takes Over Lytle Buick— 

James W. McAlister, who began his career as an auto dealer in 1919, in Fresno, 
Calif., has bought the business of Lytle Buick Co., San Francisco, and will operate 
the firm under the name of McAlister Buick, Inc. From left are R. K. Kendall, Buick's 
San Francisco zone manager; McAlister, and Robert Jansen, general manager of the 





Oldsmobile), Spingfield, Mass. Men-|held its formal opening at 171 E. 
des formerly was assistant parts|Davidson St., Arlington, Tex. The 
manager. ae oo building was constructed at a cost 
. . of $175,000, according to the owners 
Olds-Cadillac Firm Bows of the dealership, Henry Butts sr. 
Butts Oldsmobile-Cadillac Co. has | and Henry Butts jr. 
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Save yourself costly “come-backs” of mirror heads that 


— yet is fully adjustable. 





never stay put. You make a happy customer every time 

when you install the JF BODY- 
MOUNT. It locks the mirror 
head in any desired position 


19 





FLASH-A-CALL 
Service Control 


offers you 


100% to 200% Absorption 


We will personally discuss 
with you the problems of 
your shop, the ive 
measures that must be 
taken. Train your entire 


shop personnel, guarantee 
to increase customer 


your 

pid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
———— Soe 
t rpose alone, havin 

the st known siananell 
of quality, in two complete 
packages, for the large 
dealer or smaller service 


requ: all 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


FLASH-A-CALL 
SERVICE CONTROL SYSTEM 


1112 Sovth Wabash Avenue 
Dept. AN-59, Chicago 5, Illinois 








here's the NEW 
BODY=MOUNT 















THAT 
OR SAGS! 


ANY POSITION 
—FULLY ADJUSTABLE 


Replacement of the mirror head is never a problem — 
you never need disturb the bracket mounting. Simply 
loosen the positive-locking turret screw and replace with 


a new mirror head. It’s as easy as that! 


SO AMAZING... . SO BEAUTIFUL . . . SO PRACTICAL! 
Adds the look of smartness to your showroom cars! 


The JF BODY-MOUNT is truly a sleek beauty — custom- 
contoured — triple chrome plated — a 412” mirror head 


of selected optical glass that gives you wide angle vision 


at all times. 


Available in non-glare or clear ————— 


a JF exclusive! 


LIST $4.65 


If not available thru your Jobber, 


write for catalog. 





JOMA MANUFACTURING CO., INC. 
NEW YORK 72, NEW YORK 
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(Dore again, Nash has won the highest praises of the.:sportsmen’s 
world. ‘‘Out of the North,’ newest of Nash’s sportsmen’s films has 
been named ‘Best of The Year” by Business Screen Magazine. 


Every day, all over the nation, Nash is reaching the sportsman’s 
market with special movies, booklets, and ‘“‘human-interest”’ adver- © 
tising . .. making thousands upon thousands of friends for Nash 
dealers among the 30 million Americans who annually fish and hunt. 


This is all part and parcel of the Nash philosophy of building 
cars that are not only more useful, but bring greater enjoyment 


and relaxation to owners. 


Sportsmen like to do business with people who speak their language. 
Consequently, they feel at home with Nash dealers . . . have come 
to expect the warmest welcome... and appreciate the sincere 
interest that Nash dealers show in their favorite pastimes. 


The close relationship between Nash dealers and owners has already 
won a host of enthusiastic buyers . . . people who will come back 

to their Nash dealer for car after car through the years to come. 
And these friends of Nash are effective salesmen, too! They tell 
their friends ... and those friends come in to see and drive and 

buy Nash Airflytes. 


You'll Find None So New As 





AMBASSADOR STATESMAN 
RAMBLER 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Mich. 





he Mth.” On tocation shots were made in the United States and 
ganistions through the courtesy of Nash dealers across the country. 











IN OREGON 
The Oregonian Sells MORE 
Automotive Customers 





The Oregonian is First in automotive advertising linage 

and First in sales. Because The Oregonian is the leading 

circulation newspaper in Portland and the entire Oregon 

Market . . . both Daily and Sunday. 

FOR SALES RESULTS... The Oregonian is your best Oregon buy! 
Place your advertising in 
Portland's largest newspaper. 


the Oregonian 


PORTLAND, OREGON 
229,004 Daily 289,542 Sunday 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


ARGOSY stops 5 million men every 
along its entertainment 


month 


highway to read and enjoy 





Highways & Safety... 
Roadside Greens 


Aid in Abating 
Traffic Noise 


By Gerhardt Neumann 
Staff Writer 


1 noisy highway may be a 
thing of the past if data 
published by Robert Moses, New 
York City construction coordinator, 
and Wilbur H. Simonson, of the 
U. S. Bureau of 
Public Roads, are 
translated into 
reality. 

In a report to 
the American 
Assn. of State 
Highway Officials, 


AUTOMOTIVE it Was pointed out 
MEWS that roadside 


trees, hedges and 
Cee ee Re turf slopes are 


helping absorb the din created by 


MATIONAL SAFETY 
councnu’s 





motor vehicles. 


In describing New York’s ex- 
perience, Moses said that “land- 
scaping absorbs considerable 
noise which otherwise makes the 
abutting area less desirable for 
residents. We aim in the case of 
parkways to create ribbon or 
shoestring parks as distinguished 
from more ‘gasoline gullies.’ Both 
car passengers and nearby resi- 
dents benefit equally.” 


Reports on experiments indicate 
that dense evergreen growth offers | 
the best noise barrier among road-| 
side plantings, according to Sim-| 
onson. Evergreen trees also elimi- 
nate the echo factor. 


He also cited studies which show 
that if surface barrier slopes are 
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"GREAT" UMBRELLA O.K. FOR MANY USES 


The McFarland “Great” Umbrella (21 foot spread) introduced in 
Miami several years ago and now in use from coast to coast by sales 
minded dealers to attract more customers to their lots is shown above 
serving another automotive need. Allison Bros.—O. K. Rubber Welders, ve 
Charlotte, North Carolina, were one of the first of this group to recog- | 
nize the great sales advantage of this huge Umbrella. The O. K. Rubber 
Welders Organization is now offering the “Great” Umbrella to all their 
members to attract more sales. No matter what your business—if out- 
of-doors—you will find that the “Great” Umbrella and Whirlabout, the 
“Great” Umbrella that turns, will help your sales too. For full color 
illustrated booklet, write, wire or call—McFarland Great Umbrella 
Company, Division of McFarland Awning Corporation, 742 S. W. 8th ‘ 
Street, Miami, Fla.—Telephone—Miami 2-8153. 








absorptive, such as thick grassy 
turf, dense vines or similar plant- 
ing, sound reductions, may vary 
from 45 to 60 percent, depending on 
the type of road. 


* * * 


Gotham Traffic Woes 


= leaders in New York City 
are becoming increasingly 
alarmed over the traffic situation. 


Percey C. Magnus, president of 
the Citizens Traffic Safety Board, 
recently declared that the city was 
“20 years behind the times” in re- 
lieving “tue twin evils of traffic con- 
gestion and increasing accidents.” 


He declared that one way to 
ease the situation is the extension 
of one-way traffic now in effect 
on four north-south thorough- 
fares in Manhattan, Vehicles 
traveling on the four progressive- 
ly timed streets of the city, he 
said, are 33 percent faster than 
those traveling on other north- 
south avenues without this 
system. 

Although legal obstacles and 
“myopic resistance to change” on 
the part of store owners and others 
who are resisting extension of the 
speedup system to other north- 
south streets and Broadway are 
now blocking such a move, Magnus 
declared, the board will continue to 
press for this modernization of the 
city’s traffic pattern. 

as + * 


What Chains Do on Ice 
7 National Safety Council has 

now published the results of 
last winter’s skid tests on Pine 
Lake, near Clintonville, Wis. 

The first of these reports con- 
cerns itself with tests on a tractor- 
tandem trailer. When locked-wheel 
stops were made on glare ice from 
20 miles per hour, an average of 
191 feet was required to bring the 
vehicle to a stop when no chains 
were used. 

The stopping distance was re- 
duced to approximately 160 feet 

when emergency-type chains 
were placed on the outer rear 
wheels. However, the use of re- 
inforced dual triple-side chains 
on both the outer and inner rear 
tires cut down the stopping dis- 
tance to 60 feet. 

The report stresses that chains 
which were most useful in stopping 
the vehicle also were most effective 
in terms of tractive effort. Four- 
unit type chains gave more than 
three times the tractive perform- 
ance of tires without chains, while 
reinforced dual chains attached to 
both inner and outer rear tires in- 
creased traction more times, 





Here’s Good News for You 


Prices are down! What’s more, you can build 
your long-term automobile cushion program on 
Bemis Burlap—as you prefer it — because 
everything points to a long continuation of the 
favorable price and supply situation. Keep in 
touch with the Bemis Man for the up-to-the- 
minute burlap picture. 


Bemis & 


General Offices—St. Louis 2, Mo. 


Detroit ¢ Brooklyn @ Chicago @ Indianapolis © Bostor. 
New Orleans @ New York 
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© Dperation 
portunity 


The opportunity to sell quality 


Now more than ever the opportunity to sell 
quality belongs to the Chrysler - Plymouth 
Dealer-with such notable driving advances 
as hemispherical combustion power . . 
Full-time Power Steering . . . and Chrysler- 
pioneered Power Brakes. Over the years, 
developments like these have given Chrysler’s 
product engineering top rating with a nation 
of shrewd car owners and car buyers. 


In car service, too, the Chrysler-Plymouth 
Dealer enjoys a unique advantage . . . with 
the great MoPar organization that supplies 


him finest quality replacement parts: factory- 
engineered and inspected. The service he 
renders has a reputation among motorists 
today that’s second to none in the industry. 


The full story of how Chrysler quality helps 
dealers make money will interest the quali- 
fied man inquiring today about one of the 
available Chrysler - Plymouth Dealer sales 
agreements. For further information, write 
Chrysler Division, 12200 E. Jefferson Ave., 
Detroit 31, Michigan. 
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Market 


Used-Car Auction Prices 
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Trend 


Wholesale used-car prices, after gaining $11 a week earlier, slipped 
off $5 last week, according to Automotive News’ index, to drop the 


overall average price to $908. 


The index showed that all older models were off last week, with ’50s 
down $9; '49s, $8; ’48s, $10; ’47s, $2, and ’46s, $6. The price of ’53s also 


slipped $1. 


Only ’52s showed a gain for the week—up $3. ’51s held steady for the 


second week in a row. 


Activity at the auctions also dropped off rather sharply, according to 
the index, with the sales ratio slipping 4 percentage points—from 62 
percent a week earlier to 58 percent last week. At 10 representative 
auctions last week, 1,367 cars were sold from 2,343 offerings. At the 
same auction a week earlier, 1,482 cars were sold from 2,321 offerings. 
Prices marked with an * indicate a unit equipped with an automatic 

transmission or overdrive, and (ps) indicates power steering. 


OAKLAND, CALIF. 


"49 Custom (8) 2-dr., $560, $510; club 
coupe, $400. '48 (8) station wagon, $320. 


(Pollock's Used Car Auction. Sale every | ‘47 (8) %-ton pickup, $340. '46 (8) sta- 

Wednesday. Prices are for sale of Aug. 12.) | tion wagon, $320, $310. 

BUICK '53 RM Riviera sedan, $2,935*; | HUDSON 49 PM 4-dr., $405. '48 Super 
RM 4-dr., $2,550*%. °51 Super Riviera 4-dr., $335. °46 Commodore (6) 4-dr., 
4-dr., $1,495*; Super, $1,425*. '50 Special $110. 
4-dr., $990; Super sedan, $1,305*; RM | KAISER 52 2-dr., $1,085*. °47 4-dr., 
4-dr., $965*. '49 RM coupe, $890*. ‘47 $175. 

Super conv., $310. '46 Special 2-dr., $345. | LINCOLN ‘53 Cosmopolitan club coupe, 


*42 Special conv., $155; 4-dr., $135. $3,325*. '52 Capri 4-dr., $2,470*; Cosmo- 
CADILLAC—’'52 (60) 4-dr., $3,475*. °51 politan sedan, $2,635. ‘49 club coupe, 

(62) coupe, $2,940*; 4-dr., $2,455*; conv., $745. 

2,910*. °50 (61) club coupe, $2,390*; | MERCURY—’53 Monterey, $2,610*. '51 club 

4-dr., $1,850*. "49 (61) 4-dr., $1,395*; coupe, $1,245*. °50 club coupe, $1,045*; 

(62) club coupe, $1,430*; 4-dr., $1,495*. $855; 4-dr., $900. '49 conv., $745. ‘47 
CHEVROLET—’52 SL Deluxe 2-dr., $1,090, conv., $330. '46 4-dr., $350, $355. 


$1,110*; Bel Air, $1,705*. '51 SL Deluxe 
4-dr., $1,075; Bel Air, $1,290*, $1,330*. 
’50 SL Deluxe 2-dr., $875, $865; 4-dr., 
$900; SL Special business coupe, $715; 
%-ton panel, $525, $585. ‘49 SL Deluxe 
2-dr., $655; club coupe, $715; FL Deluxe 
2-dr., $675, $635. °47 FL Aerosedan, 
$515. 

CHRYSLER—’'49 NY 2-dr., $805*. 
conv., $275. 

DeSOTO—'53 Sportsman, $2,700. '52 Cus- 
tom club coupe, $1,345*. °46 Deluxe club 
coupe, $235. 

DODGE—’53 2-dr., $2,180. '51 2-dr., $1, 
000. "50 Wayfarer 2-dr., $900. ‘48 pickup, 





"46 NY 


$435. 

FORD — '52 Main (6) 2-dr., $1,195; (6) 
Ranch Wagon, $1,710. '51 (8) conv., $1,- 
150; Custom (8) club coupe, $805; 4-dr., 
$875; Custom (6) 2-dr., $935. '50 Custom 
(8) 2-dr., $875; 4-dr.. $755; Custom (6) 
2-dr., 2 at $700; Deluxe (6) 4-dr., $300. | 


OLDSMOBILE—’'53 


PACKARD 
PLYMOUTH—’'53 Cambridge 4-dr., 


(98) Holiday, $3,310*. 


"51 (98) 4-dr., $1,510; conv., $1,670. '50 
(88) 2-dr., $815, $930*; (98) 4-dr., $1,- 
060*. ’49 (88) 2-dr., $895*; (98) conv., 
$955*; (98) 2-dr., $895*; (76) 2-dr., 
$650*. °48 (76) conv., $385. °47 (66) 
club sedan, $350. '46 (66) club coupe, 


$415; (78) 4-dr., $255. 
52 (200) 
(300) 2-dr., $1,530°. 


4-dr., $1,725*. ’51 


$1,255. 


‘51 Belvedere, $1.130; Cranbrook 4-dr., 


$1,025. °50 SD 4-dr., $945, $935. '49 sta- 
tion wagon, $880; club coupe, $550. '39 
conv., $175. 

PONTIAC—’53 (8) 4-dr., $2,255*, $2,335. 
’52 (8) conv., $1,685*. '51 Chieftain (6) 
4-dr., $975, $885. '50 Chieftain (8) club 
coupe, $1,380*; SL (6) 2-dr., $895*. °49)| 


Chieftain (8) 4-dr., $870. ‘48 Chieftain | 
(8) 4-dr., $490. °47 SL (8) 2-dr., $255. | 
°46 SL (8) 2-dr., $145, $330. 


'nesday. Prices are for sale of Aug. 


STUDEBAKER—'53 Champion club coupe, 
$2,030. '51 Commander conv., $1,075. '50 
Champion club coupe, $735; 4-dr., $700. 
’49 Champion 2-dr., $535. 


WILLYS—'48 station wagon, $285. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of August 7.) 
(Prices of clean cars were higher, Sold 
120 cars out of 265 offerings.) 
BUICK—’52 RM conv., $1,900*. '51 Special 
4-dr., $1,200; 2-dr., $1,100. '50 RM 4-dr., 
$1,000*. 
CADILLAC—’53 (62) 4-dr., $4,100*. 
CHEVROLET—’'53 Bel Air sedan, 
$1,920, $1,900, $1,890, $1,875; (210) 
4-dr., $1,750; sport coupe, $1,700; (150) 
4-dr., $1,475. '52 Bel Air, $1,500; conv., 
$1,450; FL Deluxe 2-dr., $1,200; SL De- 
luxe 2-dr., $1,000, $925. ‘%-ton, $875, 
$700; %-ton, $700. ’51 Bel Air, $1,050; 
FL 4-dr., $950; SL Deluxe 2-dr., $935, 
$910, $790. '50 FL Deluxe 4-dr., $860, 
$850; SL Deluxe 2-dr., $850, $770, $750; 
Bel Air, $750. 49 conv., $625; SL De- 
luxe 4-dr., $500; FL 2-dr., $860. 
CHRYSLER — '51 Imperial 4-dr., 
’50 NY 4-dr., $775*. '49 4-dr., $620*. 
DODGE — ’53 Coronet, $1,800; Meadow- 
brook 4-dr., $1,505. °50 Meadowbrook 
4-dr., $710. '48 4-dr., $400. 
FORD—’53 Victoria, $2,000; Main 
dr., $1,775; %-ton pickup, $1,370, 
180, '52 Victoria, $1,580, $1,475; Ranch 
Wagon, $1,450, $1,375; Custom (8) 2- 
dr., $1,350. '51 Custom (8) 2-dr., $1,040, 
$1,025; Deluxe (8) 2-dr., $975, $900, 
$880. °50 Custom (8) 4-dr., $1,025*, 
$940; club coupe, $970, $950. '49 Custom 
(8) 4-dr., $695; Custom (6) 2-dr., $550. 
MERCURY — ’53 Monterey 2-dr., $2,410*; 
Sport Coupe, $2,250. '52 Monterey 4-dr., 
$1,620. °'51 club coupe, $1,260; 4-dr., 
$1,195, $1,125, $1,100, $1,075. °49 club 
coupe, $625. 
NASH—’53 Rambler station wagon, $1,250. 
’52 Rambler station wagon, $1,050. 
OLDSMOBILE — '53 (98) 4-dr., $3,400*, 
$3,260; (88) sedan, $2,800*, $2,550*. °51 
(88) 4-dr., $1,325*; 2-dr., $1,325. °'49 
(88) conv., $700. '47 4-dr., $370. 
PONTIAC—'53 Chieftain 4-dr., $2,090*, ’52 
Catalina, $1,800, $1,660; Chieftain 4-dr., 


$1,950, 


$1,300*. 


(8) 2- 
$1,- 


$1,615, $1,540, $1,470. ’51 Chieftain (8) 
4-dr.,$1,150. ’°49 SL (8) 2-dr., $490. '40 
4-dr., $220. 

STUDEBAKER—'52 Commander Starliner, 
$1,210; sedan, $1,000. ‘51 Champion 
sedan, $650. ’°50 %-ton pickup, $220, '49 
coupe, $295. 

WILLYS — ’'52 2-dr., $750. ‘51 station 
wagon, $750. 

MISCELLANEOUS — '53 MG Roadster, 
$1,250. 


MASON CITY, IA. 


(Lapiner auto Auction. Sale every Wed- 
12.) 


MEET YOUR CUSTOMERS NEW DEMANDS 


ASSURED CUSTOMER SATISFAC- 


TION WITH GRAND. Precision en- 
gineering, research and laboratory 
testing assures you of the finest 
product on the market today... 
every purchaser a satisfied customer 
...» every installation guaranteed to 


fit properly. 


It's easier to stock . . . easier to sell 
Grand Duals and Headers. You carry a 
smaller inventory because Grand DOES 

NOT DUPLICATE NUMBERS yet the line is 
complete for most V-8 cars. With Grand 
there's MORE PROFIT . .. QUICKER TURN- 


OVER ... NO LOST SALES! 


The systems are designed so stock replace- 
ment type mufflers can be used. 


DUAL SYSTEMS AVAILABLE FOR THE 
FOLLOWING V-8 CARS 


DUAL 
SYSTEM 


BUICK 
CADILLAC 
CHRYSLER 
DESOTO 
DODGE 
FORD 
LINCOLN 
MERCURY 
OLDS 
STUDE 


1953 


1952 & 53 
1953 
1935 ~—53 
1949 — 53 
1939 —53 
1949 — 53 
1951 —53 


1950 & 51 
1951 —53 


DUAL 
HEADER 


1950 & 51 


1937 —53 
1949—~51 
1939 — 53 
1949 — 53 
1951 & 52 


Up to 25% increase 
mats dg 


UR eee tat ty 
OR Re aL 


KS ae and la bey) 


More Speed and 


Smoother Engine 
aa 


GRAND AUTOMOTIVE PRODUCTS 


Ruby St., Melrose Park 


Illinois ¢ 
























(Market stronger—activity better. Sold 
118 cars out of 167 offerings.) 
BUICK—’53 Special Riviera sedan, $2,315*; 
RM 4-dr., $2,715*. 52 Super Rivieria se- 
dan, $1,745*. °51 Super 4-dr., 
’50 Special 4-dr., $925*. 
$735*. 
CADILLAC—’53 (62) club coupe, 
’5O0 (62) 4-dr., $2,180*. 
CHEVROLET—’53 Bel Air conv., $2,109*; 
(210) 4-dr., $1,705, $1,775*. '52 SL De- 
luxe 2-dr., $1,240. '51 SL Deluxe 4-dr., 
$930, $1,015*; SL Special 2-dr., $900; Bel 
Air, $1,200*. '50 SL Deluxe 4-dr., $920; 
conv., $895. ‘49 SL Deluxe 4-dr., $895. 
’48 FL aerosedan, $545. ‘47 4-dr., $450. 
CHRYSLER—’50 Windsor club coupe, $1,- 
200*. °47 4-dr., $425*, $480*. 
DeSOTO—’47 club coupe, $430*. 
DODGE—’50 Coronet club coupe, 
’49 Coronet 4-dr., $890*. 
FORD—'53 Victoria, $2,215* ‘53 Victoria, 
$1,710*; Main (6) 2-dr., $1,190; Custom 
(8) 4-dr., $1,390*. °51 (8) 2-dr., $1,015*; 
Victoria, $1,255. ‘50 Custom (8) 2-dr., 
$800*, $795. °49 Custom (8) 2-dr., $595. 
HUDSON—’49 Super (6) 4-dr., $530. 
KAISER—’50 4-dr., $355. 48 4-dr., $260*. 
LINCOLN — '52 Capri 4-dr., $2,205*, $2,- 
000*. '49 Cosmopolitan, $740*. 
MERCURY — '53 Sport Coupe, §$2,285*; 
2-dr., $2,130*. °51 2-dr., $1,150*; 4-dr., 
$1,195*. °49 2-dr., $900*. 
OLDSMOBILE—’53 Super (88) 
445*. °50 (88) 4-dr., $1,050*. 
PACKARD—’51 (8) 4-dr., $1,040. 
PLYMOUTH — '53 Cranbrook 4-dr., $1,690. 
"52 Cambridge 4-dr., $1,140. 
PONTIAC — '53 Catalina, $2,515*; 
tain (8) 2-dr., $2,250*; 4-dr., 
$2,095*. '50 SL (8) 2-dr., $795. 


$4,140*. 


$905*. 


2-dr., $2,- 


Chief- 
$2,400", 


STUDEBAKER—’52 Commander 4-dr., $1,- | 


175*. 
ALBANY, N. Y. 


(Tim Anspach’s Auto Auction. Sale 
every Monday. Prices are for sale of Aug. 
10.) 

(Cautiousness in the car market in- 
duced a weakness in prices as compared 
to a month ago. ’53 models were off $100 
each, Sold 165 cars out of 198 offerings.) 

BUICK — ’'53 RM sedan, $2,450. 52 RM 
conv., $2,600*; Super sedan, $1,900*; RM 

Riviera sedan, $2,050*; Special sedan, 

$1,450*. ‘50 Special sedan, $860*. °49 

Super sedan, $725. '48 Super conv., $450, 

$600; RM sedan, $410. 

CADILLAC—’52 (62) sport coupe, $3,375*. 
"50 (62) conv., $2,300. ‘48 (62) sedan, 
$1,100*. °47 (60) Special sedan, $850*; 
(62) sedan, $480*; conv., $740. 

CHEVROLET—’'53 (210) sport coupe, $1,- 
950; sedan, $1,725, $1,850. '51 SL Deluxe 
sedan, $1,050, $1,075, $1,090, $1,110, 
$1,085, $1,080, $1,100; FL Deluxe sedan, 
$825*, $1,000, $1,035; SL Special sedan, 
$1,000, $820; sedan, $1,030. '50 SL De- 
luxe club coupe, $950*, $880; conv., 
$885, $820, $850, $790; sedan, $950, 
$990*, $850*, $935, $875, $1,000; FL 


Deluxe sedan, $830. '49 SL Deluxe sedan, | 


$770, 
$560; %-ton 
conv., $760, 
CHRYSLER 
’51 Custom 


$660, $650, 
panel, 
$775. 
-'52 Newport sedan, $1,670*. 
sedan, $1,100. °50 Custom 
sedan, $940*. ‘48 Suburban, $460. 
DODGE—’53 Coronet sedan, $2,000*. 
Diplomat sedan, $1,560*. 
FORD—'53 Custom (8) sedan, $1,860*; 
Main (8) sedan, $1,700; Victoria, $2,- 
100*, °52 Custom (8) sedan, $1,370*; 
Custom (6) sedan, $1,380*. °51 Custom 
(8) conv., $1,100; sedan, $950, $1,025; 
Deluxe (8) sedan, $825. '50 Custom (8) 


$800; %-ton pickup, 
$340; SL Deluxe 


"52 


sedan, $825, $870, $785, $910; Deluxe (6) | 


sedan, $690, $600; ‘%-ton express, $500. 
"49 Custom (8) sedan, $600, $670; Deluxe 
(8) sedan, $620; station wagon, $600. ’48 


Deluxe (8) station wagon, $330; %-ton 
panel, $225. '47 Sedan Delivery, $210; 
SD (8) sedan, $410; Deluxe (S) sedan, 
$280. | 
HUDSON—’49 Commodore (8) club coupe, 
$520. 
KAISER—’51 sedan, $850. '48 sedan, $160. 


LINCOLN—’50 sedan, $790*. 


MERCURY—’53 sedan, $2,170*; Monterey, 
$2,250*. °52 sedan, $1,511. °50 sedan, 
$835. °49 sedan, $720*, $640. '48 conv., 
$420. | 

NASH ’52 Rambler station wagon, $1,- 
100. '51 Statesman sedan, $810; Rambler 
station wagon, $840*. °48 (600) sedan, 
$330. 

OLDSMOBILE—'53 (98) Holiday, $3,000*; 
(88) sedan, $2,650*, $2,635*. ’51 (88) 
sedan, $1,100*. ‘49 (98) sedan, $520*, 
$660*. ‘48 (98) conv., $520*; sedan, 
$510*, $505*; (78) sedan, $530*. 

PLYMOUTH -— '’53 Belvedere, $2,000*; 


Cranbrook sedan, $1,860. '52 Cambridge 
sedan, $1,190, $1,320. ’51 Savoy station 
wagon, $1,235. '50 SD sedan, $775. ’49 
SD sedan, $600. '47 SD club coupe, $150. 
PONTIAC—’53 Catalina, $2,750*, $2,375*, 
$2,680; Chieftain (8) sedan, $2,375*, §2,- 
175, $2,320*; conv., $2,500". °52 Chief- 
tain (8) sedan, $1,630*; Catalina, $1,- 
935*. °'51 Chieftain (8) sedan, $1,060; 
SL (6) sedan, $960. °50 Chieftain (8) 
sedan, $950*. '49 SL (8) sedan, $900*; 
SL (6) sedan, $800; (8) sedan, $800. 


STUDEBAKER—’53 Commander (8) club 
coupe, $2,110*; Champion sport coupe, 
$2,050*. ‘51 Landcruiser, $910*. ‘'50 


Champion sedan, $410; Commander sedan, 
$720. '49 %-ton panel, $320. 
WILLYS—'53 Aerolark sedan, 
station wagon. $820*. 
MISCELLANEOUS — 
Roadster, $3,100. 


DENVER 


(Denver Auto Auction. Sale every Tues- 
day. Prices are for sale of Aug. 11.) 


$1,400. '51 


’53 Jaguar XK120 


Average Used-Car Prices 


(Compiled by Automotive News) 


$1,390°*. | 
49 Super 2-dr., | 











(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


Aug 1953 July June 
Model To Date 1953 1953 
1953.. $2,082 $2,1 $2,257 
1952. 1,473 =: 11,571 1,596 
1951... 1,098 1,126 1,169 
1950... 859 878 923 
1949.. 654 676 719 | 
1948. 448 485 505 | 
1947 368 373 415 | 
TO ite 285 305 316 
Overall 
Average... $ 908 $ 935 $ 988 


(Market slightly lower. Fewer new cars 
offered for sale, and prices off a little. 

| Sold 102 cars out of 197 offerings.) 
| BUICK—’53 Super Riviera 4-dr., $2,250*. 
| °51 RM Riviera 2-dr., $1,455*. ’49 Super 


4-dr., $575. 
| CADILLAC — ’51 Coupe deVille, $2,820*; 
(62) 4-dr., $2,550*. °49 (61) 2-dr., $1,- 
| 505*, $1,300*; (62) 4-dr., $1,475". ’48 
(60) 4-dr., $1,075. 
| CHEVROLET—’53 Bel Air 4-dr., $2,040*; 
2-dr., $2,000*; conv., $1,975*; (210) 
4-dr., $1,765; '%-ton pickup, $1,210, 2 at 


(Continued on Page 27, Col. 1) 
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A big sales success in its first season 
—now offered at a new, lower price. 
Nothing to equal it for washing the 
car and for dozens of uses in the 
home. Made of lintless, extra-tough 
Chenille, bleached snowy white. Nicely 
made with elastic cuff and put up in 
a clear plastic bag. Dozen to a carton. 
soe Cn display rack furnished 
ree. 


If jobber 
can’t supply, 
order direct. 





Made by 
LAS-STIK MANUFACTURING CO 
Hamilton, Ohio 
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better, last longer! 







“OR ” 
LON MAKES on Gan, 


T 
THEIR SHA . THAT HOLD 


“ORLON” KEEPS ITS LUSTROUS GOOD LOOKS 


FOR A LONG, LONG TIME 






“ORL ” 
ON” HELPS SAVE TOPs FROM STRETCHING 





AND SHRINKING 
é 
— CLEANED 
wORLON” CAN Bo cent 
ross OF ORE OAP OR AN DETER 
ITH MILD “ ” 
ORLON” IS HIGHLY RESISTANT TO 
ts THE WEAKENING EFFECTS OF THE SUN 
“ORLON” Co ORLON” HELPS 
” N 3. 
EVEN AFTER REPEATED ian ae ay =! - CEssive 
NG AND LOWERING a 4 SPEE BALLOONING 
T LA 
on” MAKES POSSIBLE —S 
TOPS of 
of sun-resistant, 
weather-resistant U on 

You’ll deal yourself in on a wonderful sales opportunity with after repeated raising and lowering, tops of “‘Orlon” keep 
tops of ““Orlon’’. For “‘Orlon” gives you selling points you’ve their smooth ‘“‘just new’’ look. 

never ha fore... advantages i = a : 

over had before ges your customers will want to Tops of ‘‘Orlon’”’ are being featured on some makes of con- 


hear about. 


— - 


vertibles. Natural-color topping is available now. The supply 


There’s the remarkable resistance of ‘‘Orlon’”’ to the weak- of black topping is increasing. Ask your manufacturer about 


ening effects of the sun—chief cause of failure with ordinary 
tops. There’s the new ease of cleaning that your customers 
have always wanted. And there’s a sales-clinching story in 
the wear and weather resistance of “‘Orlon’”’, backed by suc- 
cessful exposure tests that proved tops of ‘‘Orlon’’ last longer. 


And you can talk about good looks, too! Tops of ‘‘Orlon’’ 
acrylic fiber are as good in appearance as they are in per- 
formance. That sleek, lustrous beauty is there to stay. Even 


QPOND O 


REG. U.S. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING... 


tops of “‘Orlon’”’. . . tops that make convertibles so much 


easier to sell! 


Note: You can arrange to have tops of ‘‘Orlon’’ installed 
on convertibles now on the road. These replacement jobs 
carry a profitable mark-up all around—for you and your in- 
staller. Make sure your installation shop knows about tops 
of “Orlon’’. E. I. du Pont de Nemours & Co. (Inc.), Wil- 
mington 98, Delaware. 


RLON 


ACRYLIC FIBER 


THROUGH CHFMISTRY 


ORLON is Du Pont’s trade-mark for its acrylic fiber. 











E hundred top scientists, 
delegates from 17 research 


organizations from all over the 
world, have just held the Fourth 
International Congress of Astro- 
nautics in Zurich, Switzerland. 
Those forward-looking men be- 
lieve in the imminence of extra- 
terrestrial flight . . . shaking hands 
with the Moon, exchanging per- 
siflage with the beings on Mars. 
Young boys and girls, now ab- 
sorbed and fascinated by pre- 
dictions in science-fiction maga- 
zines, may get a lift for their 
optimism when I tell them that 
this writer never used a tele- 
phone until he was over 15, never 
heard a voice on the radio until 
he was much over 21, lived in 
Dayton for some years before 
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anyone actually believed the 
Wright brothers had flown an 
airplane, got a big thrill when 
Marconi sent that first radio 
message from Newfoundland to 
Cornwall, England. 


Then later, as a newspaper lad, 
never believed that anyone could 


send a closeup photo of the coro-| 


nation by radio to newspapers all 
over the world, never dreamed that 
General Motors alone could sell a 
few billion dollars worth horseless 
carriages to the American people. 
That would be a crowning insult to 
that little team of broncos I was 
driving on that meat market de- 
livery wagon. 

+ * * 


Times Have Changed 


ld the question is not: Can it 
be done? . . . But how to do it 


in the quickest possible time, and} 


at the least expense. 

What with the words “classified 
information” and “security” being 
whispered around, a new _ word, 
“hydravine,” (a new rocket fuel) has 
broken through the fog. Some of 
the “beam riders” who have been 
doing the testing out at White 
Sands say that the new fuel has 
what it takes to give an object an 
escape velocity slightly in excess 
of seven miles a second. Wow! 








Transparent Chassis Fascinates Viewers— 


William Bird (right), Plymouth sales manager, aquaints dealers of the Minneapolis 
area with a transparent chassis that has been the show-stopper wherever Chrysler 
Corp.'s ‘‘New Worlds in Motion" exhibit goes. Composed of 1,250 parts, the display 
enables spectators to see how and why a car operates. With Bird are (from left), 
William Hirsch, president of Central Motor Sales (Chrysler-Plymouth), Minneapolis, 
and Norb Koppy, president of Koppy Motors (DeSoto-Plymouth), St. Paul. 





(Listen, children, by the time 
you’re old enough and old-fashioned 
enough to be a columnist, that 
speed will be what is technically 
known as “draggin’ your feet.”) 

You might know that the 


economy-minded British, would 
come through with a plan not 
only to pick the place to assemble 
and fire the rocket—an orbital 
machine capable of making an 


“elementary space mission”—but 








Ultramodern beauty describes the American auto- 


mobile today. 


To enhance that beauty even more—the A. S. 


Campbell Company Inc. is currently manufactur- 


ing wire wheel covers as factory installed and 


accessory equipment for several of the country’s 


leading automobiles. 


Creation of entirely new automotive parts design 


coupled with extensive manufacturing facilities for 


CAMPBELL WIRE WHEEL COVERS AND AUTOMOTIVE CHROME 





TRIM 


volume production enables Campbell to closely 


work with automobile manufacturers in producing 


automotive parts and decorative chrome trim. 


Campbell manufactures wire wheel covers as just 


one of many specially designed and engineered 


automotive items. For styling and engineering 


service and competitive quotations on contem- 


plated parts we welcome your inquiry at our 


offices in Boston or Detroit. 











to suggest a site for the test... 
somewhere on the east coast of 
Africa, in Kenya, which would 
give a firing line extending across 
the Indian Ocean. 

Their associates, ‘less economy- 
minded and in deference to the idea 
of Dr. Wernher von Braun, quickly 
labeled the British idea as “the 
poor man’s Von Braun,” being im- 
pressed by von Braun’s well-publi- 
cized proposal to land about 50 men 
on the moon from _interorbital 
vehicles. 


He foresees commuting ships of 
about 4,000 tonnes (a tonne is a 
metric ton). The British scientists 
were prepared to settle for abou 


300 tonnes. 
* + * 


Psychological Problems? 


FOR ONE, noted the omission 

in news dispatches of any 
mention of the physiological and 
psychological problems confronting 
an inmate of the earth when he 
takes off for the flight. 

The convention was well 
covered by John Hillaby in his 
dispatches to the newspapers, but 
in his explanation of the plans to 
assemble the parts of the inter- 
stellar planes at a point about 500 
miles above the earth “where the 
terrestrial gravitational pull is 
weak,” he left until the last 
paragraph this comment from the 
British: 

“The British do not underesti- 
mate the dangers of lunar com- 
muting to those who prefer to stay 
on earth, Apart from purposely 
jettisoned parts, they concede that 
earrier rockets might ‘decelerate 
violently’ (that means explode) on 
the relatively dense upper fringe of 
the atmosphere. Then the debris 
would come down in a shower of 
pieces spread over a wide area, the 
motor, pumps and miscellaneous air 
bottles being the most dangerous.” 

* * * 


$4 Billion, 10 Years 


ONFIDENTIALLY, I think I'll 
play along with Von Braun, who 
estimates that if he is given $4 
billion and about 10 years of un- 
interrupted effort, he can provide 
a space platform from which 


|“sometime in the foreseeable 


future” we can safely take off for 
the lunar vacation. 

That is, unless we happen to 
wake up some morning and 
learn that Georgi M. Malenkov 
has anticipated us and already 
started a modern real estate de- 
velopment to provide housing for 
the downtrodden classes on the 
east side of the Moon. 

And, don’t let disbelief overtake 
you when he says they have the 
hydrogen bomb. They probably 
have. He picked the right time to 
tell us ... just when the politicians 
thought we might slow down in 
our preparations for anything that 
might happen. 

Hope that guy who is serving a 
prison sentence in England for 
spilling the beans to the Russians 
is not being “spoiled” by his 
vacation. They electrocute such 
guys up at Sing Sing. 





Court Restrains 


Fram Competitor 


PROVIDENCE.—Fram Corp., has 
obtained a final judgment from 
U. S. District Court in New Jersey 
prohibiting Automotive Utilities Co., 
of Newark, from manufacturing or 
selling oil filter cartridges using 
the Fram orange color. 

Automotive Utilities and two of 
its officers, Lee Weil, president, and 
Louise Vignola, secretary, also were 
restrained from packaging or sell- 
ing oil filter cartridges in the gray 
and maroon unit boxes which Fram 
produces under the FoMoCo name 
for Ford Motor Co. 

The order was the second granted 
Fram within two months, In the 
earlier case, Rhode Island Superior 
Court restrained a company from 
selling filter cartridges in an orange 
can resembling the Fram product 
and using packages bearing the 
words “Fram C-4.” 


Stark Motor Sold 


Stark Motor Sales (DeSoto-Plym- 
outh), 2116 Tuscarawas St., Canton, 
O., has been sold by J. B. Carnes 
and W. Clark Wise to William R. 
Kothmayer, Charles C. Palmer and 
Wayne W. Hoobler. Hoobler is 
president; Palmer, vice - president 
and general manager, and Koth- 
mayer, secretary-treasurer, 
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| sedan, $1,155. '50 SD sedan, $835, $760. 
| °49 Deluxe sedan, $605. ‘47 Deluxe 
sedan, $330. '46 SD sedan, $310, $260. 


PONTIAC—'53 Chieftain (8) sedan, §2,- 
280*, $2,060. '51 SL (8) sedan, $1,370*. 
"50 Chieftain (8) sedan, $1,040*, $955. 


§ ‘51 Champion sedan, $800. 
(Continued from Page 24) STUDEBAKER—'5 Pp $ 


WILLYS — ’52 Aerolark, $900. ‘51 Jeep 
station wagon, $635. 
1,200. "52 SL Deluxe 4-dr., $1,400*. '51 ; STUDEBAKER—’50 Starliner coupe, $475, 
sel Air, $1,190. '50 Bel Air, $900, $895. $665. °49 Landcruiser sedan, $550. ‘48 
49 FL Deluxe 2-dr., $595. ‘48 FL 2-dr., Champion sedan, $195; conv., $445, ‘47 FLINT 
5460. Champion sedan, $315, $275. 


(Flint Auto Auction, Inc. Sale every 
Wednesday. Prices are for sale of Aug. 12.) 


(Prices firm. Buyers can use more 
clean, sharp cars, Sold 91 percent of of- 
ferings.) 

BUICK—’52 Super 2-dr., $2,085*, $2,075*; 
4-dr., $1,995. '51 Super club sedan, §$1,- 
580; 4-dr., $1,405. '50 Special 2-dr., $790, 
$770. '48 Super 2-dr., $500, $490. 

CADILLAC—’52 (62) 4-dr., $3,225*, $3,- 
125*. '48 (62) 4-dr., $1,100. 

CHEVROLET—’52 SL Deluxe club coupe, 


CHRYSLER — '53 Imperial 4-dr., $3,030*; 
NY 4-dr., $2,875*, $2,625*; Windsor club J 
oupe, $2,240*. ’51 NY 4-dr., $1,175*. '50 N. PLAINFIELD, N. J. 
Vindsor 4-dr., $825. (Lebanon Auto Auction. Sale every 
DeSOTO—'53 Firedome (8) 4-dr., $2,620*. | Wednesday. Prices are for sale of Aug. 12.) 
‘49 Custom club coupe, $680. (Market remains steady except on 


FORD—'53 Country sedan, $2,425*, $2,-| rough merchandise. Sold 86 cars out of 
90%, $2,310*, $2,305*; Ranch Wagon, 2| 129 offerings.) 


t $2,200%, $2,175*, $2,120*; conv., $2,-| RoicK —'53 Skylark, $3,930*. ’51 Super 

050; Custom (8) 4-dr., $1,875*; 2-dr., 25°. '50 8 4 1.210° 
$1,740, 52 Custom (8) conv., $1,610. ’51| S¢dan, $1,425*. '50 Super sedan, $1,210°. 
conv., $1,200; Custom (8) 2-dr., §006;|  *9 Special sedan, $860, Ser. 48 RM 
a i , +, . sedan, $690*. '47 RM conv., $385*; Super 





Custom (6) 2-dr., $720, '50 Custom (8) “wi ; $1,090. °51 SL Deluxe 2-dr., $1,055, $1,- 
club coupe, $940; Deluxe (6) 2-dr., $480. | Sedan, $350. e Will I have to pay any hidden 030, $1,020, $1,005, $960,'$955; 4-dr., 
49 conv., $575; Custom (8) 2-dr., $520, | CADILLAC—'51 (62) sedan, $2,500*. | taxes, or has someone else al- $950; 14-ton pickup, $440. °50 Bel Afr, 
48 (8) conv., $385. (62) sedan, $2,270*. '49 (62) conv., $1,-| ready paid them for me when the $1,000, $805; SL Deluxe 2-dr., $790, 
HUDSON—’53 Hornet club coupe, $2,480*. | 600°. "48 (62) conv., $1,240°. | car was new?” $760, $740, $685; FL Deluxe 4-dr., $750. 

50 Super (6) coupe, $680. CHEVROLET—’53 (210) sedan, $1,650. 52) ~ : ’49 SL Deluxe club coupe, $740; 4-dr., 
KAISER—'49 Traveler 4-dr., $450. SL Deluxe sedan, $1,260. '51 SL Deluxe | ~ $650, $615, $575. "48 FM 4-dr., $570. 
LINCOLN—’53 Capri 4-dr., $3,480*, $3,-| sedan, $1,130*, $1,110*, $1,075*, $1,060, ™ s " CHRYSLER — '51 NY 4-dr., $1,310*. °47 

170*. ’51 Cosmopolitan 2-dr., $570. $1,000; Bel Air, $1,300*; SL Special| Coronet sedan, $770. '48 Custom sedan, Windsor T & C, $330. 

MERCURY — '53 2-dr., $2,265*; Monterey} sedan, $970, $910, $900. °50 Bel Air,| $500. ‘ sx, | DODGE—’51 Coronet conv., $1,085. 

4-dr., $2,290*, $2,200*. '50 4-dr., $1,070; $1,070; SL Deluxe sedan, $900, $885; FL | FORD—’52 Custom (8) sedan, $1,480*. ’51 | roRD —’53 Main (6) 2-dr., $1,500. ’52 

club ‘coupe, $915. '46 2-dr., $440. Special sedan, $790. ‘49 SL Deluxe Custom (8) sedan, $1,090*, $1,010*, $940. Victoria, $1,700; Main (6) 2-dr., $1,170; 
NASH — '53 Statesman 2-dr., $1,490. '47| sedan, $820. '47 FM sedan, $360, $330. 49 Deluxe (6) sedan, $610, $570. '48 SD %-ton panel, $890. ’51 Custom (8) 4-dr., 

(600) 4-dr., $180. CHRYSLER—’53 NY Newport, $2,990*. '51 (8) sedan, $550, $490, $360. '41 Deluxe $1,255; club coupe, $1,245*, $1,180; 
OLDSMOBILE — '53 (98) 4-dr., $2,850*; Windsor sedan, $1,390*. '50 NY sedan, (8) sedan, $160. conv., $1,090, $1,030; 2-dr., $1,060, $935, 

conv., $2,775*; (88) Holiday, $2,720*; $1,070*; Windsor sedan, $970*. °49| HUDSON—’53 Super Jet sedan, $1,510*. $875, $860. °49 Deluxe (8) 2-dr., $625, 

Super (88) 4-dr., $2,675*, $2,655*; 2-dr., Windsor sedan, $795*. °48 Windsor sedan, | MERCURY—’52 sedan, $1,685*. '51 sedan, $555. 

$2,640*. '52 (98) Holiday, $2,400*; Super $575*. $1,270*. "49 sedan, $720. '46 sedan, $230. | KAISER—’52 Henry J 4-dr., $665. 

(88) 4-dr., $1,835*. 50 (76) 4-dr., $610. | DeSOTO—’'52 Custom sedan, $1,475. °51| OLDSMOBILE—’51 Super (88) sedan, $1,- | LINCOLN — '53 Cosmopolitan club coupe, 
PACKARD—’48 4-dr., $485. Custom sedan, $1,140. '49 Deluxe sedan, 480*; (98) sedan, $1,440*, $1,310*. ‘49 $3,040*, °52 Capri 4-dr., $2,390*. 
PLYMOUTH — '53 Suburban, $1,870. °52 765. (88) sedan, $845*. °46 (76) sedan, $360*. | MERCURY — ’51 club coupe, $1,160. "50 

Suburban, $1,550. ’51 Cranbrook 4-dr., | DODGE—’51 Coronet sedan, $1,080, $1,035, | PLYMOUTH—’53 Cranbrook sedan, $1,500; club coupe, $945. 

$1,025. '49 Deluxe 2-dr., $535. $1,000. 50 Coronet sedan, $960, $835. ’49 Cambridge sedan, $1,425. ’52 Cranbrook ' NASH—’'49 (600) 4-dr., $435. 


PONTIAC — '53 Chieftain (8) conv., $2,- = — 
370°; 4-dr., $2,150*. ’51 Chieftain (8) 
4-dr., $1,200*. °50 SL (8) conv., $870. 
‘48 SL (8) sedan, $475; Chieftain (8) 
4-dr., $415. 

STUDEBAKER—’53 Commander (8) Star- 
liner, $2,150*. '52 %-ton pickup, $745. 

WILLYS—’49 Jeep, $490. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every | 
Thursday. Prices are for sale of Aug. 13.) 
(Prices up on clean offerings. Demand 
good, but junkers have no market. Sold 

68 cars out of 93 offerings.) 

BUICK—’51 Super Riviera 4-dr., $1,580*; 
2-dr., $1,600*; Super 4-dr., $1,415*. °46 
Super 2-dr., $300. 

CHEVROLET — '53 (210) 2-dr., $1,800*, 
$1,375. '52 SL Deluxe 4-dr., $1,290. SL 
special 4-dr., $1,150. "51 SL Deluxe conv., 
$1,080*; 4-dr., $1,095*, $1,070*; 2-dr., 
$1,060*, $1,040; suburban, $820. 50 FL 
Deluxe 2-dr., $1,050, $830, $805*. '49 FL 
Deluxe 4-dr., $795, $765, $760, $700; 
2-dr., $730; SL Deluxe 4-dr., $730. ‘48 
FM conv., $435. '47 FL aerosedan, $495. 
"46 FM 4-dr., $285; club coupe, $370. '41 
MD 2-dr., $275; coupe, $190; SD 4-dr., 
$160. 

CHRYSLER—’49 Windsor club coupe, $510. 

DeSOTO—'47 7-pass. sedan, $355. 

DODGE — '51 Meadowbrook 4-dr., $1,020. | 
’50 %-ton pickup, $510. ’47 2-dr., $435. | 

FORD — '51 Custom (8) 2-dr., $1,030", | 
$975*; Deluxe (8) 2-dr., $840. '50 4-dr., | 
$800; club coupe, $710; Deluxe (8) 2-dr., | 








$675; (8) %-ton pickup, $700. '49 Custom 
(8) 2-dr., $700, $670; Deluxe (S) 4-dr., 
$505. '48 (6) %-ton pickup, $560. °41 
SD (8) 2-dr., $110. 
HUDSON—’50 PM 2-dr., $455. 
KAISER—’51 2-dr., $605. 
LINCOLN—’51 Capri 2-dr., $1,425*. 
MERCURY—’51 conv., $1,265". '49 4-dr., 
$830. '41 2-dr., $510. 
OLDSMOBILE—’50 (S88) 4-dr., $875*. °47 | 
(68) 2-dr., $300. °46 (76) 4-dr., $175*. ‘ 
PACKARD—’51 (200) club coupe, $1,240*. | 
PLYMOUTH—’49 SD club coupe, $825. '48 | 
SD 4-dr., $530. '47 SD 4-dr., $500. 
PONTIAC—’51 Chieftain (8) 4-dr., $1,320*. 


*50 SL (8) 4-dr., $1,040*. '49 Chieftain | 

(8) 4-dr.. §840°. | EXCLUSIVE 
STUDEBAKER—’50 Champion 4-dr., $600*. 
WILLYS — '50 Jeepster, $575. ‘41 4-dr. 


$100. WHEEL-BOLT 
DYER, IND. 


(Dyer Auto Auction. Sale every Friday. t 

Prices are for sale of Aug. 7.) i we ¢ K °o N ° 
(No action on rough models, and ’53s | 
were very slow. Sold 161 cars out of 245 | 
offerings.) ! 

BUICK—’52 RM sedan, $1,930*. ’51 Super 
sedan, $1,400*, $1,250. °50 Super sedan, 
$1,000, $1,100*; Special sedan, $875, 
$900. °49 RM sedan, $620, $850, °48 
Super sedan, $555. °47 Special sedan, | 
$275, $350. '46 Super sedan, $375, $325. | 





sae 27 


OLDSMOBILE—’53 (98) Holiday, $3,205*; 
Super (88) 2-dr., $2,450*. '52 (88) 2-dr., 
$1,650. ’51 (98) 4-dr., $1,350*. "50 (76) 
club sedan, $670. 

PACKARD — ‘49 4-dr., $420. ‘46 (200) 
4-dr., $300. 

PLYMOUTH —’53 Cambridge 4-dr., $1,575. 
'51 Cambridge club coupe, $910; Concord 
2-dr., $675. '50 Deluxe 4-dr., $640. 

PONTIAC—’52 Chieftain (8) 2-dr., $1,600*, 
$1,275; 4-dr., $1,530*. ’51 Catalina, $1,- 
600*; Chieftain (8) 4-dr., $1,360*, $1,000. 
’50 Chieftain (8) 4-dr., $935; Deluxe (8) 
2-dr., $875, $825; SL (6) 4-dr., $600. '49 
Chieftain (8) 4-dr., $725, $675; 2-dr., 
$530. 


RAIN OR SHINE 
STAYS ON! 


Used Car 
a Windshield 
Paint Kit 


Kit holds pint can 
each Yellow and 
White plus one sign 
brush. 


KIT PRICE $595 
Orders with check 









Barry Automotive Co. 


USED CAR SPECIALISTS) 
STA. “A” BOX 1037, CLEVELAND 2, OHIO 





TESTED AND APPROVED BY MAJOR AUTOMOBILE MANUFACTURERS 


CADILLAC—’53 (62) club coupe, $4,475°. Here is the revolutionary wire wheel disc the entire WITH EXCLUSIVE WHEEL-BOLT LOCK ON 
'52 (62) club coupe, $3,280*. °50° (62 é : : ; ; 
sedan, $1,965*. "48 (62) ‘conv., $1,345°. | country is looking at! Designed for the ultramodern Wheel-bolt lock on is the outstanding new development 
sedan, $1,050*. is 4 ‘ - . ‘ * oi. ° 

CHEVROLET—'53 Bel Air sedan, $1,990; styling of today’s automobiles, Cello Wire Wheel Discs by Cello which practically eliminates theft of discs. Each 
210) sedan, $1,750. "52 SL Del é ete : ihe : . 
$1,200. "61" SL. Detune soten SL 280" give sports car distinction at a fraction of the cost of real _—_disc is firmly attached to the bolt circle of the wheel and is 
$1,065; Bel Air, $1,305". '50 SL . ‘ 
soaan, $828, auie’ “ae ak, Beton a wire wheels. held by the same bolts that hold the wheel. This prevents 
$650. ? : ; 

CHRYSLER — ’51 Windsor sedan, $1,150. | TESTED AND APPROVED! petty thievery, rattling or loss due to centrifugal force 
‘47 Windsor sedan, $240. h d ivi 

DODGE — '51 Meadowbrook sedan, $1,100. : : . . when ariving. 
’48 Deluxe sedan, $315. Cello Wire Wheel Discs are the ONLY wire wheel discs 


FORD—'53 conv., $1,885. '52 Custom (8) 


sedan, $1,355, $1,485*, $1,375. °51 road tested and approved by several of the country’s CELLO WIRE WHEEL DISCS FEATURE Automotive styling and 


Custom (8) sedan, $1,025, $1,100, $1,045, 


$955, $1,135; Deluxe (8) sedan, $850, leading automobile manufacturers. engineering * 48 real wire spokes « stainless steel with chrome 


$700. ’50 Custom (8) sedan, $875, $655. 
'49 Custom (8) conv., $900, $695; sedan, 


finish « wheel-bolt lock on * removable hub cap « proper wheel 


2 at $585, $360, $650. ’47 SD (8) sedan, | The Cello Wire Wheel Disc, containing 48 real chrome balance * custom made and fitted * tested and approved 
$315, $345. : : . , ; ; sa: 
HUDSON—'46 Commodore (6) sedan, $165. plated stainless steel wire spokes, is equal in every respect on various car manufacturers’ proving grounds ¢* original 
LINCOLN—’51 Cosmopolitan sedan, $925. in tek : “ ; i i f h 
MERCURY —'52 sedan, $1,675. '51. sedan, to the “original equipment” offered by major car manu- equipment as used by various car manufacturers * enhances 


$1,225, $1,305*, $1,250. °49 sedan, $555, 
een led eee’ Sela $ facturers. appearance of car. 
NASH—’53 Ambassador sedan, $2,050*. ’51 
Rambler station wagon, $880. ’50 (600) 
sedan, $625. °49 (600) sedan, $445. °46 | 
Ambassador sedan, $140. 


OLDSMOBILE—'53 (98) Holiday, $3,165*. For further information regarding Cello Wire Wheel Disc Distributorships, Jobbers or Dealers—write ... 


‘52 (98) sedan, $2,050*. '51 (88) sedan, 
$1,450, $1,550*. '50 (88) sedan, $745, 
$1,030. '49 (98) sedan, $785, $700, $980. 
48 (78) sedan, $285. 

PACKARD—’50 sedan, $520, $695*. 

PLYMOUTH—’52 Cranbrook sedan, 2 at 
$1,200, $1,195, $1,185, $1,160, $1,100, 
$1,190. '51 Cranbrook sedan, $850. ’49 
Special Deluxe sedan, $700, $270, $705. 
"48 Deluxe sedan, $335. '46 Deluxe sedan, 






WIRE WHEEL DIVISION 


EAST BOSTON 28, MASS. 














$230, $210. rrerree re cement nm ne nt ee OL OE LIE CATE NITE LS SE LE ETE EE 
PONTIAC—'51 Catalina, $1,565*, $1,470*; Sti ie a a : : i, 

Chieftain (8) sedan, $1,355. '50 Chieftain es Vadipeclton. a : 

(8) sedan, $1,025. °°49 Chieftain <8) FOR SPORTS CAR AT A FRACTION OF THE COST—DEMAND CELLO 

sedan, $750. '48 Torpedo (6) sedan, $510. Kaa Penn figs Otis 5s es * : y : 

17 SL (8) sedan, $290, $125, $305. Fe asic OE a St ae ‘ en 
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New Passenger Car Registrations, 16 States for July, 1953-1952 
































3 3 
° ° 
Car registration states « = z z & z 5 E 
s ates are = z 2 5 5 
released here sean, as com- 5 ‘ s 2 a > y = 3 a 5 5 ° e 2 * 2 | 23\| es z 
piled by R. L. Polk representa- | = | 2 $. @ | =z 5 S| od] « = 2 E 2 = > 5 = 2 £ ST «@ a . | 8) $3iz2 i & 
fives in state capitals. = 8 v E tr v ¥ PS ee vv 3 2 3 2 > 5 2 “ = 3 3 . 3 3 =6 ES £5 ° 
oO a a a oe | £ 3 = ge a Oo o 3 2 © = Zz = < = < x z a ee 1s |< 
Arizona 53/52/35] 76| 203) S376] 347) s«6|—=Ss«92|—=««455| 244) «= SO) = S02) 137;—«139)=—«sto72y,s 7) }CsCéBY(C ss 1 2) 28) «50; 18} ss 8} 5} 2132 
52 42| 52] 66] «156) += 316] 185) + 25|—«99]~—«308] 150] 23] 78) oz} 96] = w9] 23] 19} az}_— a] 3} 29; 57; 29 62; 19} 1) 10] 1538 
Connecticut — "53, 283,161) 488) «763, +=«*1695, «41257, ~«=«SO,«320)«*1627|-«550) «149, «1369, «504, «507, «3079, si) 10) 7) ~«4136.~=«274)—s«s139)”=«(166) 63) 7300 
52 165} 140, 40! 577 1283 Sil 54 207 772 306) 131 $36 265 305 1643 44 68 112 19 20 140 239 118 166 103 6 53 467 
Oclewere | 53) «39, =«19),=té«)Sts«é)SCs«é98)Sti«C|Ssi)Ss«B)St«H)Ci«*39),Ss3B)—:i«iBH)CsCB):Ss«*d3W,”SCt«é 1 2 3 1 35) O19)s4B}siD 5) 1710 
52; 27; +~—«413|~=Ss«SB| «103, S201; S13 5; 36, 172] 8] 22] 394, 63} 68} «= oaa} ia] 2} 22) «25; Ss} 8} 3 1} 1120 
Dist. of Columbia _ "53, 78, 41|~=«77|,=«284|—=s«4BO)Ss«330)—Ss«*d1'9)s'(iéi)SCts«CKB)SC*d39)=Ss«49)—=Ss«SB7) 142) 163) «1050 9 9 4 2) 33) 8) ists é 9, 2099 
52; 62; ««34)—«130/=«325;—Ss«SS11Ss«239)~Sés«dd4|s=(isésiA | (Ss298]s*NB| SS} Ss387|s 105) 94]Ss733|—siti (it, (| 39; 48] S7| 45] 12h) tea 
Bent 53) 0) 6t)-=s«#NO)Ss2N2)~=«43)~=—«00)—=S«26)SCi),”S=Ss«*SAS) S233), «s202)-«97)—i«*wys'si(‘i‘ wD 4 57 73) 2% 103 43 2) 2605 
‘52; 58; «40;—«Cst14,«s190| = 402,-—=«s2u3|s 15] —s87,S 315) 131,29! 360,103), 8} 13) 2 || 61, 7 32) 88) 50 7, 1797 
illinois Stsé<—~*é‘s;~*”*”:CSS):«C | 89H!) NBS) BITS, G77) 364) (1606) 8741, 3521, 846) 8386) 2691, 2756, 18200, 48 122 170 6 21 2 771 1167) 458 964, 162 6, 36) 38879 
‘52, 837| 593) 2146) 3350, 6926] 3071, 206) 1127] 4404) 1857, 643, 4572) 241] 1508, 982/114 254368 21 3, 690! 1162) 449° 788) (147) 23) «= 25) 24827 
Kanses Pe "53, 172) «4131)-293)—«793)~«*1389)=«542)~=«54)«297|«1893, 640, «107,-«*1850, 449) «537, «3583, 1633, 49 2 7% 178 74 157; 24 1) 742% 
‘52|217| 110) 451] 765) 1543, 990/45, 352) 1387) 453] 105) (1216) 356) 457, 2587, 46,9) S 4 183) 288,129) 207; 58 1) 6503 
Montero. ~-~—~SO:”::CSBYSC« | SSCSO]:SCW|SC2M)«=«at) «896 |=7) «= 8) ~=«CS00) |b) = e)«= GeO) Se) 33) sts) wy 1 Tr i Te 1 2205 
‘52; 6I| 40|—«104|—«sa2t2|—Ss4t7|—=s«258)—SsA7,,—=s«|s (si, s4B,S 40, 04)s2,i9,siS SS 2B 2 60, 55, «36 «80,38 i 190 
ae $3) 97) «24)=«i3S|=Ssi«H]:SC*«‘i|si“‘ivS)S#O#+«<St;*Ci‘«édk |SSCéYCtiéi)Ct«é|(Cti«éiS}SCiéwSOYCs«ésSY;«Ct;«‘étD 8 4 i Wy §2) 8 3) 775 
‘52 20 8 24 62 114 44 8 19 7\ 37 17 81 26 28 189 | 3 4 | 9 al 6 24 10 | 440 
New Hampshire ‘53, 54) -30|«22)'—=«*42;=té«éHB)SiC80H|Ss«CdS|SsC3)~=S«384) CS) S23) 461) Ss Bt|s27-—=Ss«BO7,—sdt 7 O07 2 3 40 60)si4 iC 8) 1722 
‘52; 18} =o2t]~=Ss St] =Ss«3]—s«8 79 5} 25; 109} 59] 16} 136} 44) 58] 313} +««10} «= 10,.—Ss 20 | ee eee ee 6} 779 
New Jersey ote "53; 805) 526) 1042) 1878 4251, 3354) 184) 938) 4476, 1475, 444) 4256, 1145, 1581, 8901, 61) 77) 138 3415) 296.539) 401,499) 77\ 19780 
2} 519; 363} ‘1127, 1551| 3560/1732, «*113|«545| «2390; «965| «409, «2027, «653, 968] «= 5022,—st17,—«d191),—s«308 49, 28, «385 «570| 412,478) «-247,Ss«B| SBA, «13541 
North Carolina “*53) 245) 204) 464) «913)-=«41826)+~«41846)+~=«77|/«450)-«2373,«932)-«=«*142,«2699) «521, 780) «5074; 18) 28) 46 6 7 1, 80) +1137) (126) 248} «% 7; 10027 
‘52; 187| 141 384) 825| | 1537| 1052| -46| «234, ««1332) «538, © 126) | 1455) 335/458, «2912; 7, Ba) 3} 12 4, 86. 206) 147; 2161 +160 8 14, 6768 
North Dakota -~SSD)S«|SC«CA]S*C«D|~SC2M|«=S«CSOD|]~=—=«CSOT|~=Ss22|««08)«= 33] 93) = 38] = 29)s133) tea) tts 10/10) 2 «70)St«*dI2)s'i‘é‘é ‘SSC 2480 
52; 60 +30} «=«95} 235} «420; «Ss«325] = s3]=Ss«73},=s tt] Sst], = 33} = 353| Ss 77]s92]Cts«é 3,13 2 56 tS CC 71 
Utah "53, 51) «54)~=«97|,~=«*S2|~=«iS A) SSC8HS)~Ss23)=S«*N02)=S«s«490|Ss«*dS4)s=Ss«32|Ss«425|Ssd24)s«C*d7S)—i(iéidYC (sé SC i2’,sia,s—( iit 23, 47) «25) Ss 47)—«s2 3) 1958 
52/43; _—«4ii|_—«@6|_—stzzj—«292|_—sts| st] ——«53|__—-250)_—B1}—20|_—t94]_— 0}, 83) 488} 7] 2} BS 344 55,8 | _ 1208 
West Virginia ‘53, 181; 74) +327) +500) -*1082).~=«717)—=t«4D|S=s«*NS)~=«922|«307)—=S st) S«203)-«187| 326) +2084) Ss 10),—s«13)—Ss 28 5 44 113, 97, 88! 47 «22 6 4513 
52) 98} 70, «308/385, 861,448,308) 596) 231/49] 10)—s«34) 184) 1208, 26298 50104, 84,97, 7B 3 
Wyoming ‘53, -23|«29|~Ss41|,—=S«S7|,~=t«i)St«i)SSCi)Ss38| S255) S93) S25) 278) S| S72) 1 | 4 9 WW 2h 1B | 1078 
"52; 32] 18] St] 5| 26 125 7; 4i| 173) + «83}~=s 18} ten] = 56] stl S399) 9 3 2 4629) SB} 4s | 958 
16 States Reported "53, 3335) 2399) 5439| 10840 22013) 18794, 939) 4544) 24277) 8945) 2111; 24426) 6686, 7857| 50025, 193, 383) 576, 22; 100, 34, 1679, 2856 1481, 2666, 726, 8 226) 106689 
To Date for July ‘52! 2446| 1714} 5606) 9056 18822, 9587| 614) 3148) 13349| 53541735! 13274 3704) 4677| 28744, 491 805| 1296 22,126 651883, 3011, 1632/2479 1032122672748 
Year 53, 84890) 64994| 165822|313209| 628915| 494294| 22502| 124012| 640808 |245689| 58572| 694508) 175017|211238| 1385024 7262) 15821| 23083, 443) 4098 1976, 40235, 89396 46020) 86717| 28081, 1189 10729\2986714 
To Date '52| 63964| 49322| 136622|244411| 494319] 364434| 13090| 92811| 470335| 166823} 43752| 459410|117474| 139494) 926953, 17977| 20602, 38579| 760| 3358, 2588 42252 75267 36941, 92237, 18756, 2766| 7512)2212623 





New Commercial Car Registrations, 8 States for July, 1953-1952 
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Truck registrations by states are re- = S Zz 2 Truck registrations by states are re- 
leased here weekly, as compiled by z = . = = = v 9 z 2 z leased here weekly, as compiled by 
R. L. Polk representatives in state 2 - S : e o é 2 os 2 2 3 © 22/13 = L. Polk representatives in state 
capitals. E Si/so| sir sia s z 3/31 o|/3|2i=es] 8 ° capitals. 
1;a/a2i/2iéi« Sisizi2|2i2]4]| & | 36] & 
Arizona ‘53 2 | 198) , | 38| | 134] | 8 4) 3 = § l ra my sy 7 | §30|'53 Arizona 
‘52 | 140] 81 | 102 62| 62 3| 3; «19 7; 14 Co ata 
Dist. of Columbia ‘53 | | 79 | | 2| 17} | 31) | 27) 23) | 1 | 1} 2 | 2 | 187 ‘53 Dist. of Columbia 
: ‘52; 3 3} 65 | 4 | 29] _18| 7 ] é| 6 196 52 ae 
Idaho "53) | | 238 | 3) | 57| ‘| 152; | 90) 74| 14; 8) 1} 1 20) | 30 689 ‘53 Idaho 
‘52 181 ee |___ 75) 105) e4] 105} 3} 2 \| 28 3) 49 || 640 '52 Ps a 
Nevada '53| | | 49 | | | 4 | 2 | i = 23} 1| | | " 7 169 '53 Nevada 
a ae | 5! 24) 28| | ig} 17 | w 10 | 6 155 | '52 ee ; . 
New Hampshire ‘53) | | 78| | | | 20 | 42) | 31 17) | 3} 3 i | 14 5 226 |'53 New Hampshire 
‘52 | _ 65| | me |___ 48) 16] 26) 1} 5 i8 216/52 - 
North Carolina 53) | | 865) | | 6} 185) | 600 | 226] 185} | 22] 7 £2 ft 2 2239 '53 North Carolina 
s : ‘52; 3 | 955} 2) 3} —7_2aat_—st| aa | 195} 264) | _29 6| 100; 2% 42 2199) '52 em ale 
West Virginia *53) | | 302] | | 1} 442} 1} 226| | 77\ 73) | 13) | 1 3 17; 14) 28 868 ‘53 West Virginia 
? E ‘52 | | 230 i 2 153) 6} 166! | 81} 85) 8 2 ! 26| 6 36 5 807 | '52 2 Bl ‘ior 
Wyoming 53) ’ | 120) | 1 15) | |. 49) 47] 1| 4 | 24 329) '53 Wyoming 
Be oh 2 142) bs 39 78 | 55] _—64 3 14 3; 40 438 ‘52 
Eight States Reported ‘53 2) 1! 1929) 8 9 458, 2| 1284) 600} 485 17 54 I 2 17 150 77 135 6 5237 |'53 Eight States Reported 
To Date for July Ae. ‘52 6 3| 1729 3 6} tt} 640}_—8}_—1016) 530| __ 64! 3| 57 2} _19)_—-203)_—St|_—s2t 6| 51451 '52 an To Date for July 
Year ‘53 921| 1046| 175551) 24| 1709! 1238) 47122; 507| 116865) 173| 45658; 53380; 368; 3457 78 235; 1895) 13752) 6456; 9865 421| 480721 |'53 Year 
To Date 52} 805| 805) 135935| 178) 1818) 1535| 47988| 400) 92585| _262| 39483) 45546, 354 3641/1118, 288, 1546, 14433, 5741 9409| 1207, 40407752, a 
The following advertised-delivered prices (Hy-Drive optional at $145.80 on all 
the coe Ad pag ~~ ~f ms ae 
. oe or taxes, PONTIAC — Chieftain 6 Special — 4-dr. 
pe A a ya Current Prices on New Cars gO a ae oe 
charges. They do not cover transporta- Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 
tion costs, state and local taxes, op- 2-dr. sed., $2,060.28; conv., $2,444.21. 
tional equipment or any other charges [50 (8-pass., $4,369); cl. cpe., $3,155.50; | conv., $2,229.92; stat. wag., $2,403.24; | stat. wag., $2,825.50. (Merc-O-Matic op-| Chieftain 8 Special—4-dr. sed., $2,089.62; 
that may be passed on to the retail ano Newport, $3,522; stat. wag., $3,932. 75. New (Fordomatic optional at $184 on all mod-/ tional at $189.81 on all models.) 2-dr. sed., $2,031.45, Chieftain 8 Deluxe— 
ALLSTATE—Four—2-dr. sed., $1,399. Six | Yorker Deluxe—-4-dr. sed., $3,327.50; cl. | els.) MORRIS and MG—Morris Minor—4-dr. | 4-qr. sed., $2,193.51: 2-dr. sed., $2,136.32; 
—2-dr. sed., $1,561.18. (Sold only be Sears, cpe., $3,298.50; Newport, $3,687.75; conv., FORD OF BRITAIN—Prefect 4-dr. sed., | sed., $1,535; 2-dr. sed., $1,435; conv., $1,- | conv., $2,517.66. Catalinas—Deluxe 6, $2,- 
Roebuck & Co. stores in certain areas.) $3,980. Custom 1 i—4-ar. sed. $4,- | $1,337.04; Anglia 2-dr. sed., $1,179.07; |465. Morris Oxford—saloon, $2,150; ' stat. 304.30; Custom 6, $2,370.43; Deluxe 8. 
AUSTIN—A-30 sed., $1,495; A-40 Som- 259.50; lim., $4,797; Newport, $4.560.25.| Consul 4-dr. sed., $1,695; Consul conv., | Wag., $2,385. MG/TD—-standard conv., $2,- | $2,379.99; Custom 8, $2,446. Station wag- 
erset sed., $1,796; stat. wag., $1,8 Imperial — 8-pass. sed., $6,921.50; | $2,075 (power top, $150 extra); Zephyr |115; Mark II conv., $2,360. (Delivered in | ons—Two-seat Special 6, $2,449.61; three- 
lim., $7,043.75. (Fluid - Matie optional at/ Six 4-dr. sed., $1,890: Zephyr Six conv., New York City.) seat Special 6, $2,505.15; two-seat. Deluxe 


conv., $1,945; ‘A-40 sports conv., So 200; 
Austin- -Healey’ 100 sports conv., $2,985. 
‘Delivered at U. S. ports.) 
BUIOK —Special—4-dr. sed., $2,208.76; 
2-dr, sed., $2,149.32; 4-dr., Deluxe sed., 


$2,265.32; * 2-dr.. Deluxe sed., $2,196.88; 
Riviera pe, , 295.43; conv., $2,553.17. 
Super — 4-dr. Riviera $2,696. 17; Riviera 


cpe., $2,610.56; conv., $3,001.69; stat. wag., 
$3,429.73. Roadmaster — 4-dr. Riviera, 
$3,254.36; Riviera cpe., $3,358.06 oconv., 
$3,605.66; stat. wag., $4,030.73; Skylark 
sports car, $5,000. (Dynafiow standard on 
Roadmaster models, optional at $192.50 on 
all others.) 


OADILLAO — Series 62 —4-dr. sed., $3,- 
666.26; cl. cpe., $3,571. sy Coupe deVille, 
$3,994.57; conv., $4,143. Series 60 Spe- 
edal—4-dr. sed., $4,304. os. Series 75—8- 
Pass. sed., $5,604.34; lim., $5,817.73. Eldo- 
rado—conv., $7,750. (Hydra-Matiec stand- 
ard on all models.) 

CHEVROLET — One-ritty — 4-ar.  sed., 
$1,670; 2-dr. sed., $1,613; cl. cpe., $1,620; 
bus. cpe., $1,524; 6-pass. stat. wag., $2,- 
010. Two-Ten — 4-dr. sed., $1,761; 2-dr. 
sed., $1,707; cl. cpe., $1,726; spt. cpe., 
$1,967; conv., $2,093; 6-pass. stat. wag., 
$2,123; 8-pass. stat. wag., $2,273. Bel Air 
—4-dr. sed., $1,874; 2-dr. sed., $1,820; 
spt. cpe., $2,051; conv., $2,175. (Power- 
glide optional at $17.35 on Two-Ten and 
Bel Air models only.) 

CHRYSLER — Windsor — 4-dr. sed., $2,- 
492.25 (8-pass., $3,433); cl. cpe., $2,471.75; 
stat. wag., $3,288.75. Windsor Deluxe—4- 


dr. sed., $2,721; Newport, $3,025.25;.conv., 
$3,246.75. New Yorker—4-dr. sed., $3,184.- 


$130.10 on Windsor, standard on other mod- 
els. Fluid-Torque standard on Custom Im- 
perial and Crown Imperial; optional at 
$139.75 on other eight-cylinder models, at 
$106.40 on Windsor Deluxe and at $236.50 
on Windsor. ) 


DeSOTO — Powermaster 6 — 4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,364; 
Sportsman, $2,634.25; —_ wag., $3,107.75. 
Fire Dome V-8—4-dr. , $2,673 (8-pass. 
$3,558.75); cl. cpe., shes 651.50; Sportsman, 
$2,922.50; conv., $3,144.25; stat. wag., $3,- 
381. (Tip-Toe Shift optional at $130.10 on 
all models. Tip-Toe Shift with Fluid Torque 
optional at $236.50 on V-8s only.) 


DODGE—Meadowbrook 6—4-dr. sed., $2- 
024.75; cl. cpe., $1,983; stat. wag., $2,201.- 
25. Coronet 6—4-dr. sed., $2,136; cl. cpe., 
$2,109. Coronet V-8—4-dr. sed., $2,244.50; 
cl. cpe., $2,223; Diplomat, $2,385.50; conv., 
$2,519; stat. wag., $2,527.50. (Fluid Oou- 
pling optional at $20.40 on all six-cylinder 
models except the Meadowbrook station 
wagon. Gyro-Matic optional at $130.10 on 
all models except the Meadowbrook station 
wagon. Gyre-Torque optional at $233.50 on 
V-8s only.) 

FORD—Mainline 6—4-dr. sed., $1,690.47; 
2-dr. sed., $1,641.59; bus. cpe., mr 33; 
stat. wag., $2,018.90. Customline 6—4-dr., 
sed., $1,782.69; 2-dr. sed., $1,733.79; cl. 
cpe., $1,743.29. Mainline 8 -— 4-dr. sed., 
$1,766.09; 2-dr. sed., $1,717.20; bus. cpe., 
$1,613.53; stat. wag., $2,095.07. Custom- 
line 8—4-dr., sed., $1,858.35; 2-dr. sed., 
$1,809.45; cl. cpe., $1,819.50; stat. wag., 
$2,266.76. Crestline 8—Victoria, $2,120.23; 


$2,425. (Delivered at New York port of 
entry.) 

HENRY J—Oorsair Four—2-dr. sed., $1,- 
399. Oorsair Deluxe Six—2-dr. sed., §$1,- 
561.18. 

HUDSON—Jet—4-dr. sed., $1,858. Super 
Jet—4-dr. sed., $1,954. Wasp—4-dr. sed., 
$2,310.87; 2-dr. sed., $2,264.12; cl. cpe., 
$2,310.87. Super Wasp — 4-dr. sed., $2,- 
465.84; 2-dr. sed., $2,413.28; cl. cpe., $2,- 
465.84; Hollywood, $2,811.58; conv., $3,- 
047.50. Hornet—4-dr. sed., $2,768.86; cl. 
cpe., $2,741.99; Hollywood, $3,095.15; conv., 


$3,342.05. (Hydra-Matic optional on all 
models at $178.03.) 
JAGUAR—Mark VII 4-dr., sed., $4,170; 


Mark VII 4-dr. sed, with automatic trans- 
mission, $4,450; XK-120 cpe., $4,065; modi- 
fied XK-120 cpe., $4,460; XK-120 open 


sports, $4,035; modified XK-120 open 
sports, $4,430; conv., $4,250; modified 
conv., $4,608.50. (Delivered at U. 8S. ports 
of entry.) 


KAISER — Carolina — 4-dr. sed., §$2,- 
372.69; 2-dr. sed., $2,312.56. Deluxe—+4-dr. 
sed., $2,512.79; club sed., $2,459; 4-dr. 
Traveler, $2,618.55. Manhattan—4-dr. sed., 
$2,649.63; club sed., $2,596.76. Dragon— 
$3,923.91. (Hydra-Matic standard on Drag- 
on, optional at $178.55 on other models.) 

LINCOLN — Cosmopolitan — 4-dr._ sed., 
$3,522; spt. cpe., $3,625. Capri—4-dr. sed., 
$3,766; ‘‘hardtop’’ $3,869; conv., $4,030.50. 
(Hydra-Matie standard on all models.) 


MERCURY — Custom — 4-dr. sed., $2,- 
250.50; 2-dr. sed., $2,193.50; spt. cpe., 
$2,315. Monterey — 4-dr. sed., $2,332.50; 


hardtop, $2,451.50; conv., $2,609.50; 8-pass. 


NASH—Kambler Super—Suburban, §2,- 


002.60. Rambler Custom — Hardtop, §$2,- 
125; conv., $2,150; stat. wag., $2,118.90. 
Statesman’ Super — 4-dr. sed., $2,178.35; 


2-dr. sed., $2,143.55. Statesman Custom— 
4-dr. sed.. $2,331.70; 2-dr. sed., $2,309.50; 
hardtop, $2,433.20. Ambassador Super — 
4-dr. sed., $2,557.20; 2-dr. sed., $2,520.75. 
Ambassador Oustom—4-dr. sed., $2,716.45; 
2-dr. sed., $2,695; hardtop, $2,828.60. 
(Hydra-Matic optional at $178.85 on States- 
man and Ambassador. ) 


OLDSMOBILE — Deluxe 88—4-dr. sed., 
$2,327.09; 2-dr. sed., $2,261.62. Super 88 
—4-dr. sed., $2,461.71; 2-dr. sed. §2,- 
395.25; hardtop, $2,673.39; conv., $2,852.59. 
Classic 98—4-dr. sed., $2,785. 82; hardtop 
$3,021.75; conv., $3,228.84; Fiesta sports 
car, $5,715. (Hydra-Matic standard on 
Fiesta, optional at $178.35 on all 
models. ) 

PACKARD—Clipper—4-dr. 
2-dr. sed., $2,544; Sportster 
805. Clipper Deluxe—4-dr. 
2-dr., sed., $2,691. Packard—Cavalier 4-dr. 
sed., $3,244; Mayfair hardtop, $3,278; 
conv., $3,486; Patrician 4-dr. sed., $3,740; 
Caribbean conv., $5,210; formal sed., $6,- 
531; executive sed., $6,900; corporatic 
lim., $7,100. (Ultramatic standard on 
Patrician and formal sed., optional at 
$199 on all other models.) 


PLYMOUTH—Cambridge—4-dr. sed., $1,- 
765; cl. sed., $1,727.25; bus. cpe., $1,617.50; 


other 


sed., $2,598; 
hardtop, $2,- 
sed., $2,745; 


stat. wag., $2,064. Cranbrook—4-dr. sed., 
$1,872.50;. cl. cpe., $1,842.50; Belvedere, 
$2,064; conv., $2,220; stat. wag., $2,207.25. 


two-seat Special 8, $2,524.61; 
$2,580.15; two-seat 


6, $2,589.61; 
three-seat Special 8, 
Deluxe 8, $2,663.61. Grain finish on all 
station wagons, $80 extra. (Hydra-Matic 
optional on all models at $178.35.) 


ROOTES—Hiliman Minx—4-dr. sed., $1,- 
699; California hardtop, $1,899; conv., 
$1,899; Hillman stat. wag., $1,949. Humber 
—Hawk sed., $2,399; Hawk touring lim., 
$2,699; Super Snipe sed., $3,295; Super 
Snipe touring lim., $3,595; Pullman lim., 
$5,110. Sunbeam - Tal bot — Sed., $2,699; 
conv., $2,899; Sunbeam Alpine sports conv., 
$2,999. Rover—sed., $2,899. (Delivered at 
U. S. coastal ports.) 

STUDEBAKER — Champion Custom — 4- 
dr. sed., $1,767.40; 2-dr. sed., $1,735.12. 
Champion Deluxe — 4-dr. sed., $1,862.83; 
2-dr. sed., $1,830.58; 5-pass. cpe., $1,- 
868.21. Champion Regal — 4-dr. sed., $1,- 
949.17; 2-dr. sedf., $1,916.92; 5-pass. cpe., 
$1,954.55; hardtop, $2,115.80. Commander 
Deluxe — 4-dr. sed., $2,121.15; 2-dr. sed., 


$2,088.90; 5-pass. cpe., $2,126.52. Com- 
mander Regal—4-dr., sed., $2,207.54; 5- 
pass. cpe., $2,212.91; hardtop, $2,374.16; 


Land Cruiser 4-dr. sed., $2,315.64. (Auto- 
matic Drive optional at $231.24 on Cham- 
pion, $243.08 on Commander.) 

| WILLYS—Aero Lark—4-dr. sed., $1,732.- 
|54; 2-dr. sed., $1,646.09. Aero Falcon- 
4-dr. sed., $1,861; 2-dr. sed., $1,796.26: 
Aero Ace—4-dr. sed., $2,038.82; 2-dr. sed. 


$1,963.50. Aero Eagle—Hardtop cpe., $2, 
157.18. Station wagons — 4-cyl., $1,862.7' 
(four-wheel drive, $2,304.55); 6-cyl., $1, 


949.23. 
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Lawsuits Affecting Dealers... 


Court D 


By Leo T. Parker 
Attorney at Law 
AN AUTOMOBILE driver may be 
£4 liable for punitive damages, in 
addition to ordinary damages, where 
the testimony shows that he inten- 
tionally caused a collision or injury 
to another, according to a recent 
higher court ruling. 

For illustration, in Denton v. 
Arnstein, 250 Pac. (2d) 409, the tes- 
timony showed facts as follows: 
One Denton was operating a Hud- 
son, She was driving in the inside 
lane. It was daylight and the pave- 
ment was dry. According to Den- 
ton’s testimony, when she reached 
an intersection the traffic light 
turned red. Obeying this signal, she 
brought her automobile to a stop. 

She states that, while she was 
stopped and waiting for the sig- 
nal to change, one Arnstein, driv- 
ing his Cadillac along the inside 
lane of traffic, approached her 
automobile from the rear and 
stopped. She claims that Arnstein 
immediately commenced sound- 
ing the horn on his car and con- | 
tinued to sound the horn until 
after the traffic light changed. 

When the traffic light changed, 
Denton states, she immediately put 
her car in motion and was fol- 
lowed by Arnstein’s car, with the 





Association Briefs 
N. J. Dealers on 


Sales to Minors | 


NEWARK. — The New Jersey | 
Automotive Trade Assn., in a bul- | 
letin to its members, analyzes the | 
legality of contracts’ involving 
minors. 

The contract of a minor to 
purchase a car, it said, is not ab- 
solutely void—such a contract is 
at most only voidable at the dis- 
cretion of the minor. The general 
rule is that a minor may repudiate 
his contract and recover money he 
has paid, less proper offsets for 
depreciation of the car, if he re- 
turns the car to the dealer. 

A minor who misrepresents him- 
self to be an adult for the purpose 
of buying an auto, loses his defense 
of minority in the making of a 
contract. 

Although the minor may misre- 
present his age, the dealer is never- 
theless bound to make reasonable 
observations to protect himself. The 
minor must appear to be of age. 
The association told its members 
that if there is any doubt of age, | 
proof should be requested in the 
presence of a witness. 


34th Stock Race 
Won by Hudson 


WINCHESTER, Ind. Hudson 
Hornets captured first and second 
positions in a 100-mile American 
Automobile Assn. stock-car race 
here to talley Hudson’s 34th victory 
of the year in stock competition. 

Marshall Teague, of Daytona 
Beach, Fla., led the race from start 
to finish in a 1953 Hudson. Taking 
the checkered flag 16 seconds b2- 
hind Teague was Frank Mundy, of 
Atlanta, also piloting a '53. In third 
Place was Art Suttlesohn in a '53 
Lincoln. | 

In the qualifying trials, Teague, 
defending champion in AAA’s stock 
division, set an unofficial world 
record of 24.96 seconds on the half- 
mile dirt track. Before becoming 
official, the record must be con- 
firmed by the AAA contest board. 

Teague holds nine out of 11 
national stock-car records. He won 
seven out of 13 races in the 1952 
schedule. 





Youngstown Parking 
YOUNGSTOWN, O.—G. M. Mc- 
Kelvey Co. has signed a contract | 
for construction of the city’s first 
Pigeonhole” open-deck parking fa- 
cility on W. Commerce St. Costing 
$225,000, it will be built by Pigeon- 
hole Parking, Inc., Spokane, and 

will have 232 parking spaces. 


ecisions 


horn on that car still sounding. 
When she had proceeded but a 
short distance south, Arnstein 
bumped the rear of her car with 
the front of his automobile. 

” - * 


Tormentor Held Liable 


HE then states that after she 

had proceeded for a short dis- 
tance, Arnstein again sounded the 
horn on his automobile and then 
drove his car into the rear end of 
the Hudson with great force, There 
also was testimony to the effect 
that Arnstein had been using in- 
toxicating liquor and was arrogant 
and belligerent immediately follow- 
ing the collision. The collision} 


i 






Q Sisisisism 100 


caused injuries to Denton, which 
caused her to be bedfast for five 
weeks. She sued Arnstein for dam- 
ages. 

The higher court held Arnstein 
liable to Denton for the sum of 
$4,600 as compensatory damages, 
and for the further sum of $5,400 
as punitive damages. This court 
said: 

“It is obvious that if plaintiff’s 
(Denton’s) version of how the col- 
lision occurred is true, defendant’s 
(Arnstein’s) conduct was not only 
wilful, intentional and deliberate, 
but it also was arrogant, belligerent, 
and contemptible.” 


* * * 


‘Car-Wash’ Is Garage 


CCORDING to a late higher 

court decision, a “car-wash” is 
an automobile garage, and cannot 
be erected and used in an area 
where garages are prohibited by 
city ordinances. 


ECLIPSE MACHINE DIVISION OF 


© Standard Equipment Sales: Elmira, N. Y. 
¢ Service Sales: South Bend, Ind. 


_ Export Sales: Bendix International Division, 205 East 42nd St., New York 17, N. Y¥. 


29 








Morris Buick Opens New Building— 


Now occupying more than 29,000 square feet of floor space, Morris Buick Co. 
recently opened its new structure at 14500 W. Seven Mile Rd., Detroit. The service 
department is equipped with 18 hoists. Lester J. Morris is president. 


For example, in Janigian v. City 
of Dearborn, 57 N. W. (2d) 876, 
it was shown that one Janigian 
applied for a building permit for 
the erection of an automatic car- 
wash building at 22643 Ford Rd. 
in Dearborn. 


The performance of the car you build and sell today may very 
well be the deciding factor in some future automobile sale. 
It is just good business, therefore, to choose your engine 
components on the basis of long-range economy. In carbu- 
retors, the name Stromberg is famous for better performance 
—it is also a fact that Stromberg Carburetors last longer. 
Judge value as your customers will and you will agree— 
Stromberg* Carburetors are the logical choice. 


As a zoning ordinance prohibited 
garages in this area, the higher 
court refused to approve the per- 
mit to construct and operate the 
car-wash, saying: 

“In our opinion an automatic car- 
wash is within the definition of a 
service garage.” 
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Automatic Transmissions Deemed ‘Standard’ Now .. . 





Dealers Cool to ‘Straight Sticks’ 


(Continued from Page 1) 
said he expected to lose $10,000 
a month while Cadillac was out. 
No cars in stock. 

3. A tightening up on discounting 
by other dealers. 
+ + + 
HERE are reports from AUTOMO- 

tive News correspondents in 


various cities: 
* * a 


New York 
a reactions are varied. 
One dealer said that this con- 
dition left him numb. An Olds 
dealer, he felt that this was strictly 
a bad deal. The synchromesh trans- 
missions the factory promises Olds 
dealers by next month are not 

viewed with enthusiasm. 

Pontiac dealers have noticed no 
change in the attitude of the public, 
and as one dealer put it, “these 
things are getting harder and 
harder to sell, and will continue to 
do so, regardless of the loss of the 
Hydra-Matics.” 

However, Olds and Lincoln 
dealers seem agreed that they have 
been able to tighten up on their 
deals a little bit. 

They expect that deals will get 
better and better, the longer the 
plant is shut down, and the 
quicker word gets around that 

Hydra-Matics will be scarce. A 
Lincoln dealer said: “It will be 
the old story of supply and de- 
mand.” 

Cadillac dealers for the most part 
feel it is much too early to know 
what the public reaction is. How- 
ever, they all feel that this has put 
them temporarily, at least, out of 
business. And where the Caddy 
market was getting soft, dealers 
have also tightened up sharply on 
their deals. 

One dealer felt, however, that the 
situation would be a temporary 
one, and that the resourcefulness of 
the factory would fill the supply 
lines quicker than anyone imagined. 
He said his only worry was getting 


Jobber Salesmen 
Hold Key Role, 
AC Official Says 


DETROIT. — With automotive 

parts and accessory sales expected 
to top $2.7 billion this year, and 
with greater emphasis on national 
sales effort as competition in- 
creases, John C. Hines, general 
sales manager of the AC Spark 
Plug division of General Motors, 
told his field sales force that the 
most important part played in 
distribution is not the factory sales 
manager’s, but the jobber’s sales- 
man. 
With most automotive parts dis- 
tributed by jobbers to retailers, 
Hines said that everyone of the 
more than 25,000 jobber salesmen 
throughout the U. S. is a sales 
manager as well as a salesman. 

“In general,” Hines stated, “every 
jobber salesman has a much larger 
sales organization, and one that 
plays a more important part in 
distribution, than the factory sales 
manager. 

“This is because his sales organi- 
zation, composed of his retail auto- 
motive customers and their sales 
people, is the one that moves 


merchandise on to the consumer, 
the real end user.” 


rid of cars on hand, and those he 
expected would be coming along 


soon.—(Edwin H. Brown.) 
* + + 


Atlanta 

EALER stocks of Olds, Pontiacs 

and Lincolns with Hydra-Matic 
transmissions are sufficient to last 
from one to two weeks. All, with 
the exception of Cadillac, anticipate 
drastic sales drops which can be 
only partly offset by future delivery 
orders. 

Meantime, several dealers say 
they will switch selling emphasis 
to syncromesh transmission 
models but are not enthusiastic 
about prospects. 

C. W. Menton, secretary-treasurer 
of Capital Automobile Co. (Cadillac- 
Oldsmobile), says his company will 
put new emphasis on buying and 
selling used cars to bolster sales 
force morale during the shortage. 

Arnold Mitchell, president of 
Mitchell Motors (Oldsmobile), re- 
ports his company has about a ten- 
day supply with a few more ex- 
pected after which the firm will 
take orders “although we can’t ex- 
pect to maintain volume.” 

W. K. Edmunds, president of Ed- 
munds Motor Co. (Lincoln-Mer- 
cury), discloses his company has 
received the last Lincolns from the 
factory.—(Grace Anderson.) 

* + * 
Detroit 
Mos? dealers expect fewer cars 
rather than a greater percent- 
age of units shipped with con- 
ventional gear boxes, a survey of 
the dealers revealed. 

Many GM dealers expressed un- 
willingness to accept a greater 
percentage of “straight sticks,” 
declaring that Wayne County has 
been thoroughly sold on no-shift 
driving. 

“We don’t think our customers 
will be satisfied with conventional 
drives,” a Detroit Oldsmobile dealer 

said. “After all, our aim for a long 
time has been to satisfy our 
customers and get repeat business. 
We want to keep that reputation.” 

One of Detroit’s Nash dealers 
looked at it philosophically. 

“Sure, it’s going to be a little 
tougher to sell cars without Hydra- 
Matics, but we’ll get along okay— 
we always have. 

“Maybe the new-car market, even 
GM products, can stand a little 
slowing down.” 

A Buick dealer said he might get 
a piece of the Oldsmobile market, 
if production was slowed down be- 
cause of the Hydra-Matic shortage. 

“There is, I think, he said, a 
large number of persons who buy 
cars on the spur of the moment 
who will shop around to see what’s 
available. We'll have lots of cars 
with Twin-Turbine Dynafiow. 

“However, I, for one, will never 
sell Oldsmobile division short, nor 
its dealer organization, either. 
They'll suit the horse to the cart 
some way, and there will be no 
landfall for Buick dealers.” 

A western Wayne County Pontiac 
dealer admitted that he expected to 
lose money the rest of this year. 
He said that he would rather not 
sell cars than to move them into 
the hands of customers that 
wouldn’t be satisfied. 

“Leave it up to GM,” he said, 
“and you'll find that the crisis won’t 
be as bad as we now expect. I’m 
not worried too much.” 

A Lincoln dealer said that he 





a 


Packard Meeting Maps Fall Sales Plans— 





At a sales clinic, Packard dealers and executives discuss their fall sales campaign. 
From left are E. Gray Smith, Nashville; Fred J. Walters, Packard marketing vice-presi- 
dent; John Ramp, Indianapolis; Ross Schroeder, Detroit zone manager, and John 


Davis, Cincinnati zone service manager. 


thought that the higher-priced cars 
would be the hardest hit by the 
Hydra-Matic shortage. 

“The lower-priced cars can be 
sold on an economy or lower-cost 
basis if they are delivered with con- 
ventional clutches,” he stated, “but 
who wants the more expensive cars 
without ‘the works.’”—-(Sam Samp- 


son.) 
. . * 


Portland, Ore. 

O'ne F changes were wrought in 

the Portland automotive market 
following the fire at General 
Motors’ transmission plant. A week 
ago Wednesday noon at the weekly 
dealer luncheon there was talk 
about over-production and how to 
get the factories to slow down a 
bit. 

Next day both the dealers and 
zone offices of Pontiac, Oldsmobile 
and Cadillac divisions were busy 
pacifying prospective customers 
who had expected late August or 
early September delivery, either in 
Portland or at the factory. 

Cadillac advised Harvey Barnard, 
of Barnard Motors, its state dis- 
tributor, that all shipments into 
Oregon ceased at noon Thursday, 
and that the September allotment 
of 123 cars had been cancelled. 

Portland Oldsmobile and Pontiac 
dealers have hopes of getting a 
limited number of hydra-matic shift 
cars from the Pacific coast assem- 
bly plant at Southgate, Cal. 

Zone and dealer personnel have 
been busy breaking the sad news 
to prospective customers that 
factory deliveries at Pontiac and 
Lansing are virtually out. 

A limited number of Oldsmobiles 
are scheduled for factory delivery 
to Oregonians until Aug. 21, and a 
limited number of Pontiacs until 
Aug. 31. Pontiac indicated synchro- 
mesh transmission jobs might be 
available for factory delivery dur- 
ing September. 

Lincoln advised its dealers to 
pick deals with more care. 

While it is more or less an open 
secret that dealers generally 
favored a curtailment in new-car 
shipments, up to perhaps 25 per- 
cent, nobody wanted the deal cut 
off in this fashion. Because sales 
generally slow down after Labor 
day. some dealers say the situation 
is not as serious as at other seasons 
of the year. With the possible ex- 
ception of Cadillac, Portland auto- 
mobile dealers are fairly well 
stocked with new cars. 

Opinions on the condition of the 
used car market here vary from 
dealer to dealer. Some say they face 
no merchandising problem; while 
others frankly admit they are badly 
overstocked. Used cars generally 
are reportedly selling below ad- 
vertised prices, in some instances 
as much as $200 to $300, The trade 
admits there are strong indications 

(Continued on Page 35, Col. 1) 





Hawaiian Scores 
Victory as Best 
Teen-Age Driver 


WASHINGTON. — A 17-year-old 
Hawaiian is the champion teen-age 
driver of the U. S. 


James Miholick, Honolulu, took 
top honors in the second annual 
National Teen-Age Roadeo and won 
a $1,250 college scholarship. 

Second place and a $750 scholar- 
ship went to Martin Burley, 18, 
Fargo, N. D. Third place went to 
Fred Betz, 17, Baltimore, who won 
a $500 scholarship. 


Miholick scored 884.5 points out 
of a possible 1,000 during the three 
days of competition for the 47 teen- 
age drivers from this country and 
Canada. 


S. Bruce Black, president of Lib- 
erty Mutual Insurance Co., which 
with the U. S. Junior Chamber of 
Commerce, sponsors the nation- 
wide driving contest announced the 
winners’ names, 


The only girl contestant, Anne 
Whitfield of Huntsville, Ala. fin- 
ished 14th. 

At a presentation of awards here, 
Mrs. Ivy Baker Priest, treasurer of 


dent of the Junior Chamber. 





Rescue Vehicle Donated by Jacobson— 








Charles L. Jacobson (right), Hudson dealer of Pontiac, explains to his staff the 
operation of the “pogo stick" radio used in rescue operations. He donated to the 
Civil Air Patrol a mobile support unit complete with generator, first-aid equipment 


and searchlights. 


Dealer Launches Buildup 
Of Mich. Defense Unit 


PONTIAC.—Charles L, Jacobson,, aster unit as a result of the Flint 


local Hudson dealer, has donated 
a new-type mobile support unit 
to the Michigan wing of the Civil 
Air Patrol. 

Jacobson, who has a son serving 
in Korea, learned from Maj. Robert 
Simmons, civil defense co-ordina- 
tor of the Pontiac CAP group, that 
there was a need for a mobile dis- 


Accessory Men 
See Low Blow 
To Low Note 


BUFFALO. — A controversy has 
been stirred here between auto- 
parts dealers and City jurists over 
the latest hot-rod fad, a west coast 
import known as a “Hollywood” 
muffler, 

Thomas A. Peters, 20, appeared 
before traffic Judge Michael E. 
Zimmer on a charge of driving a 
car with a noisy muffler. He de- 
scribed it as a “Hollywood” muf- 
fler. Judge Zimmer fined him $15. 

Later, the Judge declared: “The 
State law says that any muffler so 
constructed as to make noise is 








tornado, Rescue work there was 
handicapped by the lack of such 
units which would incorporate first- 
aid equipment and searchlights. 

Jacobson volunteered not only to 
build such a unit but asked his 
personnel to help. Plans were 
drawn, and the entire organization 
went to work. 

The new unit was ready at the 
end of July, and presented to Col. 
Louis A. Edwards, commander of 
the Michigan wing and a group of 
cadets. Meantime, five large com- 
panies are obtaining measurements 
of the unit, and each has volun- 
teered to build one. The six units 
will comprise the backbone of the 
Pontiac Group CAP Mobile Support 
Unit’s rescue and communications 
team field equipment. 


53 Lincoln Sales 
In Detroit Top 
Total for All ’52 


DETROIT. — More Lincoln cars 


illegal. That’s the basis on which I| have been sold in Wayne County 


ordered the fine.” 


(Detroit) so far this year than were 


But, according to spokesmen for) registered throughout the entire 


several auto-parts stores contacted 


year of 1952, according to official 


later, it isn’t a noise at all, it’s a] registration figures cited by Lin- 


“deep rumble.” 

“As far as we're. concerned, 
they’re perfectly legal,” an official 
at a Main St. firm declared. “Other- 
wise, we wouldn't sell them.” 

A Hollywood muffler, asserted the 
spokesman, does not really make 
much more noise than an ordinary 
device, but it does produce a 
deeper tone. 


Tax-Saving Hints 


Offered in Book 


NEW YORK.—Ways of saving on 
Federal taxes are discussed in “Tax 
Shelter in Business,” a 156-page 
book published by Business Re- 
ports, Inc., One Main St., Roslyn, 
me 2 

Written by William J. Casey and 
J. K. Lasser, the $12.50 book spells 
out various ways in which capital 
and equipment can be charged 
off quickly, and explains the favor- 
able economics of leasing plant and 
equipment and selling physical as- 
sets and leasing them back. Various 


other methods of finding tax shel- | 1951-52, 
ter in financing are analyzed. 


coln-Mercury. 


On Aug. 11 the 1,276th Lincoln 
was registered for the calendar 
year to set the record. 


All time highs in national regis- 
trations were set for the first half 
of 1953, for the second quarter and 
for June, Joseph E. Bayne, general 
sales manager, said. 


With 21,663 Lincolns registered 
during the first half of 1953, a new 
high was recorded, topping the pre- 
vious high of 20,618 established in 
the second half of 1948 by 4.6 per- 
cent. 


Second-quarter registrations were 
15.4 percent greater than the 
former best quarter, the last three 
months of 1948. June registrations 
on a national basis were 9 percent 
greater than in May, which had 
been the best month in Lincoln 
history. 





Canada Excises Off 


OTTAWA. — Canadian manu- 
facturers’ excise taxes on automo- 
biles, rubber tires and _ tubes 
dropped to $80,882,539 in the 1952-53 
fiscal year as against $100,904,046 in 
according to latest  sta- 
tistics. 





Studebaker Parts Sales Training Conference— 


Equipped with classroom layout and teaching props, Studebaker meetings lixe 
this one, recently held in Washington, will get under way in September in 275 |2- 
cations simultaneously, opening the fourth round of Studebaker parts and accessori:s 
the U. S. headed the speakers’ list,| conferences. Company officials report that more than 75 percent of Studebaker's 
which included Dain Domich, presi-| dealers are participating in the program, which acquaints key personnel with modern 


sales techniques. 
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Wisesiitin says 65 out of every 100 
American families own a car. But this counts every- 
body. Among homemaking families, car ownership is 
40% higher. Here the car is as standard equipment 
as the alarm clock — the refrigerator—or even the 
house. 

The American Home magazine, too, is standard 
equipment for over 3 million of these homemaking 
families. For The American Home is 100% home 
“how-to.” And its readers are 100% homemakers. 

Car ownership and The American Home audience 
seem to go hand in hand. For these American Home 
readers have grown to depend on their cars for 
school ferrying, station taxiing, grocery getting — 
just living. In fact, the latest American Home Auto- 


THERE'S NO PLACE LIKE 
THE AMERICAN HOME 


we Ahly — 


THE AMERICAN HOME * PENOBSCOT BUILDING °* DETROIT, MICH. * WOODWARD 5-9878 





Over 3 Million Homemakers 
—93/, Always Drive Home 























motive Survey shows that there is hardly an empty 
garage among all its reader families: 


© 93% of the readers own a car—and 
almost 25% have two cars. 

¢ 87.6% have bought their cars in the last 
5 years. 

¢ 39% plan to buy a car in the next twelve 
months. 


No matter what happens— these American Home 
reader families are going to keep on buying cars. 
That’s why your advertising should be in The 
American Home. Why not call Ed Sullivan at the 
Detroit American Home office and get the whole 
story on the 1953 Automotive Survey? 









TOLEDO AUTO AUCTION CO. 


A Sale Designed With You in Mind 
FOR THE SELLER 


Buyers from all over the country 

All checks guaranteed 

Plenty of parking space 

New and modern facilities 
Auctioneers who know what your cars 





FOR THE BUYER 


Large selection of clean cars 
Excellent restaurants 

Airport and service station 

All commercial cars announced 
Auctioneers who know when a car is 


First Sale Tuesday August 25, 12:30 E.S.T. 
And Every Tuesday Thereafter. Our Auctioneers Are 
Two of the Top Men in the Business in the Midwest 


COL. HAROLD STRAIT COL. JIM VANCE 





You can fly to this sale and park the ship 200 ft. from sale pavilion 


We will have a man on the grounds to register cars all day Monday and 
Monday evening until 9:00 P.M. We have facilities to have your cars washed 


No reservations until your first car is on the lot 
Remember the Date, and Remember the Place 
TUESDAY, AUGUST 25 AT 12:30 E.S.T. 


TOLEDO AUTO AUCTION CO. 


The Quonset Hut at the National Airport 
5902 Telegraph Rd., Toledo, Ohio Phone KLondike 4631 











Crushproof Tubing, Inc. 


Now is Selecting 
JOBBERS AND DISTRIBUTORS 
FOR THE FALL AND WINTER RUSH 


By Direct Mail Sales ONLY 
CRUSHPROOF within 2 Years Has Become... 


THE NATION'S LARGEST MANUFACTURER OF RUBBER OR 
RUBBERIZED TUBING FOR GARAGE EXHAUST SYSTEMS 


Gradual Conversion to Jobber Setup, Started July 15, Is Made Possible 
by Entirely New Method of Making Continuous Lengths, Cutting Manu- 
facturing Costs of a Tubing... 


TEN WAYS IMPROVED (It's Now Siliconized) 
JOBBERSHIPS IN SOME AREAS STILL OPEN 





Brass Snaps Close Adapter Screw Tubing Into Collar Takes Full Bend 


Around Tailpipe 
Address All Mail to: 


Crushproof Tubing Co. 


?.0. Box 796, Cleveland 22, Ohio 


OFFICES: 858-60 Leader Buildi 
Cleveland. 


1-3353 
FACTORY: North Scltimere, Ohio 
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Sales Conditions in Various Areas... 









Auto Market Reports 


Vancouver, Wash. 

Chevrolet led the field in July 
new-car sales in Clark County 
(Vancouver), Wash., with a total 
of 45 sales registered. Plymouth 
held down second place, 38 sales, 
and third place went to Ford, 29 
sales. 

New-car and truck sales totaled 
184 for July. Sales by makes were: 
Buick, 8; Cadillac, 1; Chevrolet, 
45; Chrysler, 2; DeSoto, 6; Dodge, 
1; Ford, 29; Henry J, 1; Hudson, 
3; Lincoln, 3; Mercury, 6; Nash, 
6; Oldsmobile, 6. 

Also, Plymouth, 38; Pontiac, 12; 
Studebaker, 6; MG, 1; Chevrolet 
truck, 2; Dodge truck, 1; Ford 
truck, 1; Studebaker truck, 2; GMC, 
3; miscellaneous, 1.—(R. E. Sconce.) 

* + + 


Minnesota 

New-car registrations in Minne- 
sota in July totaled 10,863, accord- 
ing to the Minnesota Automobile 
Dealers Assn, A breakdown follows: 

Buick, 915; Cadillac, 156; Chevro- 
let, 2,843; Chrysler, 218; DeSoto, 
206; Dodge, 388; Ford, 2,190; Henry 
J, 9; Hudson, 103; Kaiser, 47; Lin- 
coln, 70; Mercury, 440; Nash, 201; 
Oldsmobile, 756; Packard, 117; 
Plymouth, 1,071; Pontiac, 885; 
Studebaker, 194; Willys, 47; mis- 
cellaneous and foreign, 7. 

Some factory zone offices des- 
cribe new-car sales in the Twin 
Cities as slow, while one zone 
office says that the Minneapolis- 
St. Paul market is the best it’s 
ever been. 

New-car sales in rural areas, the 
zone offices agree, are generally 
good. The anticipated soybean and 
corn crops in the state are very 
good, and new-car sales are ex- 
pected to hold up or get even better, 
except in a few areas where grain 
crops are light.—(Donald M. Lyons.) 

* * * 


Cleveland 


A slight easing in car _ sales 
marked the second week of August, 
with unit turnover down from the 
previous week, but still running 
above the same period of 1952. 

Total new-car sales for the 

seven-day period ended Aug. 15 
were 1,437, compared to 1,464 
for the previous week. However, 
the figure for this year was more 
than double that of a year ago— 
652. 

In used-car sales, the slump was 
more pronounced. Total sales were 


1,691, against 1,909 the previous 
week. 
New-truck sales continued to 


show a major upturn. Total sales, 
according to Leonard Fuerst, clerk 
of Courts, were 124, compared to 
59 a year ago, while used-truck 
sales were 69, compared to 76 a 
year ago. 

Commenting on the August trans- 
actions, the Federal Reserve Bank 
noted that the first 10 days had 
achieved a “stretch of remarkably 
steady sales volume” in used-car 
transactions._-(Sanford Markey.) 

* . a 
San Antonio 

For the first time in four months, 
motor vehicles sales in San Antonio 
and Bexar County showed a slight 


gain in July. Sales totaled 1,207 fi 
vehicles, compared with 1,199 the h 


previous month. 

Of these, 1,031 were cars, com- 
pared with 1,049 the previous 
month; 110 were commercial 
vehicles, against 100, and 66 were 
trucks, compared with 50. Both 
commercial vehicle and truck 
sales showed gains to more than 
offset new-car sales losses, 

In the new-car field, Chevrolet 
barely edged out Ford for the lead 
position. Chevrolet sold 226; Ford, 
225, and Plymouth, 92. 

High new-car dealer for the 
month was Gillespie Motor Co. 
(Ford), with 92 sales, against 85 for 
Jordan Motor Co. 


Smith Motor Sales (Chevrolet). 

Ford held a slight edge in com- 
mercial vehicle sales, with a 
total of 40. That compares with 39 
Chevrolets and 12 Dodges. Jor- 
dan Motor led with 20 commercial 
vehicle sales, followed by Smith 
Motor Sales with 18, and Gillespie 
Motor with 16. 


Chevrolet led in truck sales, with | 


(Ford), and | 
each for Ormsby Chevrolet Co. and | 


a total of 26 trucks sold during 
the month, compared with 11 GMC 
trucks and nine each for Dodge 
and International Harvester. Milam 
Chevrolet Co. led the field with 17 
truck sales and Motor Truck Sales 
Co. was in second place with 11 
sales—(J. H. Reed.) 


* * 


Detroit 

New-car sales in Detroit (Wayne 
County) fell 1,671 cars below the 
June total, according to the Detroit 
Automobile Dealers Assn. July sales 
were listed at 16,799, and June’s 
figure was 18,470. 

New commercial-car registrations 
were up, however, June’s total of 
1,203 was down 91 units below the 
1,294 sold in July. 

Ford once again took a big 
sales lead over Chevrolet, scoring 
5,038 cars for the month as com- 
pared with Chevrolet’s 3,605. 

July new-car sales were listed as 
follows: Chevrolet, 3,605; Ford, 5,- 
038; Henry J, 10; Plymouth, 1,348; 
Willys, 20; miscellaneous, 15; Buick, 
1,088; Chrysler, 291; DeSoto, 370; 
Dodge, 777; Hudson, 178; Kaiser, 27; 
Mercury, 823; Nash, 346; Oldsmo- 
bile, 819; Pontiac, 960; Studebaker, 
291; Cadillac, 401; Lincoln, 176, and 
Packard, 216.—(Sam Sampson.) 


* * * 


Richmond, Va. 


The used-car market in Rich- 
mond, Va., appears to be holding 
up fairly well, even though a few 
dealers say business is “moderate- 
ly soft.” 

Dealers agree that Richmond 
has enough potential buyers to 
absorb the merchandise being 
traded in for new models. Few 
dealers report inventory 
problems. 


According to the Chamber of 
Commerce, 18,253 used cars were 
registered in the first six months 
of the year, an 18.5 percent increase 
over 15,399 for the same period of 
last year. 

There were 3,092 used-car trans- 
actions in June, an increase of 18.4 
percent over the 2,644 registrations 
in June, 1952.—(T. D. Eaton.) 

* * *~ 


* 





Kansas 

Kansas will set a new record in 
1953 in the total registration of mo- 
tor vehicles, C. M. Voelker, superin- 
tendent of the State Motor Vehicle 
Department, has predicted. 

He estimated that nearly 953,- 
000 cars and trucks will bear 1953 
license plates before the end of 
the year. Last year, 920,571 tags 
were purchased. 

Voelker also said that there is 


a car or truck for every two per-| 
sons in Kansas. This is a greater | 


per capita ownership of state-regis- 
tered cars and trucks than in any 
nearby state, he said. 

On August 1, 888,050 car and 
truck owners had bought plates. 
| This figure is 32,000 greater than at 
| the same time a year ago.— (George 
| M. Hunholz.) 


Raymond, Wash. 
Sales leadership for July in Paci- 
¢ County (Raymond), Wash., was 
eld by Ford, with a total of 10 
sales. Chevrolet held second place, 
nine sales, and Nash was in third 
place, five sales. 


” a” 


Fifty-four sales of new cars and| 


trucks were registered for July. 
The breakdown was: Chevrolet, 


9; Chrysler, 3; DeSoto, 1; Dodge, | 


2; Ford, 10; Nash, 5; Oldsmobile, 
2; Plymouth, 4; Pontiac, 1; Stude- 
baker, 1. 
A total of 16 new trucks was 
registered. Breakdown of new-truck 
| sales: Chevrolet, 6; Dodge, 4; Divco, 
1; Ford, 2; GMC, 2; Studebaker, 1. 
—(R. E. Sconce.) 
* 


a * 


Pittsburgh 

| Although dealers say the market 
is erratic and has slowed down 
considerably, the University of Pitts- 
burgh Bureau of Business Research 
reported that new-car registrations 
| have reflected further gains. 

The general index of business 
activity showed a slight increase 
in the week ending Aug. 8, the 
bureau said. It rose to 195 per- 





cent of the 1935-39 average, com- 
pared to 183.1 a month ago. 

Steel operations declined a bit, 
however, falling to 95 percent of 
practical capacity. Department store 
sales were up sharply. 

In auto sales, some dealers are 
reported offering extra-high allow- 
ances on tradeins in order to move 
new cars. One dealer, however, in- 
sists that 2% used cars be sold 
before a new car is delivered by 
his dealership.—(Leon M. Leffing- 


well.) 
* + 


Toledo 


Toledo and Lucas County dealers 
had their best month in July since 
September, 1950. 

They delivered 2,197 new cars 
last month, against 1,738 in June, 
and 2,218 in September three years 
ago. Sales for July a year ago 
were only 1,116. 

The latest figures boosted sales 
for the year to 12,516, an increase 
of 3,655 over the same seven-month 
period a year ago. 

Chevrolet led all others, selling 
707 cars in July against 233 a 
year ago. Ford sold 386 cars last 

month, against 124 a year ago. 

Not included in the figures for 
Ford, however, were the 103 new 
cars one dealer sold July 30-31 in 
a concentrated selling drive. 
Figures included only those cars 
for which titles had been issued. 

Deliveries of new commercial 
vehicles dropped in July, from 183 
the previous month to 164. Sales in 
July a year ago were 114. 

Edward Trepinski, secretary of 
the Toledo Automobile Dealers 
Assn., reported that dealers sold 
2,763 used cars in July, compared 
with 2,485 in June. There were 1,- 
267 casual sales in July, against 1,- 
211 in June.—(Dick Roberts.) 

* * * 
Houston 

July sales of new cars in Harris 
County (Houston) dropped off 
sharply from June. July’s total of 
3,501 units was 352 cars smaller 
than June’s 3,853. 

New commercial-car registra- 
tions also were off, July’s 559 
down by 97 units from June’s 
656. 

By makes, July new-car registra- 
tions in Harris County were: All- 
state, 2; Buick, 265; Cadillac, 64; 
Chevrolet, 931; Chrysler, 54; DeSoto, 
64; Dodge, 193; Ford, 868; Henry J, 
19; Hudson, 15; Jaguar, 5; Kaiser, 
62; Lincoln, 37; Mercury, 111; MG, 
2; Nash, 27; Oldsmobile, 174; Pack- 
ard, 14; Plymouth, 263; Pontiac, 
236; Studebaker, 79, and Willys, 16. 
—(Ruby Fenoglio.) 

= : e 


Vincennes, Ind. 

Although dealers are having their 
problems in Vincennes, Ind., the 
market is holding up fairly well. 

Farmers are better off, due to 
more rains than in drouth-stricken 
areas, Farm industry workers, how- 
ever, have the jitters because of 





widespread layoffs in other areas 


which produce farm implements. 
|Some industrial employment is 
down. 


New-car demand has slackened, 
and the used-car situation is fol- 
lowing the national trend. Never- 
theless, experienced dealers are 
making good sales and express no 
fears about the future—(L. H. 
Houck.) 


* x 


Columbus, O. 


| July new-car sales in Franklin 
|County (Columbus), O., totaling 
2,030 units, topped the June figure 
by 29. New-truck sales also were 
better, with 209 for July as com- 
pared to 201 for June. 

This brings the year’s total to 
13,605—more than 4,000 cars bet- 
ter than last year’s figure of 

| 9,574 at the end of July. 

| By makes, July new-car registra- 
tions were listed as follows: Buick, 
159; Cadillac, 33; Chevrolet, 423; 
Chrysler, 54; DeSoto, 46; Dodge, 
120; Ford, 380; Henry J, 2; Hud- 
son, 26; Jaguar, 3; Kaiser, 2; Lin- 
coln, 16; MG, 5; Mercury, 97; Mor- 
tis, 2; Nash, 42; Oldsmobile, 121; 
Packard, 37; Plymouth, 259; Pon- 

|tiac, 139; Porsche, 2; Singer, 1; 
Studebaker, 47; Volkswagen, 1, and 

| Willys, 13.--(Bert Strang), 


* 
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Mr. New Car Dealer: 


: 


; 
: 


; 


| 


How to reduce 
that overweight 


used car inventory.... 





AUTOMOTIVE NEWS, AUGUST 24, 1953 


Loaded with chartreuse sedans, Mr. Dealer? Got too 
many slinky convertibles? Bloated with station wagons? 
Too much green stuff tied up in used cars you can’t move? 


Move ’em, Mr. Dealer! Move ’em fast ... move ’em 
with GUARANTEED financial safety through any Fidelity 
insured auto auction ! 


You get fast action and guaranted protection against bad 
check losses at all Fidelity insured auctions. That means 
you can reduce your overweight inventory fast, and turn 
loose that lifeblood capital to work for you. It also means 
that your high bid is your best bid, for there’s no such thing 
as a bad check at a Fidelity insured auction. 


Move ’em NOW, Mr. Dealer. Move ’em through Fidelity 


insured auto auctions ! 


Fidelity Insured Automobile Auctions 


AUTOMOBILE ADDRESS AUCTION DAY 
Aptco Auto Auction 19241 Dix-Toledo Hyw., Melvindale, Mich. | Wednesday 
Baize & Flippo Auction Co. North Locust Ave., Lawrenceburg, Tenn. Tuesday 
Capitol Auto Auction 4365 Florida Ave., Baton Rouge, La. Friday 
Cofield Auto Auction Boaz, Alabama Monday 
Columbus Auto Auction 2603 Cusseta Road, Columbus, Ga. Thursday 
Columbus Auto Auction 662 East Bioad St., Columbus, Ohio Thursday 
Concord Auto Auction, Inc. 29 Sudbury Road, Concord, Mass. Mon. & Fri. 
Decatur Auto Auction Highway 48, N., Decatur, Illinois Monday 
Dixie Auto Auction Sales 217 Gadsden Road, Birmingham, Ala. Monday 
Dixie Motors Auto Auction 718 Angier Ave., Atlanta, Georgia Tues. & Fri. 
Red Farmer's Auto Auction, Inc. 1010 S. State St., Jackson, Miss. Wednesday 
Brookpark Auto Auction 13315 Brookpark Rd., Cleveland, Ohio Monday 
Greater Shreveport Auto Auction 1310 N. Market St., Shreveport, La. Thursday 
Doc Greiner Auction 714 Huron Street, Toledo, Ohio Thursday 
Indianapolis Auto Auction 4501 West 16th St., Indianapolis, Ind. Wednesday 
Lapiner’s Auction Co. 125 So. Delaware, Mason City, lowa Wednesday 
Maney Auto Auction Jordon Lane, Huntsville, Ala. Friday 
Mauldin Auction Sales, Inc. 1227 New Buncombe Rd., Greenville, S. C. Tuesday 
Montgomery Auto Auction 729 N. Court St., Montgomery, Ala. Wednesday 
Muncie Auto Auction 3344 So. Madison St., Muncie, Ind. Friday 
Nashville Auto Auction, Inc. 1406 Lebanon Rd., Nashville, Tenn. Wednesday 
Owosso Auto Auction 1450 E. Main St., Owosso, Mich. Thursday 
Rockford Auto Auction 6402 Forest Hills Rd., Rockford, Ill. Thursday 
Slaton Auto Auction #1 U. S. Highway 11, Cleveland, Tenn. Wednesday 
Southern Auto Sales Route 5, Warehouse Point, Conn. Wednesday 
E. M. Stafford, Inc. 2615 Wilkinson Blvd., Charlotte, N. C. Wednesday 
Tinnin Auto Auction Buckwalter Stadium, Meridian, Miss. Tuesday 
Tri-City Auto Auction Rural Route, Highway 6, Moline, Ill. Tuesday 
Tri-State Auction Co. 3021 N. Front St., Fargo, N. Dakota Thursday 
Tri-State Auto Auction, Inc. Valley Springs, S. D. Friday 
West Kentucky Auto Auction Chestnut at W. 12th St., Murray, Ky. Monday 
Middle Georgia Auto Auction Eastside Highway, Macon, Georgia Wednesday 
Don Kelly's Auto Auction West Lytle: St., Murfreesboro, Tenn. Thursday 
State Line Auto Auction Highway 41, Wis.-lll. State Line Wednesday 
Browers Auto Auction Old Airport, Route 40, Richmond, Ind. Wednesday 
Cliff Soderberg Auto Auction 13th and Locust, Omaha, Nebraska Thursday 
Grand Rapids Auctions, Inc. 0168-M21, Jenison, Michigan Tuesday 
Montpelier Auto Auction Co. Route #1, Montpelier, Ohio Monday 
Baker Auto Auction Gulfport Airport, Gulfport, Miss. Thursday 


Write, wire, or call TODAY for full details. 
Nashville, Tennessee. 


Phone: 5-4101. 





FIDELITY 
INSURANCE COMPANY 


OF TENNESSEE 


204 Stahlman Building. 
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Dynaflow for Cadillac, Olds; Powerglide for Pontiac ... 





GM to Keep Rolling in Crisis 


(Continued from Page 1) 
to the original builders, where 
possible, for expert recondition- 
ing. 
Toolshops of the GM divisions 
and machinery rebuilders also will 
be enlisted in the task. 


Production of the cars with sub- 
stitute transmissions will get under 
way early in September. In the 
meantime, Oldsmobile and Pontiac 
are expected to produce on a four- 


Shell Chemical to Build 
Plant in Louisiana 


NEW YORK. — Shell Chemical 
Corp. has started construction of 
a new glycerine and resin plant at 
Norco, La. 

According to President Richard 
C. McCurdy, completion is 
scheduled for late 1954. The plant 
will boost Shell’s glycerine pro- 
duction by 25 million pounds a 
year, McCurdy said, and will also 
turn out substantial additional 
quantities of epichlorohydrin and 
epon resins. 


day week, mainly using standard 
transmissions. Even when they 
adopt the new drives, much of the 
output of Olds and Pontiac will in- 
corporate Synchro-mesh. 

* * * 


Y WEEK’S end almost 2,000 of 

the 6,000 machines had been 
removed from the wrecked plant. 
Many of them are salvagable but 
electric wiring, motors and other 
delicate parts had been destroyed 
and will have to be replaced or re- 
paired with time-consuming work. 


No one at GM would venture a 
guess as to when these machines 
could be readied. Industry ob- 
servers believe it will be from one 
month to three months, 

If that task can be completed 
earlier it is assumed that the Wil- 
low Run space will be turned into 
a Hydra-Matic manufacturing area 
rather than an assembly point. 

The plan to have small shops turn 
out given parts and then ship them 
to the assembly area will be amaz- 
ingly costly, but GM feels it is 
necessary to forget the expense. It 





THE EXTRA 


alae eel Oy, 


7 





COMFORT SEAT CUSHIONING 
CARS 
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EXTRA PROFIT FROM EVERY 
CAR SOLD OR SERVICED 


The test of any accessory is how 
well it repeats year after year. An 
overwhelming percentage of car 
owners who have had Ventshades 
installed on one car want them on 
every car they buy. That is one of 
the reasons why Ventshades con- 
tinue to produce handsome profits 
for dealers who sell them. Sell 
them yourself and see. 


Ventshades are the original rain 
and sun shields. Avoid substitutes. 


Contact your Ventshade wholesaler or 
write direct for complete information 
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THESE FEATURES 
SELL VENTSHADES 


© Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 
© Less fogging of glass 

© Shade from the sun 

© More comfort the year ‘round 
© Added beauty for the car 


© Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 


ards of car manufacturers. 
© Won't rust or rattle 





















AUTO VENTSHADE COMPANY ¢ CHAMBLEE, GEORGIA 


IN ATLANTA'S FINEST INDUSTRIAL SUBURB 


also will result in much waste be- 
cause of the scattered output points. 
* * * 


aa corporation is confident that 
Buick will be able to produce 
enough Dynaflows to take care of 
the needs of Cadillac and Oldsmo- 
bile. 

Buick has been turning out the 
mechanism on a three-shift, five- 
day-week basis and will hike that 
to a six-day week, possibly seven. 

Plants making Powerglide have 
been working six days weekly with 
two shifts. It is expected that over- 
time will be used to handle Pon- 
tiac’s needs. The expansion of Pow- 
erglide plants this year came just 
in time for this emergency. 

The situations of other auto 
firms which used Hydra-Matic is 
not clear at the moment, 

Lincoln-Mercury said it will be 
able to produce Lincolns with Hy- 
dra-Matic until the end of the 
month, on reduced schedules. After 
that, production will be confined to 
Mercurys. L-M said it will not use 
Dynaflow. It is understood that 
L-M engineers are working to adapt 
Merc-O-Matic for Lincolns. 

Nash and Kaiser are still down 
and are not too concerned at pres- 
ent. 

Hudson, now producing 1954 
models, is known to be negotiating 
with another producer of automatic 
drives. It has some Hydra-Matics in 
stock, and will step up use of 


standard transmissions. 
+ + o 


HE site of the $50 million blaze 

is a beehive of activity. Some 
2,500 persons are working night and 
day on the rehabilitation project. 

Searchlights cast an eerie glow 
as giant cranes claw through the 
rubble to clear the path for re- 
moval of machines. 

The fire had a slight effect on 
GM’s position on the New York 
Stock Exchange. The day before 
the disaster GM closed at 60 and 
7,100 shares were sold. Two days 
later 9,100 shares were sold and it 
closed at 58%. 


36% of Cars Sold 
To Cleveland’s 


Top Income Group 


CLEVELAND.—Purchase of 36.6 
percent of all cars in the Cleveland 
area are being made by the highest- 
income group, earning in excess of 
$4,444, according to a survey by the 
Cleveland Press of auto sales for 
the year. 

The survey also showed that 
Cleveland, with 62 percent of the 
families, bought 48 percent of the 
cars in the area. 

Of these cars, 51 percent were in 
the low-cost class, 33 percent in the 
low-medium, 10 percent in the medi- 
um-high and 6 percent in the high- 
price class. 

The survey breaks down the 
county’s income groups into four 
categories: (1) With earnings above 
$4,444; (2) earnings between $3,952 
and $4,443; (3) earnings from $3,- 
477 to $3,951, and (4) less than 
$3,477. 

Families of the second income 
bracket bought 27.7 percent of all 
cars, those of the third category 
20.1 percent, and those of the fourth 
group 15.6 percent. 

The top earners, according to the 
survey, bought 49.5 percent of the 
Chryslers, 44 percent of the De- 
Sotos, 34.6 of the Plymouths, 36.8 
of the Fords and 53 percent of the 
Lincolns. This group also bought 
32.3 percent of the independent 
makes. 

Those in the lowest bracket pur- 
chased 15.7 of the independent 
makes, including 18.3 percent of the 
Henry Js. 


DeVilbiss Is Expanding 


Spray Booth Facilities 

TOLEDO. — Expansion of the 
metal working division of DeVil- 
biss Co., manufacturer of spray fin- 
ishing equipment, has been an- 
nounced by Howard P. DeVilbiss, 
president. 

An addition is being built onto 
the division’s building to provide 
additional space for manufacturing, 
storage and shipping of spray 


booths, DeVilbiss said. 











Charleston Dealers Pick Officers— 


New officers have been elected by the Charleston (W. Va.) Automobile Dealers As:n. 
They are (from left) R. D. Rhodes, second vice-president; Shelby Parkins, retiring presi- 
dent; L. E. Rollins, reelected secretary-treasurer; Lovell Elliott, president, and Frank S. 


Mullen, first vice-president. 





GM Teamwork Triumphs . 


Curtice’s ‘Big Family’ Unfazed by Size of Task; 


Only Concern 


Is ‘How Fast?’ 


(Continued from Page 2) 


a different type of automatic trans- 
mission, Cadillac and Oldsmobile 
are faced with more extensive 
engineering modifications than Pon- 
tiac. Powerglide has for some time 
been an item of optional equip- 
ment on Pontiacs sold in Canada. 

But in the cases of Cadillac 
and Oldsmobile, the engineering 
changes involved are likely to be 


of a broader scope than those} 


which were required for some early 
postwar model changeovers. 


Cadillac and Oldsmobile were 
immediately confronted with the 
fact that the Dynaflow trans- 
mission is wider than the Hydra- 
Matic, necessitating frame 
changes. 

Cadillac has had to make pro- 
vision to bend its twin exhaust 
pipes outward and redesign its fly- 
wheel. Among a multitude of other 
engineering changes, it has also 
been necessary for Cadillac to re- 
gear speedometers. 

- * . 


LDSMOBILE has become in- 

volved in a frame change, selec- 
tion of a different axle ratio and 
relocation of the shift-lever and 
shift-selector. In addition, Olds- 
mobile has to make modifications 
in ignition timing and carburetion 
to compensate for different torque. 


All those changes are bound to 
create problems in the field, but 
the GM divisions concerned—Cad- 
illac, Oldsmobile and Pontiac— 
last week had already launched 
action along that line, even 
though one of the service man- 
agers involved had yet to see the 
alternate unit his division is to 
use, 

Cadillac is calling its field force 
in from all over the country for 
Dynafiow training sessions, and is 
arranging to have its distributors 
tooled to service the Buick unit. 

“We will service the Dynaflow 
in Cadillac dealerships,” said a 
Cadillac factory spokesman, “but 
will not hesitate to enlist the aid 
of Buick dealers should the need 
arise.” 

* * * 
B UICK-developed charts and 
manuals on Dynafiow were al- 
ready on their way to Cadillac 
and Oldsmobile dealerships last 
week. . 


Oldsmobile’s service problems on 
Dynafiow are unique in comparison 
to Cadillac’s in that Oldsmobile has 
many more dealers. Oldsmobile 
officials say only a few dealers at 
major points will be asked to buy 
Dynafiow special equipment tools. 

Although Oldsmobile plans a 
series of Dynaflow service train- 
ing meetings throughout the 
country, it apparently will lean 
heavily on Buick dealers during 
its automatic transmission crisis. 

“It should be remembered,” said 
an Oldsmobile official, “that what- 


| ever service program we carry out 


must necessarily be based on the 
fact that our use of Dynafiow is 
purely a temporary expedient.” 

7. am * 


A PONTIAC spokesman suggested 


that Pontiac’s service problems 
on Powerglide are minimized by 
the fact that “wherever there is 
a Pontiac dealership, there is usual- 
ly a Chevrolet dealership, too.” 
Use of alternative automatic 
transmissions by Cadillac, Olds- 
mobile and Pontiac is scheduled 
into November. 
A GM spokesman admitted last 
week that present planning calls 


| for resumption of Hydra-Matic out- 
|put during that month, but cau- 
|tioned that initial output might 
| only be in the nature of a trickle. 

So, it seems likely that the end 
of this year may see Cadillac and 
Oldsmobile installing both Hydra- 
Matic and Dynaflow on its cars, 
and Pontiac using both Hydra- 
Matic and Powerglide. 


Ohio Legislature 
Enacts Eight 


Auto Measures 


COLUMBUS, O.—The Ohio Gen- 
eral Assembly, which has just ad- 
journed, enacted eight laws of 
interest to auto manufacturers and 
motorists. 

The Hoffman-Rolf-Groneman law 
shortens the form in reporting acci- 
dents under the financial responsi- 
bility law. 

The Ferguson-Henderson-Sawicki 
law requires mechanical turn signal 
devices on all motor vehicles when 
the distance from the center of the 
top of the steering post to the left 
outside of the body, cab or load ex- 
ceeds 24 inches, or when the length 
from steering post to rear limit of 
body or load exceeds 14 feet. 

The Deming-Gardner-Fess law 
provides for payment of a $10 
license fee for antique vehicles 
operated only in exhibition. 

The Owens-Collins law provides 
that auto manufacturers, dealers 
and in-transit companies need dis- 
play only one dealer license plate. 

The Drake-Crosser-Caryl-D e d - 
dens-Tyrrell law requires posting 
of signs 750 feet but not more than 
1,500 feet indicating a motorist is 
approaching a radar or electrical 
speed-timing device. 

The Deming-law prohibits the op- 
eration of spiked-wheel vehicles on 
the highways. 

The Sawicki-Devine-Lynch law 
requires directional signals to be 
standard equipment on automobiles 
manufactured after Jan. 1, 1954. 

The Taber-Berry-Groneman law 
exempts government-owned vehicles 
and operators from provisions of 
the financial responsibility law. 





Chek-Chart Publishes 


°53 Comparison Data 


CHICAGO. — A 1953 Comparison 
Chart has been announced by Chek- 
Chart Corp., Chicago. 

The chart, which lists service 
recommendations of all auto manu- 
facturers, has a new feature this 
year. It is a summary for each com- 
parative group. This gives a quick 
review of significant trends from 
the serviceman’s point of view, 
Chek-Chart says. 





Auto Stocks 





Aug. Aug. 1953 

19 12 High Low 
Chrysler 69 70% 96% 68% 
GM 58% 60 69% 57% 
Hudson 1% Hs‘ WW 11% 
Kaiser 3% 3% 5% 3 
Nash 19% 19% 25% 19% 
Packard 4% 4% 6% 4% 
Stude. 28% 303% 43% 27% 
Average 27.78 28.66 


Compiled from reports of trading on the 
American and New York Stock Exchanges. 
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Automatics Deemed ‘Standard’ Now .. . 





Dealers Found Cool 
To ‘Straight Sticks’ 


(Continued from Page 30) 


of another used car price drop. 
(Ernest W. Peterson.) 
* * a 


Buffalo 
OSS of General Motors Hydra- 
Matic plant will have a serious 
effect on new car business here. 
An Oldsmobile dealer described 
the situation as “alarming.” He 
pointed out that selling of new 
cars has been the firm’s avenue 
of profit of late and that these 
must be sold on a volume basis 
to remain profitable. 

This dealer has a very small in- 
ventory of new cars and has no 
idea when he will get more. 

A Pontiac dealer said he has only 
eight new cars on hand which are 
being held for “good” customers. 

He hopes that Pontiac will be 
able to step up sharply its output 
of standard transmissions until 
Hydra-Matics get rolling again. But 
he wonders if he can sell standard 
transmissions again in volume in 
view of the strong consumer prefer- 


‘ence for Hydra-Matics. 


A Cadillac Dealer said he was 
“stunned” by the news and has 
no idea when new cars will start 
coming again. He has virtually no 


Sponsorship Forms 
Ready for Pacific 


Automotive Show 


SEATTLE. — Application forms 
for sponsoring wholesalers and ex- 
hibiting manufacturers for the 1954 
Pacific Automotive Show are ex- 
pected to go into the mails in early 
September, announces Frank B. 
Smith, show president. 

Sponsorship applications will be 
mailed to all automotive whole- 
salers in the 11 western states. 
Manufacturers and their represent- 
atives also will receive applications 
early next month. 

The show is a joint Portland- 
Seattle endeavor, with committees 
composed of wholesalers and manu- 
facturers’ representatives from 
those areas. The show will be held 
in Seattle’s Civic Auditorium Mar. 
4-7. 

Committees will meet shortly to 
discuss and make further plans for 
the 1954 show, Smith said. Head- 
quarters are at 1151 S, Broadway, 
Los Angeles 15. 

Tommy Tomlinson, president of 
Automotive Booster Club B-21, 
Seattle, and Max Williams, presi- 
dent of Automotive Booster Club 
B-29, Portland, Ore., have an- 
nounced that the traditional 
Booster kick-off Banquet will be 
held Mar. 3 at the Eagles Audi- 
torium, Seattle. 


Bosch Operations Cut 
SPRINGFIELD, Mass. — Because 
of a decline in orders for tractor 
and auto accessories, American 
Bosch Corp. has announced that it 
is laying off 400 to 500 employes. 
The plant employs 3,500. 


Quick ie 


Dealer License Plate Holder 


Guaranteed 





Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
channel brackets. 


$1.00 per set of 4 
Cc. HOWARD 


1498 Overlook Drive Akron 7, Ohio 


inventory and a_ backlog of 
orders. 

A Lincoln dealer said he had no 
new cars on hand and believes the 
situation looks bad. 

Affected dealers said they would 


meanwhile put increased emphasis 


on their used-car business and 
service operations.— (George Toles.) 
*” * + 
St. Louis 


a W. Thoms, president of 
Thoms Pontiac, said the loss 
is a serious one but he has con- 


fidence that GM _ will find the 
answer as fast as humanly 
possible. 


He anticipates that GM will pro- 
duce more Buicks and Chevrolets 
until the situation has been over- 
come. He expects that Pontiac 
dealers will receive other GM lines 
to help them keep down their over- 
head expenses. 

Ott Grebe, general manager of 
Grebe Motor (Oldsmobile), said 
his company has been hard hit 
and he believes that dealers must 
now concentrate on selling used 
cars, 

Thomas Dickerson, secretary- 
treasurer of the Dickerson Motor 
Co., said Lincoln dealers are trying 
to learn how many Hydra-Matics 
were on hand at the time of the 
fire and how they may be distri- 
buted. 

S. J. Kendzior, office manager for 
the Clinton Cadillac Co., said his 
company is temporarily out of 
business as it has no stock on hand 
and has a back log of orders that 
cannot be filled. It will be particul- 
larly hard, he said, to sell air con- 

ditioned cars in December in this 


area.—(Sam X. Hurst.) 
*” + 7 


Seattle 
EATTLE Cadillac Olds and Pon- 
tiac dealers are all single-car 
dealerships and regard outlook as 
bleak if Hydra-Matic shutdown is 
prolonged. Lincoln dealers have 
Mercury to bolster sales loss. 

John Riach, Riach Oldsmobile 
has a twenty-day supply of new 
cars on hand or in transit. Used-car 
stocks are low. 

Tom O’Donnell, Ryan Cadillac 
has only one unsold new Cadillac 
in stock no used Cadillacs. Some 
new cars are in transit, but already 


Ford to Import 
Diesel Tractors 


From England 


BIRMINGHAM, Mich.—Ford Mo- 
tor Co. will import for sale in the 
United States the Fordson Major 
Diesel farm tractor manufactured 
by Ford Motor Co., Ltd., of Eng- 
land. 

Thomas A. Farrell, general man- 
ager of the Ford Tractor division, 
announced that first quantity ship- 
ment of the Fordsons is expected in 
mid-September at New Orleans. 

The tractors will be marketed 
through the same distributor and 
dealer organization now handling 
Ford’s American-made tractors and 
farm equipment, Farrell said. Ini- 
tial introduction will be limited to 
10 southwest and western states 
where diesel tractors are most pop- 
ular. 

“The Fordson diesel is now being 
sold in virtually every country in 
the world,” Farrell said. “While the 
Ford tractor produced at Highland 
Park, Mich., fills the needs of the 
great majority of farmers, we have 
had an increasing demand for a 
diesel-powered, heavier machine. 

“The retail price of the Fordson 
diesel will be considerably lower 
than most comparable diesel-pow- 
ered tractors now available to 
American farmers.” 

Weighing approximately 5,000 
pounds, the Fordson diesel has six 
forward and two reverse speeds. 
Hydraulically-controlled three-point 
linkage and a vertically adjustable 
swinging drawbar permit the trac- 
tor to be operated with a wide vari- 
ety of implements, both mounted 
and pull-type. 








covered by orders. Virtually out of 
business unless new supply possible. 

C. L. Olson, Totem Pontiac, said 
Hydra-Matic-equipped Pontiacs are 
in big demand, 

Lee Moran (Lincoln - Mercury), 
will be out of Hydra-Matic Lin- 
colns within 30 days. Fine car sales 
will be paralyzed if Hydra-Matic 
production remains down, he said.— 
(Martin Trepp.) 

* 


+ * 

Chicago 
EORGE J. May, sr., May Motor 
Sales (Oldsmobile), says his 


firm now has 15 new cars on hand 
which will be sold in 10 days. In 
any event, he said he plans to keep 
sales force intact. 

Emil Denemark (Cadillac) — Will 
have to shut off new-car de- 
partment and try to keep salesmen 
busy on something else. 

Won’t take any chances on try- 
ing to expand used-car business. 
Have a good used-car stock, but 
business is tapering off. Situation 
will be hard on people who have 
been waiting 18 months to two 
years for cars and have been 
promised reasonably early de- 
livery. 

Irv Zima, general manager, 
Franklin-Webber Motors (Pontiac) 
—If we knew we were going to get 
only 20 percent of regular deliveries 
from factory, we would have to go 
out and make other plans. But we 
won’t cross that bridge till we come 
to it. No matter what happens, we 
won’t break up our sales organi- 
zation. 

George Morgan, Morgan Motors 
(Lincoln-Mercury) — When you’ve 
been in business 30 years, you ex- 
pect to have some troubles. This 
is trouble, but it will right itself. 
It means we probably won't have 
any new cars for a while. Generally 
speaking, it might be a Godsend to 
used-car dealers with Hydra-Matic 
drive cars. Other new-car dealers 
will make the best deals they can 
profitwise. Situation might cut 
down the amount of discounting 
now prevalent in certain makes.— 
(George A. Barclay.) 
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The Speaker's Car— 

Rep. Joseph W. Martin jr. (left), Mass- 
achusetts Republican and speaker of the 
House of Representatives, accepts delivery 
of a new S-88 Oldsmobile from Kenneth 
L. Barney, salesman of FitzGerald Motors, 
Inc., Attleboro, Mass. 


i Miracle Week 


Civic Promotion Benefits 


Lots in Orlando 

ORLANDO, Fla. — As proclaimed 
by Mayor J. Rolfe Davis, Orlando 
used-car dealers recently observed 
Miracle Value Week. 

All dealers featured reduced 
prices on used cars to “focus the 
attention of the public on the big 
business that is the used-car 
business in Orlando.” 

Dealers said the event stirred up 
used-car interest and most reported 
a greatly stimulated business dur- 
ing the week. 


Goodrich Is Enlarging 
Memphis Distribution Unit 

MEMPHIS.—A $120,000 addition 
is being constructed at B. F. Good- 
rich Co.’s distribution center here. 

Storage facilities will be increased 
to accommodate 35,000 additional 
tires. The new unit also will pro- 
vide enlarged rail and truck facili- 
ties. 








This FREE 
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Big Turnout Due 
In Ark. to Hear 


Armacost, Haake 


LITTLE ROCK, Ark.—The largest 
attendance in the history of the 
Arkansas Automobile Dealers Assn. 
is expected at the annual con- 
vention Sept. 27-29 at the Arlington 
Hotel here. 


The convention, held for 15 years 
as a one-day event, has included 
three days of program and business 
sessions and varied entertainment 
since it was moved to Hot Springs 
in 1951. 

Speakers will include Robert 
Armacost, NADA president, who 
will deliver the keynote address, 
and Dr. Alfred P. Haake, author, 
lecturer and economist. Gov. 
Francis A. Cherry of Arkansas will 
welcome the dealers and extend the 
hospitality of the state. 

Wives of association members 
will be entertained by Mrs. Cherry 
at a tea at the Governor’s Mansion 
in Little Rock on Sept. 26. 


The tea has been planned to pre- 
cede the Southwest Conference 
football game between the Uni- 
versity of Arkansas and University 
of Oklahoma at War Memorial 
Stadium, Little Rock, on the eve- 
ning of Sept. 26. 


During the hours of the tea, the 
association’s board of directors will 
meet for luncheon and an after- 
noon session at the Hotel Marion, 
Little Rock. 


General Motors Acceptance Corp. 
and the Arkansas association will 
be hosts for a cocktail party and 
buffet supper at Belvedere Country 
Club, Hot Springs, on Sept. 28, and 
an elaborate floor show in eight 
acts will be presented. 


Hansord Pontiac Expands 

Hansord Pontiac Co., Minne- 
apolis, has opened a new used-car 
lot on the north side of the city. 


book shows you 
how to operate any 
service department 


FOR PROFIT 


Box 550, El Monte, Calif. 
Send me, FREE, a copy of 


FIRM. 
ADDRESS 
CITY 


Se ee ee ee ee ee ee ae oe oe 


Faster, more accurate diagnosis ...com- 
plete work orders and bigger parts sales 
... faster completion of each job... exact- 
ing checks on all workmanship and final 
inspection that eliminates “come-backs” 
and insures customer satisfaction. All 
these factors combine to increase service 
department profits. This book gives you 
three plans in detail for fitting the Clayton 
Dynamometer into your service operation. 
Mail the coupon for your free copy today. 


CLAYTON MANUFACTURING CO. 


Profit,’ including outline of promotion ma- 
terial and operating procedure. 


OI ciclactercicetermerensc 





AN-8 


“Three Plans for 





-STATE 























_ 1225 5. W. 6th St. 
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FOR CAR LOTS 


@ Any colors, solid, alternating or checker- 


board. Life time frames, extra durable 
material. 
@ Comes completely assembled, ready to 


erect. Thousands in use all over U.S.A. 


@ Can be folded or taken down instantly. 
Revolved by ordinary fan (included). 


Prices f.0.b. Miami, Fla. 
Fully assembled, 10 day delivery, $327.50 


APEX AWNING CO. 


Miami, Fla. 


LICENSE PLATE 


ee ee 


ON AND OFF WITH A 
QUARTER TURN 


Heavy %-inch bolt 

(with T-head and 

square shoulder) i 

fastens license plate securely in place. 
Will not lose off. 


PLATED TO PREVENT RUST 
No. oo Cost, 


(Packed 12 to Box) 
Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish Order 
Direct. Write today for free catalog 
of over 200 Houser service items. 


HOUSER 


Engr. & Mfg. Co 
Inala Indiana 


iverson Fuel Pressure Control 


You won't it 


Price $5.95 


CHECK WITH FIRST ORDER 


IVERSON PRODUCTS COMPANY 
2300 East 31st Street 
Minneapolis, Minnesota 








Wonder spray upholstery and paint cleaner. 
fe. Effective. Economical. Open account. 
30 days approval. 5 gals. (25 cars) $4.10 gal. 


ZIPP-REME CHEMICAL CO. 
GREENSBURG, PA. 


TiPP-REME 


REG. U.S. PAT. CFF. 


| 





REo 


¥ 


S, @ 


100 Feet of 54-12”x 18” Pennants 
All-Weather Durafilm Only $6.00 
Money refunded if not satisfied. 


MYRLO COMPANY 
2168 W. 25th Cleveland 13, Ohic 


~in STEMAC 


PERSONALIZED 
NAME PLATES 


DETAILS ON REQUEST 


TEMAC 1281 So. Cherokee 
Denver, Coloredo 







>, 
Sy 
¢ 















A new report on multiple radio 
ownership and listening in metro- 


politan areas, indicating a con- 
tinued trend toward extra-set pur- 
chases and _ increased listening 
outside the living room, has been 
released to members of Broadcast 
Advertising Bureau, Inc. 

“More Extra Sets,” follow-up 
of BAB’s 1952 “Extra Sets” sur- 
vey, shows that more than two- 
thirds of all home radios are now 
located outside the living room. 
Of these “extra” sets, the report 

says, more than eight in every 10 
are located in “use” rooms of the 
home, kitchens and bedrooms, The 
proportion of homes with kitchen 
radios has increased 5 percent since 
last year’s report, and the number 
with bedroom radios has gone up 
12 percent, according to the BAB 
survey. 

Listening in both kitchen and 
bedroom is said to be consistently 
high, with two-thirds of all kitchen 
radios in use every morning and 
nearly half of all the homes listen- 
ing to bedroom radios every night. 
Every day, more than three-fourths 
of all kitchen and bedroom radios 
are tuned in some time during the 
day, according to the report. 

This year, there are more than 

twice as many multiple-radio 

homes as there are one-set homes, 
with as many now having three 
or more radios as have only one. 
The proportion of these homes 
with three or more radio receivers 
has increased 10 percent in just 
the past year, the survey shows. 

The trend toward purchase and 
use of these extra sets continues 
at a rapid pace, with nearly half of 
all such homes acquiring at least 
one radio set since January, 1950, 
the period of television’s greatest 
growth. Fifty percent of radio- tele- 
vision homes have bought a radio 
set since January, 1950, compared 
to four out of 10 radio-only homes 
acquiring one or more radios in 
that time, the report says. 

* * - 


Holdsworth Advanced 


Harry W. Holdsworth has been 
named advertising manager for 
the New Departure division of 
General Motors 9 ‘ 
Corp., succeeding 4 
Carleton B. Beck- 
with, who retired 
July 31 after 23 
years in the posi- 
tion and 42 years 
with the division. 

Holdsworth has 
been with New 
Departure since 
1920, entering the 
firm’s employ as 
a draftsman - de- H. W. Holdsworth 
signer in its mechanical depart- 
ment. Since 1933, he had been as- 


sistant advertising manager. 
* * ” 


Houdaille Account to Hahn 


Marvin Hahn Agency has been 
appointed to handle advertising and 
publicity for Houdaille-Hershey 
Corp., Detroit. The agency is lo- 
cated at 2889 W. Grand Bivd., De- 
troit. John A. Rogers will be in 


charge of the account. 
* * * 


TV Film Opportunities 

Princeton Film Center, Inc., na- 
tional film distributor, is offering 
to sponsors of 16-millimeter pro- 
motion films a new study of op- 
portunities in television showings 
of their films on free “public serv- 
ice” TV programs. 

A description of the services of- 
fered, including scientific audience 
measurement, is incorporated in 
the study. Actual case histories are 
cited, showing stations and audi- 
ences reached by typical films. 

Inquiries should be addressed to 
Sherman Price, director of distri- 
bution, Princeton Film Center, Inc., 
Princeton, N. J. 


* « * 


Companion Raises Price 

William A. H. Birnie, publisher 
of the Women’s Home Companion, 
has announced that the magazine 
will increase its newsstand price to 
35 cents from 25, effective with the 
October issue. Subscription prices 
will be adjusted subsequently, he 
said. 

Current ad rates, based on a 
guarantee of 4,100,000, will remain 






Affecting Factories and Dealers .. . 
Auto Advertisi 
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the same throughout the first six 
months of 1954, he added. 
+ + * 


Printers’ Ink Annual 


The first Advertisers Annual of 
Printers’ Ink will be published as 
an extra section of the Oct. 23 is- 
sue, according to Robert E. Kenyon 
jr., advertising director. 

The annual will contain a text 
on advertising fundamentals, ad- 
vertising statistics and basic ref- 
erence material on markets, agen- 
cies and media. 


* * * | 


Fawcett Adds Magazine 


Water for Disaster Area— 





Fawcett Publications has added 
a new bimonthly magazine to its) 
enterprises. Known as Sports Cars| 
and Hot Rods, the publication will | 
be devoted to information and} 
photographs about both fields. 

Coverage of racing events in the| 
world and technical data will be| 


included. 
+ a * 


Enquirer Data Book 

The Cincinnati Enquirer has is- 
sued its 1953 Market Data Book, a 
48-page volume containing census 
facts on the Cincinnati area as 
well as tabulations and com- 
parisons of 1952 advertising and 
circulation figures for newspapers. 

Copies are available from the 
Promotion and Research De- 
partment, Cincinnati Enquirer, 617 
Vine St., Cincinnati 1, O. 

- * * 
Names 

Robert G. McKown and Frank 
Egan have joined D. P. Brother & 
Co. McKown will be comptroller 
and office manager in Detroit. Egan 
will be a general account executive. 

Harold N. Duda has been named 
head of truck product education at 
Ross Roy, Inc. 

Edwin L. Karpick, engineering 
editor of Steel magazine, has re- 
signed to join Denham & Co. in an 
executive capacity. 


Coast Industries 
Show Interest 


In Profit Sharing 


PASADENA.—Interest in profit is 
growing rapidly among western in- 
dustrialists, according to John C. 
O’Keefe, field secretary for the new- 
ly organized California chapter of 
the Council of Profit Sharing In- 
dustries. 


“Out of more than 3,700 inquiries 
about profit-sharing plans which 
have come to our main head- 
quarters at Akron during the past 
three months,” O’Keefe said, “327 
have been from California. 

“Records of council members 
show that production increases 
have risen sharply and strikes in 
such organizations are rare.” 

The council, a nonprofit organiza- 
tion, is composed of more than 700 
firms in the United States and 
Canada associated for the study 
and dissemination of information 
about profit sharing as a practice 
of modern business management. 

Council membership includes 
such firms as Sears, Roebuck; 





Procter & Gamble; Motorola, and 
Pitney-Bowes. 








Dealer Business Counsel 


Cost Controls Combining Sales, Gross Profits 
Termed Necessary Procedure 





When Flint was hit by a disastrous tornado and fears of water contamination 
spread, McDonald Cooperative Dairy, of Flint, put this stainless-steel Fruehauf milk 
| tank into service delivering fresh water. 







By J. B. Van Tassel 
Dealer Business Counsel 


a llenigge controls are necessary 
in a business where volumes 
and gross profit margins change as 
suddenly and frequently as they do 
in the auto business. 

This changing auto business is 
one of the reasons I recommend 
that expense controls be set up on 
a combination 
basis of sales and 
gross profits, 
rather than on a 
basis of sales 
volume alone. 

For example, 
we will assume 
your _ projected 
sales volume for 
all departments 
in one month 
totals $100,000 
with cost of total 
sales set at $75,000. This leaves a 
gross profit of $25,000. 

Now, we will assume that your 
desired net profit from this sales 
volume is 5 percent of total sales, 
or $5,000. On this basis, you have 
20 percent — or $20,000 — of total 
sales left for expenses for the 
month. 


J. B. Van Tassel 


* * * 
Expense Cut Need 


HE next month, however, your 

projection is the same for sales, 
but your cost of sales is increased 
to $76,000 and your total gross 
profit is down to $24,000 or 24 per- 
cent of total sales. 

On this basis, you will have to 
reduce your expenses to 19 percent, 
or $19,000, if you want to maintain 
your net profit of 5 percent of total 
sales. Of course, you could continue 
to spend 20 percent for expenses 
and reduce your net profit to 4 per- 
cent, but if you were to keep on 
reducing net profit, you would 
shortly be out of business. 

Now, if your total sales in this 
case were projected to $80,000, 
with your cost of sales at 75 per- 
cent, you would have to reduce 
expenses by $5,000 or wipe out 
your entire net profit. On this 
combination basis of expense con- 
trol, you are able to tell at all 
times just how much of an ex- 
pense reduction is required in 
order to maintain your profit 
margin, regardless of whether it 
be a drop in sales or an increase 
in your cost of sales. 

Where you are controling your 


Aims for 100, Sells 103, at $300-a-Car Gross— 


Lee Motors (Ford), Toledo, sold 103 new cars recently with a flashy, two-day cam- 
paign. Aside from emblazoning its goal on the showroom window, Lee spent $2,500 


on newspaper and radio advertising, as 
city by an airplane. An earlier account of 


well as having a sign towed above the 
the feat erroneously stated that Lee made 


an overallowance of ‘better than $300 a car."’ The story should have said that, after 
overallowance, the firm made ‘‘better than $300 a car." 





expenses on a basis of sales volume 
only, or gross profit only, you will 
never know what to do when one 
or the other changes. You must 
control them jointly. The control of 
expenses on a combination sales 
and gross profit basis, as outlined, 
is somewhat complicated, but it is 
practical and can be applied to 
your business if taken seriously by 
your business manager or book- 
keeper. You do have some control 
on a sales volume basis or a gross 
profit basis separately, but you do 
not have complete control of that 
very important factor, “margin of 
profit.” 


* * + 


Keep Close Check 


VERY time you reduce an ex- 

pense item in your business, 
you increase your net profit by the 
amount of the expense reduction. 
Therefore, it is always important 
in good times, as in bad times, to 
keep your expense control oper- 
ating as efficiently as possible. The 
best check or comparison for ex- 
penses in your business is your own 
expense experience. There are ap- 
proximately 27 separate expense ac- 
count classifications in the average 
dealership. 

The individual expense items 
will run from a low of .05 percent 
of total sales for freight ex- 
penses and cartage to a high of 
2.95 percent of total sales for 
salesmen’s salaries and com- 
missions. This commission ex- 
pense, for example, will run from 
a low of 1.32 percent of total sales 
to a high of 2.95 percent of total 
sales, depending on the pro- 
portion of new-car sales values at 
retail, to the total sales volume of 
all departments and the pro- 
portion of used cars sold at retail 
and wholesale. 

Therefore, when you compare 
your individual expense items on 
a percentage to total sales with 
other dealers or the average of a 
total group of dealers, it really 
doesn’t mean much unless you take 
into consideration the variances in 
the departmental sales volumes 
that go to make up the total sales 
of all departments. Also, whatever 
system of expense control a dealer 
uses for total expenses should be 
set up for control of departmental 
expenses, because as departmental 
sales and gross profit margins 
change so should departmental ex- 
penses be adjusted accordingly, re- 
gardless of overall results. 

I recommend that every dealer 
have an analysis made of all his 
detail expenses and costs of oper- 
ation at least once a year by an 
independent analysist who special- 
izes in the retail automobile 
business. 

(Any questions you may have 
concerning dealer business 
management will be answered 
gladly by J. B. Van Tassel, care 
of AuTomoTivE News.) 


Another Windolph Building 
Windolph Pontiac Co. has 


|purchased the quarter block et 


Nineteenth Ave. and Couch St, 
Portland, Ore., and will use the 
ground floor to expand its servic 
department and the upper floor fo 
auto storage. The firm now oc 


| cupies four buildings. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 


Week Week Jan, 1 dan, 1 
Ended Same Ended Total to to 

Aug. 22, Week, Aug. 15, Aug,, Aug. 23, Aug. 22, 

1953 1952 1953* 1953 1952* 1953* 
; _ 26,230 18,073 22,512 52,992 549,351 868,499 
Stender. 1,877 3,020 2,487 4,414 75,018 119,211 
DeSoto ...... 2,689 _ 2,097 2,783 5,589 56,713 91,669 
DIOGO ssa nssnecseessssscecsseees 5,316% 5,198 5,410 10,726 146,421 (114,427 
Plymouth . 16,3482) 7,758 11,832 32,263 271,199 ~ 443,192 
FORD ... 38,154 20,128 37,992 113,253 546,991 936,561 
EN widkiteresasisaceveverececerive 27,9827 15,714 28,049 84,860 418,899 714,465 
Lincoln 809 826 750 2,066 20,088 34,524 
PHCTOURY «40.0000 .0000000000.5 9,413 (5) 3,588 9,193 26,327 108,004 (%187,572 
GENERAL MOTORS .. 57,525 34,871 «59,775 += 182,653 1,066,089 1,999,097 
ee 11,9144 7,394 10,907 34,507 195,771 357,340 
COTA ............0000000008 , 227 2,267 2,067 4,812 61,784 78,436 
Chevrolet. ..............0..... 32,914) 14,511 32,166 97,809 505,492 1,011,530 
Oldsmobile .................. . 14,2700 4,782 6,649 22,450 137,166 .256,077 
PEMD: « carvevesensivevene ; 5,200°% 5,917 7,986 28,075 165,876 «295,714 
KAISER MOTORS 1,030 — 2,341 1,065 3,136 715,687 53,091 
Kaiser ................... 4 iictictilibls RE. “neeietied.. xaeenal 42,909 19,562 
SR. Rieiitasiorssense 1,030 983 1,065 8,136 32,778 33,529 
CROSLEY .............. sist teeta: Chébadiiis, ovivigugas,, .samauaiies BOER. ssiatancte 
REEFEEEIES: secssscsecessseresns Ow 1,609 626 1,801 52,615 55,368 
NE  sisnisnsevesheubisarsennosvssien Wonesnbien WEE. titishent wiles 80,346 107,107 
PACKARD ..................... 1,407 1,414 1,472 2,879 36,990, 69,975 
STUDEBAKER ................ 5,344 2,176 5,515 16,094 94,303 \ ( 135,180 
Total Cars, U. S. ........130,770 83,536 128,957 372,808 2,503,863 4,224,878 





"Revised, 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 











Week Week dan, 1 dan, 1 
Ended Same Ended Total to to 
Aug. 22, Week, Aug. 15, Aug., Aug. 23, Aug. 22, 
1953 1952 1953* 1953 1952* 1953* 
CHEVROLET ... 6,287 Vv 5,166 6,240 18,707 181,573 259,994 
IIE iuccsisssPoucvssccvuscted Scandals Sibewelibine eitgeecimen  swheteants inches 
DIAMOND T .................. 180 166 180 545 5,215 5,404 
RIE datansiencivissss ier eascceaes Me eekeincinoes 64 214 1,990 1,817 
DODGE ............. 1,941 3,255 1,705 3,646 98,718 72,559 
FEDERAL. ...................4 55 36 65 177 1,055 1,423 
SIE Sh scissivcscousadasisscsasess 8,046‘ 2,074 8,080 24,512 134,746 188,116 
BE, cbvtkicstinitaaclststdetorecsenes 1,785 2,133 1,810 5,447 66,507 85,029 
INTERNATIONAL ...... 3,123, 2,550 2,984 9,132 85,972 83,682 
EEL, ‘qababinendasianarsandsvovccetss 210 193 172 573 6,665 7,688 
SE ariccitdnattaptilinsrtntesnstisasehs 297 355 296 882 11,375 10,713 
STUDEBAKER. .............. BD © sdeckcctones 584 1,800 35,252 29,517 
lean 294 219 266 560 8,070 9,646 
MPMEITD ciscscscsssccivess0s-.... SEN? Bis 2,397 6,345 63,956 55,538 
MISCELLANEOUS ..... 264 203 271 806 9,446 9,889 
Total Trucks, U. S. .... 25,239 18,463 25,114 73,346 710,743 821,015 
Total Cars, Trucks 
MME cxcaithcesidtthat ec tas bases 156,009 101,999 154,071 446,154 3,214,606 5,045,393 
Total Cars, Trucks 
tates sbasurenrenris 3,636 6,332 1,940 7,943 231,924 343,804 
Grand Total 


Cars and Trucks 
U. S. and Canada 


sano 159,645 108,331 156,011 454,097 3,446,530 5,389,697 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 
N.B.: All 


U. 8S. totals include cars and trucks for military orders. 





Week’s Output Steady 
But Due to Decline 


(Continued from Page 1) 


was down for two days and 
Dodge was closed one day, the 
corporation gained 4,000 cars over 
the previous week. That was more 
than enough to take care of GM’s 
decreased output. 

Chrysler division production 
drops to a single-shift basis begin- 
ning today (Aug. 25). Company of- 
ficials said rescheduling of current 
model output was necessary as a 
result of the recent tool and die 
workers’ strike and the necessity 
of extending the supply of certain 
long-lead-time materials and parts 
over a longer period of time. 

= x * 

ODGE will stick to two shifts 

but will be down a day here 


Line Group Opens 
Chicago Ad Drive 


CHICAGO. — Designed to spark 
the sluggish used-car market, a 26- 
week advertising campaign in 
newspapers, radio, television and 
outdoor media was launched last 
week by the Chevrolet Dealers 
Assn. of metropolitan and suburban 
Chicago. 

Frank Katzin, chairman of the 
association’s advertising committee, 
said: 

“We believe this campaign not 
only will help Chevrolet dealers but 
all auto dealers in this area.” 

The campaign will also feature 
New cars. 

Katzin said it will be the first 
concerted advertising effort of 
Metropolitan Chicago dealers and 
dealers within a 50-mile radius of 
the city. 


and there until new models are 
started. 

It is expected that both Olds- 
mobile and Pontiac will work four 
days this week, with most of their 
output bearing standard trans- 
missions. 

Lincolns with Hydra-Matics will 
be turned out through the end of 
the month, The division then will 
turn out Mercurys only until 
automatic drives are again 
available. 

Some 1953 milestones were 
established last week. 

The U. S. industry produced its 
five millionth vehicle of the year. 
The five millionth of 1952 was not 
turned out until November because 
of Government controls and a pro- 
longed steel strike. 

* * x 

HEVROLET built its millionth 

car of 1953. Last year the di- 
vision’s total output was 877,950. 

GM wound up the week around 
the two-million mark for cars built 
this year. 

Thus far this year, 4,224,878 
cars and 821,015 trucks have been 
built. In the comparable period of 
last year, the totals were 2,503,863 
and 710,743, respectively. 

The Big Three again accounted 
for 93 percent of week’s car pro- 
duction. General Motors took 44 
percent; Ford, 29 percent, and 
Chrysler, 20 percent. 

Their truck divisions took 71.7 
percent. Ford’s share was 32 per- 
cent; Chevrolet, 25 percent; Dodge, 
7.7 percent, and GMC, 7 percent. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 













Describes Goal at Printers’ Parley... 


Reuther Plugs Annual Wage 


seniority agreement with Buick.|their contract to make it fit the 


(Continued from Page 6) 


largely on fear of Beck’s driving 
ambition, 

Many unionists believe his goal 
is the presidency of the AFL. 
Others see Beck moving toward an 
alliance with other large unions to 
form a third major labor con- 
federation. 

Some observers saw in Beck’s 
election an attempt to dissuade him 
from leading his 1,400,000 Teamsters 
out of the AFL. 

* * * + 
EMBERS of UAW Local 599 
last week ratified a new 





! 





Business Requires 
‘Professionals,’ 


Newberg Says 


EAST LANSING.—Business and 
industry have become “profession- 
alized” and are faced with a grow- 
ing demand for 
young men with 
highly trained 
and flexible minds 
William C. New- 
berg, president of 
Dodge, last week 
told 250 under- 
graduate dele- 
gates to the 
national leader- 
ship school of 
Alpha Tau Omega. 

Newberg told 
the undergraduate fraternity group, 
meeting on the Michigan State Col- 
lege campus, that business has be- 
come “professionalized” in the sense 
that more and more men in 
business are engaged in doing the 
sort of thing that is commonly as- 
sociated with men such as the 
doctor, lawyer, engineer or pro- 
fessor. 

“Business today has to cope with 
so many intricate technical 
problems that its officers have to 
bear in mind constantly their em- 
ployes, the Government, their con- 
sumers and the general public,” 
Newberg said. “Consequently, there 
is a growing demand for men with 
highly trained and flexible minds. 
Today industry is not just 
interested in hiring a man. It is in- 
terested in hiring the right man 
for the right job.” 


Newberg said there no longer is 
such a person as the engineer. “In- 
stead,” he declared, “there are a 
multitude of specialized engineers, 
many of whose skills are not inter- 
changeable. There are statisticians, 
cost accountants, auditors, eco- 
nomists, quality-control experts, 
motion-study experts, safety engi- 
neers, medical directors, personnel 
men, labor relations specialists, 
training executives, public re- 
lations men, advertising men, 
market analysts, tax experts and 
so on.” 


Newberg also passed out some 
advice on how to attract the at- 
tention and recognition of manage- 
ment: 


“Don’t be afraid to stick your 
neck out. Very few successful ex- 
ecutives want ‘yes’ men around 
them. So speak up and speak out! 

“And be your own severest critic, 
but have the self-confidence that 
you can establish corrective 
measures. Don’t be an alibier to 
yourself or your working com- 
panions. And don’t pass the buck! 
Want to get the job done so badly 
that nothing else matters.” 


Dealers Stage Exhibit 
At Erie County Fair 


HAMBURG, N. Y.—Dealers of 
this Buffalo suburb staged an au- 
tomobile show in conjunction with 
the Erie County Fair, displaying 
cars in their own exhibit tent. 

Participating were Eschborn Mo- 
tor Sales, W. G. Haberer & Son, 
Hill Garage, Holden Motor Sales, 
Korst Chevrolet, Riefler Buick, Stef- 
fan Motors, West-Herr Motors, 
Wolfe-Dole and Simon Niedermeyr. 





W. C, Newberg 


Walsh Boosts Spresser 
Gary Walsh, Chrysler - Plymouth 
dealer in St. Petersburg, Fla., has 
announced elevation of H. A. 
Spresser to general sales manager. 


When the agreement becomes ef- 
fective at the end of the month, it 
will rescind the local’s recent strike 
vote. 

The UAW and Champion Spark 
Plug Co., Toledo, last week revised 


Packard Elevates 
Bremer, Adds 
Taylor to Staff 


DETROIT. — Two executive ap- 
pointments were announced last 
week by Packard. 

Roger E. Bremer, director of 
purchasing, has been promoted to 
assistant to the president and will 
be in charge of planning and 
programming, acording to James J. 
Nance, president. 

Succeeding Bremer as director of 
purchasing is William H. Taylor, 








W. H. Taylor 


formerly general sales manager of 
Tinnerman Products, Inc., Cleve- 
land. Taylor’s appointment was an- 
nounced by A. H. Behnke, vice- 
president of materials. 

Bremer, who joined Packard six 
months ago to _ reorganize the 
purchasing department, will coordi- 
nate planning activities of the oper- 
ating divisions. He came to Pack- 
ard from Lincoln-Mercury. 


Manual Describes 
Credit Operations 


NEW YORK.—A credit-operations 
guide for small businessmen and 
retailers has been published by 
Fairchild Publications, Inc., 7 E. 
Twelfth St., New York, under the 
title, “Credit and Collection Know- 
How.” 

The 244-page manual, written by 
Robert J. Schwartz and Allyn M. 
Schiffer, analyzes the procedure for 
establishing and running a success- 
ful credit department, and dis- 
cusses in edtail the different aspects 
of credit. 

The credit and collection pro- 
cedures suggested may be applied 
equally well to a one-man office or 
a large firm with its own credit 
section, the publisher said. 

Priced at $5, the book discusses 
methods of filing, collection of 
payments, exchange of credit in- 
formation, letters to customers who 
are in arrears, and other matters. 


Dealer Buys Cola Plant 
F. E. Schmitz, auto dealer at 


Gainesville, Tex., has purchased the 
Gainesville Coca-Cola Bottling Co., 
including building, machinery and 
franchise, and will form a corpor- 
ation to operate the business. 
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“pattern” in the auto industry. 

One cent was added to the 4- 
cent hourly annual improvement 
factor, maximum pensions were 
boosted to $137.50 a month, skilled 
workers got a 10-cent hourly hike 
and 7 cents of the 12-cent hourly 
cost-of-living adjustment were 
frozen at the basic-wage level. 

Construction work on a new plant 
in Saginaw, Mich., for Saginaw 
steering gear division of GM was 
resumed last week when AFL 
electricians ended a work stoppage 
which had spread to 500 other con- 
struction workers. 

Work had been tied up for eight 
days at the plant, which will pro- 
duce power steering _ units. 
Electricians had walked off the job, 
charging that the AFL was trying 
to merge their local with two others 
in the area, 

* * * 
ECHANICS in dealerships in 
‘ the Washington cities of Cen- 
tralia and Chehalis have voted to 
strike. Negotiations with the 
dealers’ committee had dragged on 
since May 1. 

No date has. been set for a 
walkout and resumed negotiations 
may be attempted, although no 
date has been set for further 
talks. The mechanics, members of 
the AFL Machinists, are seeking 
a 23-cent hourly raise. A dealer 
spokesman said no counter-pro- 
posal has been made on wages 
because the dealers felt the 
Machinists’ demand was out of 
line. 

The UAW has petitioned the 
National Labor Relations Board for 
an election at Dworin Motors, Inc. 
(Hudson), East Hartford, Conn. 
The UAW, seeking bargaining 
rights for the firm’s service em- 
ployes, has won similar rights in six 
other East Hartford garages. Its 
announced aim is to organize all 
service employes in the city into 
a single unit. 

The NLRB also scheduled an 
election at Burke Oldsmobile, Inc., 
New York, for all employes except 
clerks, watchmen, guards, testers 
and supervisors. Voters will cast 
ballots for or against the UAW. 


Drivers in Dodges 
Sweep 2 Events 


In Tenn. Roadeo 


CHATTANOOGA, Tenn.—Six Ten- 
nessee drivers using Dodge trucks 
won first, second and third places 
in the straight-truck and single-axle 
semitrailer events in the state con- 
test to select champions to compete 
in the 1953 National Truck Roadeo 
finals Sept. 26 in St. Paul. 

Aubrey L. Harper, a driver for 
Super Service Motor Freight Co., 
Inc., Nashville, drove a Dodge HA- 
152 truck to first place in the 
straight-truck event. Harper has 
driven 40,000 miles in two years 
without an accident. 

Marshall A. Ryan, a driver for 
Georgia Highway Express, Inc., 
Chattanooga, drove a Dodge JA-128 
to win first in the single-axle semi- 
trailer classification. Ryan has a 12- 
year no-accident record. 








Gov. Paul L. Patterson (left) of Oregon 


FR acta 


Congratulating Oregon Golf Tourney Winner— 


hands a gold trophy to Lee Cosart, of lee 


Cosart Motor Co. (Dodge-Plymouth), Portland, Ore., who emerged as winner in the 
annual golf tournament sponsored by the Automobile Dealers Assn. of Portland. 


Cosart shot a 63. 
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Dealers tell me... 
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(Continued from Page 3) 


the Chevrolet 


In Lowell, 
dealer operates under the name of 
the Post Office Garage. 

As an indication of the used-car 
feature of the business, in Malden, 


Mass., 


Mass., the Dodge dealer is the 
Malden Auto Exchange. Some Pon- 
tiac dealers call themselves Chief- 


Obituaries 





George A. Brockway, 


Pioneer in Trucks 


CORTLAND, N. Y.— George A. 
Brockway, 90-year-old pioneer in 
the motor truck industry and 
founder of the corporation which 
bears his name, died in his home 
here Aug. 17. 

At his death, Mr. Brockway was 
chairman of the board of the 
Brockway Motor Co. 

It was on the foundation of his 
father’s carriage business, the W. N. 
Brockway Carriage Co., organized 
in 1874 that Mr. Brockway estab- 
lished the truck firm, with head 
offices and factory in Cortland, in 


1912. 
i 


Andrew Lustbaum, 73, 


N. J. Dealer Since 1906 


LONG BRANCH, N. J.— Andrew 
Lustbaum, 73, one of the oldest 
active dealers in the U. S., died Aug. 
13 after a brief illness. 

Lustbaum operated Andy’s Ga- 
rage here. He sold Maxwell cars 
from 1906 to 1924, and was a Chrys- 
ler-Plymouth dealer ever since. He 
was a past president of the New 
Jersey Automotive Trade Assn. and 
a member of the Automobile Deal- 
ers’ Old Timers Club of America. 

* * + 
Charles Boling 

NEVADA, Mo. — Charles Boling, Hudson 
dealer, died of a heart attack while at 
work. The dealership was closed and the 


assets sold at auction Aug. 17. 
* * * 


Henry Lorraine Hughes 
CONCORD, N. C. — Henry Lorraine 
Hughes, local auto dealer for the past 
three years, died Aug. 6. 
* * 


7 
Robert K. Patton 
WICHITA FALLS, Tex, — Robert K. 
Patton, 45, local auto dealer, died Aug. 2, 
following a heart attack, 


* * * 


Abraham Rubin 


BOSTON. — Abraham Rubin, 62, died 
here Aug. 12 after a brief illness. A resi- 
dent of Chelsea, Mass., for 45 years, he 
was president of Everett Avenue Automo- 
tive Parts Co., treasurer of Associated 
Parts Corp. and president of the Greater 


Boston Automotive Wholesalers Hospital 
Equipment Fund. 
- 7 7 
D. Ramsey George 
AIKEN, 8S. C. — D. Ramsey George, 


veteran used-car dealer, 
the age of 67. 


died Aug. 9 at 


* * * 


Joseph F. Ring 


NORWICH, Conn. — Joseph F. Ring, a 
Nash dealer here for 34 years, died un- 
expectedly Aug. 13. He was 60. 

* * * 


Clarence B. Morningstar 


ORANGEBURG, 8S. C. — Clarence B. 
Morningstar, 48, local auto dealer, died 
unexpectedly at his home Aug. 6. 





Ohio Association 
Begins Operation 


Of Debt Service 


COLUMBUS, O.—-A credit control 
and collection service has been 
started by the Ohio Automobile 
Dealers Assn. 


The service, known as the Auto- 
motive Credit Protective Bureau, 
is designed to recover long delin- 
quent accounts and to eliminate, 
through proper control measures, 
the accumulation of slow and bad 
accounts. 


If a dealer has a slow account he 
merely informs the service, which 
acts within 48 hours and continues 
contacting the debtor at 10-day 
intervals. 


The debtor is contacted with three 
psychological persuaders—honesty, 
pride and finally fear. 

The first approach for payment 
is made so courteously that no 
debtor can take offense, the associ- 
ation said. 

The service costs the dealer $1 
per account plus 20 percent of the 
amount actually collected. 








tain Motor Sales. They should re- 
member that many original Ford 
dealers called themselves Universal 
Motor Car Co. Now that name is 
used in Centerville, Ia., by a Chev- 
rolet dealer and the Chieftain 
Motor Sales is a Studebaker dealer 
in Council Bluff, Ia. Some Olds- 
mobile dealers identify themselves 
as the Rocket Motor Co. 

They should take a lesson from 
past experience that both models 
and car names change. There is 
the Electric Garage Co, in Wood- 
land, Calif.,.a Studebaker dealer. 
It started in 1909 in the back of 
the telephone headquarters by 
two individuals who ran the tele- 
phone exchange. It was their im- 
pression that the electric auto- 
mobile would win out and they 
set themselves up to charge 
batteries and furnish electric 
parts. 

The ideal name for a dealership 
is the dealer’s surname followed by 
the word, “Automobile” or the 
name of the car he handles. The 
words, “Service and Sales” in con- 
nection with an automobile dealer- 
ship are superfluous. An individual 
does not have an opportunity to 
select the name that the parents 
bestow on him when he is born, but 
he certainly has the opportunity to 
select a proper name for his 
business. The name one selects can 
be helpful indeed in gaining public 
acceptance. Always remember there 
are names that tend for distinction 
of an enterprise while the wrong 
name can contribute to its ex- 


tinction. 
Sales 


(Continued from Page 3) 


the used-car drives are bringing 
some success, and the demand for 
used cars at the right price is 
growing better. 

Dealers say that there are 
many customers who are 
shopping for a new car that can- 
not afford to buy, and that such 
persons are being converted into 
used-car customers. 

It is thought by some dealers 
that if the nation’s business slows 
down, there may be an even greater 
market for good used cars as the 
buying power of the public is cur- 
tailed. 

In Ottawa, dealers are hard at 
work promoting two - cars -to-a- 
family trade. Older cars, which still 
offer service to the suburban family, 
are cheap and buying terms are 
favorable. 

Many dealers are leaving such 
cars at suburban gasoline stations, 
and giving the attendants a com- 
mission to sell the car in the 
neighborhood. Others are attempt- 
ing to sell a second car, at a tempt- 
ing price, to every purchaser of a 
car from the lots. 


Kindly Acknowledge 


AUTOMOTIVE NEWS 


HELP WANTED 


MANAGER FOR AUTOMOBILE sales lot 
handling both new and used cars and 
located in one of the largest southern 
cities. This is no ordinary job and re- 
quires unusual ability. Prefer a man 
under thirty years of age and with ex- 
perience in a strictly used car operation, 
rather than with a new car franchised 
dealer, Guaranteed salary of $8,000 per 
year and can earn eight to ten thousand 
more in bonus if capable of handling job. 
Please reply in own handwriting and if 
possible enclose photograph giving com- 
plete history and qualifications, Box 2929, 
c/o Automotive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be .‘e- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





CLASSIFIED WANT AD DEPARTMENT 


Ue ee ee a ee ak of the automotive industry from Maine to 


California. Low Rates 


address ot regulor rates, but if signed 
One 


same day received. Display Ads 
AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH 


Dolior ($1) per insertion f 


WANT AD DEPT., 


| 
readers 
I 


HELP WANTED 


CADILLAC & WILLYS dealer in small, 
prosperous county seat town of Toms 
River, N. J. (plenty of fishing and open 
air recreation, finest school system), 
wishes a tie-up with an experienced auto- 
mobile salesman. The right man, with 
ability to put Willys over the top will 
be offered a proposition equal to being in 
business for self—with no financial outlay 
on his part. Write Ocean County Motors, 
215 Main St., Toms River, N. J., Toms 
River 8-1200. 


WANTED. SERVICE MANAGER for 
Chevrolet-Buick dealership in north 
central Indiana. Thirty-one years in 
business. Opportunity for advancement 
with liberal salary and annual bonus. 
Labor sales potential $10,000 monthly. 
Box 2894, c/o Automotive News, Detroit 
26. 


SALESMEN. Wonderful opportunity for 
ambitious men selling ‘‘Precision Fit’’ 
seat covers to new car dealers. Beautiful, 
attractive line. Fabric seat covers offer 
very liberal commissions, steady income. 
Write for information, stating quali- 
fications. Fabric Mfg. Co., Inc., 205 
Thomas St., Newark, N. J. 


AUTOMOBILE SALESMEN. Aggressive, 
volume Dodge-Plymouth dealer, located 
lower Florida east coast (garden spot 
of America), needs four ambitious, hard 
working salesmen to complete sales force. 
Excellent working conditions, top com- 
pensation plan. If you think you can 
qualify, write Box 2921, c/o Automotive 
News, Detroit 26, giving full particulars 
education, previous experience and age. 


GUARANTEE OVER $10,000 income to 
salesmanager who can get the job 
handled—600 new units, 900 used. Must 
accept full responsibility for sales. Ideal 
midwestern town where you can enjoy 
living. Box 2922, c/o Automotive News, 
Detroit 26. 


SERVICE MANAGER for Ford dealer in 
south suburban Chicago, 1,000 car dealer- 
ship. Applicant must have had Ford 
service sales and supervisory experience. 
Excellent opportunity for aggressive man 
to take charge of service department only 
as we have separate body shop manager. 
$8,000 guarantee plus commission. Write 
stating experience. All replies held 
strictly confidential. Box 2930, c/o Auto- 





TWENTY CENTS 
Wanted Ads accepted at half-rates to encosrage this 
Count initials and growps of numbers as one word. Ads may be signed with your full name and 


$11.20 per inch, per 


motive News, Detroit 26. 


SALESMEN, New Car dealer following. 


Well established distributor automotive 
parts, body hardware, accessories has full 
or part time openings in North Carolina, 
Texas and western Penn. Large earnings 
assured through aggressive sales 
program. Liberal commission, car ex- 
pense, bonus plan. Our employes know of 


MANAGER — 


this ad. Box 2927, c/o Automotive News, 
Detroit 26. 


ADVERTISING AND SALES promotion 
manager for chain used car operation. 
We are looking for a real producer who 
knows retail automobile selling and can 
obtain extra business through using new 
ideas and by preparing effective advertis- 
ing copy. We will require that you do 
your own thinking and handle this de- 
partment in its entirety. The work will 
be permanent and offers worth while re- 
muneration to the person who can handle 
the job. Box 2928, c/o Automotive News, 
Detroit 26. 


POSITION WANTED 


7 


100-175 units. Desires to 
locate permanently with dealer who 
wants to retire partially, Experienced in 
all phases of operations. Chevrolet-Buick 
trained. Completed post graduate school 
of merchandising and management. Age 
37, married, references. Write Box 2889, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER with ability to build 
and maintain a quality and profitable 
organization. Have obtained a thorough 
knowledge in every phase of a retail 
operation over a period of 25 years with 
General Motors and Ford dealers. Age 
41. Married. Presently employed as 
general manager of 1000 car franchise. 
Seeking similar position with volume 
dealer who desires relief from responsi- 
bility and who offers opportunity to buy 
into business from bonuses. Box 2908, 
c/o Automotive News, Detroit 26. 


TRUCK SALES MANAGER, 44 years of 
age—18 years’ experience in truck 
business, wants position as sales man- 
ager or a good commission setup on 
retail selling where the potential earnings 
will run above $15,000 yearly. Write M. 
G. Dermody, 1820 Nassau Blivd., Char- 
lotte, N. C. 


WORKER AVAILABLE—35 year old young 
man who has progressed from sweeper 
to manager of $500,000 yearly parts 
operation. Volume increased 20% first 
year as manager, present sales indicate 
25% increase over that year. Family 
complication dictates reluctant change. 
Would like replies from insurance, car 
and parts manufacturers as sales or field 
representative or related lines. $7,500 
minimum. Box 2931, c/o Automotive 
News, Detroit 26. 

SERVICE MANAGER — Aggressive, sober 
thirty nine year old family man. Twelve 
years shop experience—five new car sales. 
References from large dealer. Box 2933, 
c/o Automotive News, Detroit 26. 





WORD for each 


classification 


(20c) PER 


Box No 
address and extra 


insertion 





POSITION WANTED 


GENERAL, SALES or business manager. 


Desire to locate in Pacific Northwest. 
Extensive background, factory and 
dealerwise. Familiar with all phases of 
business, accounting, sales, service and 
parts. Top factory recommendation 
available, 33 years old, married, looking 
for future. Box 2932, c/o Automotive 
News, Detroit 26. 


BUSINESS MANAGER, mature, ag- 


gressive, widely experienced with Ford 
and General Motors systems. Have small 
and volume dealership experience includ- 
ing four years with Hull-Dobbs as busi- 
ness manager. Desire position within 100 
miles New York City—medium sized 
dealership. Box 2923, c/o Automotive 
News, Detroit 26. 


MANUFACTURER OR DISTRIBUTORS 


wholesale aid. Desire opportunity to 
represent auto manufacturer or distri- 
butor as dealer contact man, to aid in 
disposal of current and tradein units. 
Proven ability, excellent references, Will- 
ing to represent at minimum salary until 
value of methods can be proven. Age 34, 
married, family man. Experienced—con- 
fident of assistance to be rendered. Prefer 
to aid in northern Ohio territory. Box 
2924, c/o Automotive News, Detroit 26. 


GENERAL MANAGER with new and used 


car experience (7 years), desires locate 
opportunity with dealer who appreciates 
a 43 year old, good appearing repre- 
sentative with excellent proven record 
of sales, buying and management. Steady 
and honest. Living in Detroit. Box 2911, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER with 17 years ex- 


perience desires position with reliable 
Lincoln-Mercury or Ford dealership. Up 
to date on all company policies, presently 
employed by large Lincoln-Mercury dealer 
in Detroit. Best of references furnished 
to someone desiring top notch ability, 
performance, customer relations and shop 
management, Box 2912, c/o Automotive 
News, Detroit 26. 


BUSINESS MANAGER or sales manager 


large deal, general manager small deal, 
five years retail selling, ten months retail 
sales management, one and half years 
factory sales office. Heavy used-car ex- 
perience, married, 29, one year college. 
Long range possibilities more important 
than large salary. Box 2913, c/o Auto- 
motive News, Detroit 26. 


GENERAL MANAGER in aggressive small 


dealership is preferred by aggressive 
young family man who is honest, a col- 
lege graduate and has over 12 years ex- 
perience in Chrysler Corp. dealership. 
California is geographical preference. I 
am now supervising entire operation due 
to lack of interest of partner owners— 
can show 7 straight months of profit for 
1953. A completely honest dealership in 
small town is my primary interest, with 
option to become part owner essential. 
Please indicate salary, profit percentage 
and other pertinent data. Reply Box 


2914, c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP HANDLING CHEVROLET. 


Very profitable Chevrolet dealership in 
middle western industrial town of over 
20,000. No real estate. Box 2926, c/o 
Automotive News, Detroit 26. 


FOR SALE. Dealership, handling Buick, 


in Texas’ largest gas field. 100 car con- 
tract. Will sell at walk out price of 
$15,000 which includes parts and 
equipment. Can lease building for $150 
monthly, Factory approval required. 
Write or wire Herman Rasor, 214 South 
Market St., Carthage, Texas. Telephone 
186. 


FORD TRACTOR DEALERSHIP prosper- 


ous Florida west coast area. Franchise as 
now written covers Manatee and Sarasota 
counties, Excellent possibilities for terri- 
torial development. Please contact Mana- 
sota Tractor Co., Box 920, Bradenton, 
Florida. 


FOR SALE dealership now handling Stude- 


baker in one of Ohio’s leading cities. 
Ultra modern building and adjoining 
used car lot. Parts and equipment only. 
No real estate, good lease assured, 200 
car deal, fine service department and 
body shop. Box 2915, c/o Automotive 
News, Detroit 26. 


FOREIGN CARS distributor agency for 


sale. Enjoying a good volume and have 
good location in the middle west. We 
are both distributors and dealers on 
popular foreign cars. Box 2916, c/o Auto- 
motive News, Detroit 26. 


insertion 


in care of Automotive News 


service as replies 


150 Montague ped 


Cash in advance. Position 


the benefit of our employing 
Detroit 26, Mich.” add 


ore forwarded, unopened, the 


DEALERSHIPS AVAILABLE 


AUTO AND IMPLEMENT agency in Wash- 


ington state. Well equipped, doing $393,- 
000 yearly. $75,000. Terms. Kashfinder, 
Wichita, Kansas. 


AGENCY now handling Pontiac, well estab- 


lished, 120-50 car contract, located in 
the rich central valley of California. Fine 
town of 12,000 with 50,000 trading area. 
No real estate. Get factory approval be- 
fore contacting, Jack L. Davis, 701 E. 


Main, Visalia, Calif. 
DEALERSHIP in city of over 100,000 
population. Doing gross yearly business 


of more than a million dollars. Will 
sell all or part to right operating man- 
ager, Present owner must devote more 
time to other business interests. Box 


2917, c/o Automotive News, Detroit 26. 
SACRAMENTO CALIFORNIA dealership 


handling Nash, long well established. City 
140,000 trading area 250,000. No used 
cars, receivables or leasehold. $25,000 
will buy parts, accessories, modern 
equipment at well below actual value— 
owner has other business interests. Con- 
tact R. L. Lowrey, 1619 ‘‘L’’ Street, 
Sacramento, Calif. 


FOR SALE, dealership now handling Pon- 


tiac, southern California—College town, 
20,000 population, citrus area, 85 new 
car sales through July, factory approval 
necessary. Box 2918, c/o Automotive 
News, Detroit 26. 





AUTO AGENCIES 


Large, medium and small "Big Three’ auto 
agencies 
States. Write for brochure. 


located throughout the United 


DAVID JARET CO. 


Established Over 29 Years 
Brooklyn 2, N. Y. 
Lster 2-5600 





AGENCY HANDLING FORD. Modern 


building with complete shop and 
equipment. Central Minnesota active 
county seat town. To settle estate. Yearly 
sales $400,000. Approximate value—$85,- 
000. Buyer must have factory approval. 
Box 2934, c/o Automotive News, Detroit 
26. 


FLORIDA EAST COAST—Dealership han- 
dling Dodge. Airforce base. Expanding 
area, attractive, spacious building and 
used car lot, Well leased. Sell at inven- 


leoudemwmer ao | PSRZS9ST°sE°— 


tory—no used cars, receivables. Write 
Box 2935, c/o Automotive News, De- 
troit 26. 


saseneietnlis i tidntceaiintatateniaeanatenacinsininaieinimmiaaT 
WELL ESTABLISHED DEALERSHIP in 
business same city since 1932, One of 
the hub cities of midwest Missouri. 
Handling Dodge-Plymouth with 250 to 300 
units a year _ potential. Completely 
equipped service and body shop. Parts 
and equipment at inventory. Reasonable 
lease on building. Owner retiring. Factory 
approval necessary. Box 2936, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP—NORTHERN OHIO city— 


now handling Chrysler-Plymouth. 75 to 
100 cars per year. Will sell at inventory 
on parts and equipment. Present in- 
ventory—$15,000 to $20,000. Long lease 
on well located building. Used car lot 
connecting. Present owner established 
same location twenty years, now wishes 
to retire. Must have factory approval. 
Box 2937, c/o Automotive News, Detroit 
26. 





HANDLING PACKARD. Same building 15 


years. Texas town 130,000—300,000 trade. 
Total parts, accessories, office equipment, 
used car lot equipment signs—$30,000. 
No used cars to buy. Selling 150 cars a 
year. $300 lease. Must put my time in 
other business. Box 2938, c/o Automotive 
News, Detroit 26. 


FOR SALE — Dealership handling one of 


General Motors leading franchises. City 
of 15,000—trading area 45,000. Location 
southern New Hampshire. 85 to 100 cars. 
Price reasonable, no real estate. Poor 
health reason for sale. Apply Box 2939, 
c/o Automotive News, Detroit 26. All 
replies confidential. No brokers. 


IDEAL OPPORTUNITY for automobile 


man in a well established 60 car dealer- 
ship, handling Pontiac, in thriving Colo- 
rado community. Complete modern facili- 
ties with adjoining used car lot. Parts, 
accessories, equipment, fixtures, less used 
cars for $35,000, Box 2940, c/o Automo- 
tive News, Detroit 26. 





DEALERSHIPS AVAILABLE 


ATTRACTIVE AUTOMOBILE 
AGENCY AVAILABLE 


Located in one of Detroit's most beautiful and rapidly growing 


suburbs. Established dealership with operating personnel and 
excellent profit potential. Present building can be leased. 


Nominal investment will handle. 


Write Box 2942, c/o Automotive News, Detroit 26 for 


immediate response. 
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{ © request. Call or write for service details 


AUTOMOTIVE NEWS, AUGUST 24, 1953 


WE 
SELL WHOLESALE 


WE 
SELL EVERYWHERE 


DEALERSHIPS AVAILABLE 


a 

DEALERSHIP AVAILABLE, Inter- 
mountain area, now handling Buick, a 
deal making money. Reason for selling 
accepting larger deal. Can arrange fi- 
nancing. $57,000 book value. No blue sky. 
Will keep used car and accounts re- 
ceivable inventories. This will sell in the 
next two weeks. Act now if you are 
interested stating your age, experience 
and amount of capital. Write Box 2919, 
c/o Automotive News, Detroit 26. 


Ieee san EES 
WILL SELL automobile business, one of 
Big 3, with cars and trucks, Excellent 
Southwest market and city well over 
100,000 population. Handling 500 to 1,000 
new units annually. Net worth over 
$500,000. Factory approval necessary. 
Give detailed information. Box 2900, c/o 
Automotive News, Detroit 26. 


AGENCY HANDLING FORD. Ford dealer, 
retailing 120 new units, desires to sell 
in order to purchase a 400 car deal now 
pending. Old established location with 
new corner building on % block, all 
paved in the heart of town, completely 
modern. Sell for inventory and long lease 
on building if needed. Box 2881, 
Automotive News, Detroit 26. 


WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 


LEO J. KLEM 


909 Fisher Bidg. Detroit 2, Mich. 


Over Three Hundred Cars 
“New and Used” 
And Trucks on Hand 
At All Times 


Wire or Phone Us Your Needs 
All Makes and Models 


Cars - Trucks - Trailers 


BEN FISHEL 
AUTO CO. 


2114 Sycamore Street, Cairo, Ill. 
Phones 652 — 653 — 654 


c/o 





USED CAR 
DEALERS 


WE WHOLESALE 


BUY IN DETROIT 


Save Hundreds of Dollars from 
Automotive News’ Average 
Used Car Prices 





DEALERSHIP HANDLING two GM lines. 
Located in prosperous Ohio community 
on U. S. highway. Trading area of 10,- 
000. Attractive lot, modern building and 
equipment. No used cars or receivables 
involved. Box 2910, c/o Automotive 
News, Detroit 26. 


DEALERSHIP WANTED 


FLORIDA, GEORGIA, Carolinas, Virginia; 
150-250 car GM single or dual franchise. 
Factory approval assured. Many years 
service in GM field. Box 2901, c/o Auto- 
motive News, Detroit 26. 


WANTED CHRYSLER, G.M. or FORD 
dealership in California, Arizena, Oregon 
er Idaho. Faetory approval assured. I 
am dealer at present. Will pay eash. 
Absolutely confidential. Give details. Box 
2907, c/o Automotive News, Detroit 26. 


SEE HANSON 
CHEVROLET CO. 


Two Lots and 200 Cars 


14601 E. Warren 
13130 Gratiot 
Detroit—Tuxedo 1-5840 





Ford or General Motors 
Dealership 


| am at present an automobile dealer with 
a 20 car allotment and | am desirous of 
sailing this one and buying a deal with at 
least @ 400 car allotment. | am only interested 
in a going concern and will consider only 
ford or General Motors. | will have available 
approximately $200,000 to invest i 
preposition. An immediate, personal 
will be sent you upon receipt of any and all 
replies, Being a dealer now, | have been 
assured of the factory okay and will of course 
keep all replies strictly confidential. 

Sex 2815, c/o Automotive News, Detroit 26 


ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1951 and 1952 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 





These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
1. E. Spatig, Used Car Manager 
Phone: Sherwood 8-1500 


FORMER DEALER WANTS FRANCHISE 
—General Motors product, Eastern area. 
Will pay cash. Full details first letter. 
Replies confidential. Box 2925, c/o Auto- 
motive News, Detroit 26. 

DEALERSHIP WANTED. Chevrolet—North 
Jersey. Write full particulars Box 255, 
Paterson Evening News, Paterson, 

. J. 


BIG THREE DEALERSHIP wanted within 
75 miles New York City, Hammond, 54 
Riverside Drive, New York, N.Y. 
WAtkins 4-6754. 


BUSINESS OPPORTUNITIES 


RENT-A-CAR AGENCY available—medium 
sized agency that is well established, well 
Managed and profitable. New owner can 





ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


take over and let present management | Excellent Bodies - Good Motors - Heaters 
operate without inconvenience. Desirably Upholstery New 

located in downtown area of a prosper- aon 

ous, growing city in midwestern state. BUY NOW — LOWEST PRICES EVER 
Daily transit rentals as well as lease 1950 

contracts on both cars and trucks. Box 

2920, c/o Automotive News, Detroit 26. Plymouths — Fords — Chevrolets 
____ DEALER SERVICES 1 te 500 





MORRIS FREEDMAN 


S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 SHERWOOD 7-1700 


INVENTORY SERVICE 


Full - k ime h 

-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 








Automotive Inventory Service Co. 
040 Freeland Detroit 27, Mich. WE 3-6449 


USED CARS 
WHOLESALE 
100 CAR SELECTION 








INVENTORY SERVICE 
Parts Accessories 


hventories’ taken, price extended and AT ALL TIMES 
es en, ce en: and sum- 
Sini‘u works Acrarat nbd Sed | Cae ong taad 
wo! ccurate, un an 
confidential, Taventeries accepted by all ond for Sale 
‘countants and by the government. MAKE YOUR OWN DEAL 


entiee inventoRy co., INC. 
ESsex 5-8300 : 


H. D. MAGGIO, INC. 
Dodge-Ptymouth Dealer 


1637 N. Cicero Avenue, Chicago, Illinois 
Phone BErkshire 7-3122 


INVENTORY SERVICE. Parts and acces- 

Sories. Top type personnel, organized 
Procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet. 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


CARS FOR SALE 








KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 
in Continuous Operation Since 1943 
EVERY THURSDAY 


Dealers Meet at the Cross-Roads of 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 
Market 8541 — Belmont 015! 


IN THE HEART OF INDIANAPOLIS 








AUTO AUCTION 


TIM ANSPACH 
“Midway”, 20 
Albany-Schenect. Road 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member 


America 


of N.U.C.D.A and N.A.A.P.A. 
































Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 


S416 N, Broadway 








Largest Olds parts wholesalers in the middie 


Flanders 0800 











CARS FOR SALE 


GRAHAM, 1935 4-door sedan. Like new. 
9,000 miles. In storage. Owner unable to 
drive. Best offer. Vesta Hagensick, P. O. 
Box 651, Lincoln, Nebr. 


ATTENTION DEALERS!!! 
200 Fine Cars and Trucks Whole- 
sale, reconditioned and ready for 
sale—Tow Bar Service— Storage 


Phone us for motel reservations 


N. Northwest Chevrolet Co. 
Woodward at 13 Mile Royal Oak, Mich. 
Lincoin 5-1100 
“Home of Michigan's Finest Automobiles” 








CARS WANTED 


WE NEED 


CADILLACS 
And Used Foreign Cars 


Top Prices Paid 
We Wholesale fo All 


DEEB MOTORS 


Michigan's largest used Cadillac and 
foreign car dealer. 


13400 Gratiot Ave. 





LA 1-2000 Detroit 


FAIR MARKET PRICES 
for 
YOUR LATE MODEL CARS 
Premiums for Caddies and Hardtops 
R. S. HENRY 
Phone 6230 New Brighton, Pa. 


PARTS FOR SALE 


BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Quantity Shippers—All GM Parts 


ipped Same Day 
WRITE—WIRE—PHONE 


All Shipments C.O.D. 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
WAbash 2-1030 


BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick’'s Largest Dealership" 
NEW YORK 19, NEW YORK 


PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to 
@ new unit 


Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 


Ace Automotive Products 


Giteene 40, Illinois 
Phone: Longbeach |-! 
Open Accounts to Rated Concerns 


Genuine Oldsmobile Parts 


west. Shipments made promptly. 


GREBE OLDS 


3400 S. Kingshighway 
St. Louis 9, Mo. 


MERCURY HEATERS 


Thirty equipment heaters for 
1950 and 195! Mercurys 


Brand New — One Half Dealer Cost 
$20 each — Shipped C.O.D. 
HUACO MOTORS, INC. 

Authorized Lincoln-Mercury Dealer 
1007 Austin Avenue Waco, Texas 
























































TRUCKS FOR SALE 


1953 COE CHEVROLET, 2 ton, with 35 
foot 1950 Whitehead and ale auto 
transport trailer. Southern Motor Co., 
1517 Austin, Houston, Texas. Phone 
Atwood 4531. 


TRUCKS WANTED 


WANTED TO BUY — Car carrier and 
tractor. Must be clean, late model outfit, 
Long enough to accommodate large auto- 
mobiles. Saltville Motor Sales, Inc., Salt- 
ville, Va. 


BUSES FOR SALE 


SCHOOL BUSES — IMMEDIATE DE- 
LIVERY. Pa., N. J., Del. specifications. 
Three Int. R-183, 60 passenger. Two 
Dodge RS-229, 60 passenger. Two Ford 
B700, 60 passenger. Two GMC 450-30, 60 
passenger. Two Int. R-1853, 66 passen- 
ger. Two Ford B750, 60 passenger. New 
and used units of all sizes on hand. 
National Bus Sales Co., Inc., 101 N. 
ites St., Philadelphia 4, Pa. Phone BA 


SCHOOL BUSES—Immediate delivery. Four 
new Chevrolet truck chassis, model 6702 
with 48 passenger Blue Bird body. 
Located Ft. Valley, Ga., and Meridian, 
Miss. Phone or write Reliable Chevrolet 
Co., Meridian, Miss. 








BUSES WANTED 


WANTED — NEW SCHOOL buses. Ford, 
Chevrolet, GMC, Internationals—42 to 60 
Passenger. Cash waiting. Box 2941, c/o 
Automotive News, Detroit 26. 


AUTOMOTIVE EQUIPMENT FOR SALE 


1949-1953 CHEVROLET sedan delivery 
right hand passenger bucket seats. Any 
quantity. $15 each—3 or more $10 each 
FOB New York. Spielman Chevrolet 
Corp., 641 Sixth Ave., New York. Phone 
ORegon 5-8336. 


SHOP EQUIPMENT FOR SALE 


FOR SALE, Burroughs sensimatic posting 
machine, complete condition A-1. Has 
been in use for less than one year. For 
details write, John Hays Ford Sales, Inc., 
Terre Haute, Indiana. 
























3 Alemite Lube Tanks 
with pump 


*150 
" 
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1 Hand Press 


OE sia cusinsdoath *150 
ME orci *450 


1 Walker Electric 4 Post 
Cable Lift 






ee 


*250 


$ 
(new—$1,200) will take.... 700 
55 Gallon Pump Tanks 


BEVERLY MOTOR 
SALES CO., INC. 


131 Rantoul Street Beverly, Mass. 



























MISCELLANEOUS 
ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce 8t., 
Lynchburg, Virginia. 
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MISCELLANEOUS 


Don’t Delay— 
PHONE COLLECT 


TODAY 
Automatic BraKiné 


WITH BRAKE HOOK-UP 


ONLY .. . $5145 sum 


Meets 1.C.C. Strength Requirements 
° 2 . 
COMPLETE with 
Guide Cables and $6] 45 
BRAKE HOOK-UP ......... 
Meets ALL 1.C.C. Requirements! 
e * e 
TOW BAR SALES CO. 
Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4-4485 
40 So. Clinton St., Chicago 6, Ill. 





Our New Model 


TOW BARS 


Cannot Be Matched 
At Any: Price 
Write Today For 
Illustrated Catalog 
FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone 2-5257 All Dept's. 


“Leaders In The Industry” 
Since 1939 





DUAL CONTROLS 
DUAL STEERING WHEELS 


For Driving Schools 
Ford, Chevrolet, Plymouth 


ALBRIGHT MOTORS « Prov., R. 1. 


119 Snow St. GAspee 1-4848 


DRIVER TRAINING DUAL controls. Most 


Cars—$25. AADTA Engineering, R 2, 
Keyser, W. Va. 





AUTO AUCTION 


CLEVELAND, OHIO 


Every Monday at Noon 
13315 Brookpark Rd. 


Midway between Chevrolet and Ford Plants 
2% miles from airport 


Phone Winton 1-9911 


| Joe E. Johnson, Manager and Auctioneer 























Insurance [] 
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Car Dealer [] 
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| 
| 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [] or send bill [—] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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TRADE CONNECTION: 
Truck Dealer (1) 
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STUDEBAKER 
1S REALLY ON THE 
MARCH / 


A tremendous demand for 





motoring’s most advanced designing 


is sweeping the country 


1953 STUDEBAKER 













